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“— EE Salesdsx
Fila format T
Tables -3 =
Excel (XLSX

Q { ! Embedded field names ~

Header size
Sales 15 - 8 * Cl o
Grosss. Irvoice D Irvaice Mum
-573.3835 318064
31896

-284 6638

318968
318968
318068
318968
318060

12.8125
12197
18.3428
28,4594
22.9484
24448
26,4723
279472
28.246
28.398
20,2352

32.2030

Aana4nn

3. HIOIH F7tE SELIC.
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-284.6638 318068
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« q Szlesrep.csv

Fila format =
e Field names Delimiter
ehimi
Embedded field na Semicolon -
Header size Character set
- =] + 28599 (IS0 8859-9 Latin §) ~
Selectall fields
Manager Manager Mum... Path Sales Rep Na...
Amanda Honda 184 Amanda Honda-Amalia Craig Amalia Craig
Amanda Honda 184 Amanda Honda-Cart Lynch Cart Lynch
Amanda Honda 184 Amanda Honda-Molly McKenzie Molly McKenzie
Amanda Honds 184 Amanda Honda-Shella Hein Shella Hein
Brenda Giogon 189 Breénda Gibson-Dennis Johnson Dennig Johnson
Brenda Gibson 188 Brenda Gibson-Ken Roberts Ken Roberts
Brenda Gibson 189 Brenda Gibson-Rabert Kirm Robert Kim
Brenda Gibson 189 Brenda Gibson-William Fisher William Figher
Cal 111

yn Halmaon

Carglyn Halman 1
Caralyn Halmon 111
Carglyn Halmon 111

David Laychak 118
David Laychak 11
David Laychak 118

Dennis Johnson 121
Dennis Johnson 121
Dennis Johnson 121

Johin Davis 132
Jahn Davis 132
John Davis 132
John Greg 134
Jonn Greg 134
John Greg 134
Jahn Greg 134

thy Clinton 144

Kathy Clinton 144

Stewart Wind-Carolyn Halmon-Cary

Stewart Wind-Caralyn Halmon-Edws E E:
Stewart Wind-Caralyn Halmon-Lee { Lee Chin

Stewart Wind-Carolyn Halmon-Ron: Ronald Milam
John Greg-David Laychak-Amaefia Fig Amelia Fields

John Greg-David Laychak-Deborah b Deborzh Halmon
John Greg-David Laychak-Judy Row Judy Rowlett
Brenda Gibson-Dennis Johnson-Ang Angelen Carter
Brenda Gibson-Dennis Johnson-Der Dennis Fisher
Brenda Gibson-Dennis Johnson-Jud Judy Thurman
Stewart Wind-John Day
Stewart Wind-John Dav

-Bima Malt Bima Malek

-Karen Clir Karen Clinton
Stewart Wind-John Davis-TAGnolog, TAGnology

John Greg-David Laychak David Laychak
John Greg-Kathy Clinton Kathy Clinton
John Greg-Sandra Barone Sandra Barone
John Greg-\iginia Mountain Viginia Mountain

John Greg-Kathy Clinton-Cheryle Sir Cheryle Sincock
John Greg-Kathy Clinton-Janice Sco Janice Scott

Quoting
MSQ -

Ignore End-0f-File eharacter?

Sales Rep Na..

Amanda Honda
Amanda Honda
Amanda Honda
Amanda Honda
Brenda Gibson
Brenda Gibson
Brenda Gibson
Brenda Gibson
5t Wind

5t

vart Wind
Stewart Wind
Stewart Wind
John Greg

John Greg
Jaohn Greg
Brenda Gibson
Brenda Gibson
Brenda Gibson
Aind

t Wind
John Greg
John Greg
John Greg
Jahn Greg
John Greg
John Greg

2. Hl0|E k2 Sag LTt

Comment
CL Filter frelds
Sales Rep Na.. sa:eJ—

Amalia Craig
Cart Lynch
Molly MckKenzie
Shella Heln
Dennis Johnson
Ken Roberts
Robert Kim
‘William Fisher

i Cary Frank

Edward S
Carolyn Lee Chin
Carolyn Halmon Ronald Milg
Dravid Laychak Amelia Fi elll
Dravid Laychak Deborah H
David Laychak Judy Rowli
Dennls Johnson Angelen Cs
Dennis Johnson Dennis Fisl
Dennis Johnson Judy Thurr
John Davis Bima Malel
John Davis Karen Clint
John Davis TAGnology
David Laychak
Kathy Clinton
Sandra Barone
Viginia Mountain
Kathy Clinton Cheryle Sir
Kathy Clinton Janice Sco
=== Add dota
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HO|=& LtEFE LI CL
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£
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O[X AHE Atolof A7t $ 8| L HOlE2 AY &

4. Sales rep 7 &1 Sales & AtO|2| @3 E SEITL|CE
ot Stoto| A Wi g0 HZAE HES| HIO|H O CHEH O|2] 27|7F A|E L CH.

5. A 120 M HZ Sales rep ID-Sales Rep NumberE 2 2|5t11 O| &2 Sales Rep Number= Bt L|C},
O|X| HZ2| O| &2 Sales Rep Number 2! L|C}.

In
Ul

8310 AZE[Of ASLICE

O[X Mg F H0| 22 HEYSLICL LS A= HIOIH TS O F7H5t= A Y LILH

44 HO|HE O F7t5l0 HZAS}H7|
HOIHE 25l ¥ MM E A|&HSHZ| Mo OFX| 2 M| 79| G| 0| B WS =7+ Kpay L .
HZA H7|0| N CtS S =&zt ..

1. WO Ch3 OOl m Y2 BO{AM F7tgtL|Ct,
o (ities.xlsx
e Customers.xlsx

e [tem master.xlsx

EC 0|5 020y A, IO/EfE RE 2 If E[0/S BEQ| 0[§2 BRI S BetE HE
0] 50/ HE45/0] Q=X] 2OIBILICE

Of | 57§ H|O|Ef It A O| EA|=|O{OF SFLILH,

AZS MEHET =ofF

rir

Sales 3! Sales rep H|0| =2 0|0| HAE|AUSL|CE. Qlik Sense= H &l
O, O|X| O| & EfME == A& LT

2. Customer 122 2/t MEiE F XL CL.
Sales 3! Cities 71 &2 Qlik Sense0{|A| O = E|O| 22 CustomersE HZSIE & K| Q57| M2 0f =4
O 2 HA|EL|LC},

3. Cities 122 &0t 4EfE FXILICH
Customer 7'|EO| = AﬂHgi HA |E| I—l El' Sales 7"%% E% :’ll_‘lxol- AI-T:‘%I-% Ll'El'LHE ¥%A#2§ EA|E=II
L|C}.

4. Item master 122 225t 4E{E F XL CL.
Sales E0| MO 2 HA|EL|CE,
HYE = 9E22 2= H 0|2 7H0| A/E | O|A| Qlik SenseOf|A{ s Y HZA 2 DHEXZE BfL|C.
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Sales
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4 O|O|H =7}

Qlik Sense DesktopOf| Al =7t ME 2 AFEH 2B NX A7 0| LS LICE Qlik Sense EnterpriseOf| Al = Qlik
SenseZt AX| =l M2 % M K| 0f [tEL|C}. Qlik CloudM| M= At SO 22t X0 et CHEL|Ct,

Of At= MOl M S & AtaM Tt S AHESH2A T YOI A AlZH B SR P4 2 Fofofof

ot

fLIC

Ct2a} 20| St A 2.
1. @z 22/t Eo|g 2E MEY|S MEgiL T}
2. AZ IEM 7|22 2ESY 7|E =78 dF 22 ol Lt
3. 7|E =27tE BE(EF SETE A2 E)2 AHStD CFE =71 2782 SASHY HojH 2E HEY|
O 2/0] 20 & LT
SET ThousandsSep=',";
SET Decimalsep=".";

SET MoneyThousandSep="',";

SET MoneyDecimalSep='.";

SET MoneyFormat="'$#,##0.00; ($#,##0.00)';

SET TimeFormat='h:mm:ss TT';

SET DateFormat='M/D/YYYY';

SET TimestampFormat='M/D/YYYY h:mm:ss[.fff] TT';

SET FirstweekDay=6;

SET Brokenweeks=1;

SET Referencebay=0;

SET FirstMonthofyear=1;

SET CollationLocale="en-uUS"';

SET CreateSearchiIndexOnReload=1;

SET MonthNames='Jan;Feb;Mar;Apr;May;Jun;Jul;Aug;Sep;0ct;Nov;Dec';

SET
LongMonthNames="January;February;March;April;May;June;July;August;September;0ctober;Nov
ember ;December';

SET DayNames='Mon;Tue;wWed;Thu;Fri;Sat;Sun’;

SET LongDayNames='Monday;Tuesday;Wednesday;Thursday;Friday;Saturday;Sunday';

O[M 23 B E A% 2&20i|= 18712| SET = 0| ASLICEH

1 | SET sandSer

47 OOl EE

O[F| 2E Hlo|E| LU ket n e Eloj 2 HZ
7| Hof 23 YES 2Edo} &

T RIPE IS HERSLICL Y YA AT
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4 OOl F7}

Ct=1t 20| st Al 2.

1. Hlojef 2EE S&gLCt
HOIE7t RERE SO A E O EAIELICL HOIH 2E7t 22 E|H A% TS = AS LT
2. BIIE EHYULCL

O[X Y= &9 ZH|7F ZIAXIT A|ZSH| HOf| HO|H 22 S dHEEF SIS LIC

=
2. HOH 22 RO =T EZ20Me 22
3. BT 2S0A MES S a0l A2 MASHL O,

=

M 2= HO|S0] HZLO Alen Ho|H 2H# JO{0f= Ch3a 22 2H Xt A0{OF gL Tt 3tLt O]
2l HO|l&E FZ3t= EEE 7|2t RELILE

\

| ZEE AlE3510] H|O|5 0] AZ = HOJE 22

Salesrep Sales Customer Cities
Sales Rep Number & Sales Rep Number # City Code »# City Code »
. Manager Customer Mumber # + Customer Number 2 City
Manager Number Item Number = Customer Region
Path ZKEY # | Latitude
Sales Rep Name Cost Longitude
Sales Rep Namel Date Desc
Sales Rep Name2 GrossSales ) | # |
Sales Rep Name3 Invoice Date Item master
# Invoice Mumber Item Number .~
ftem Dasc Product Group
Margin Product Line

Ordes Number Product Sub Group

Promised Delivery Date Praduct Type

Sales

Sales Aty

O|X GIO|H F7I7t 22 Ee B2 WE BHE = UELICL
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H =
HOIEHE RERSLICE O[X| AlE Azt E TS Ahdi| L O CHA|EE 270 = SHFE
YHOZ SZHE NN E AFESI0 2 PESE| D AMESY| 22 A|ES TE= X R0| Lot
L Ct.
0| 2 BB| ZITHSIR|BF LOLE B £ 7| XQl M7 YK S Yo & Y Lch
AFSI7ERRA O] S BHE R = S PZ0| RBHLIR Qlik 2 Af0|E S WRSHIAIL. CIY 8RR A
SEjE A2 U2 HS 4+ ASLICL ALBX 1RO A4S CIXQIStAE B HES #2 1 K82
ct.
B 7|0 Ol £20| B Y2 SUUS NBY + ASLICk BHE HOIE 21 Sl 1
Eot BN DL O =80| BLICH ALBOtE S B4 SES MEYolo] AZtStE DIE CHg 2 40| E3
S GIOIEIS M 4 AGLICL HA 7|8 242 ALBSI0] H2I0IA AlZFSHE BHS S & ALt

—
5.1 A|E 0HS 7|
e Ol Holl= 6702 A|EZF LetE L L

Dashboard
Product Details

Customer Details

1

2

3

4. Customer Location
5. Insights

6

Manager dashboard

HZ a2l AN EE +522 H gLt H2 271 Al EE SEHE AH80I0] 2 gRfLIC).

=2
3. 4709l A|[EE [ B+=1 O| &2 Product Details, Customer Details, Customer Location X Insights 2 X|

O[X| 2& S Lot 0| £3t= 5712 A EZF AELICH Manager dashboard A E= Of A5 M 2| S 2
=O0M SEEH Qs A5z ddeaz BS a7t YlELCh

Ctg 2322 O A5 M E =251 H YOl Of A BA|Z|=X| 20 FLICH

XtEAM - ¥ BHS7] - Qlik Sense, February 2024 18


http://www.qlik.com/

CtE2 A 227t Q= Dashboard Al E & LILCF.

Year Sales per Region Tatal Sales and Margin

Region
Quarter

Hordic Sales

Jagan Uah

Quarterly Trand
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Product Details

Year Total Sales: $184.9M
aam
Quarter =
; 3 £
& = il -
Manth z . - ]
= M 3
E
Week i’
Ll
<
e B B v v = e =
., Region Product Treemap *
Germany Produce Cannad Products Dl
L Red Spade
Jazam

67IM

104.9M 232

Pimentoloaf | Turkey Ho:  Shced
Do

et
Dege

Tell Taie Red — Chageeboma ez Desserts

Deictoas ot it

Custting Edos

Feetleng

Hat Dogs
Battar Battar Fancy Canned | Frozen Foods
ﬁiggﬁdrﬂﬂi Sydifidsarcines  [BigTime||| BigTime  [imagine
Canned Frozen Feozen  Popdictmen

Snacks

Fast Mini
Donuts

Snack Foods

Dhairy
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CHE A|ZF3f 7} Q= customer Details A E 2/ L[},

Year

Quarter

Marth

Week

+ Manager

Amarda Henda

Brenda Gibson

Diaid Laychak

Denniz Johnzon

Customar Sales and Quantity

Custemer KPls

Customer ¥ | ProductGroup ¥ | ProductType ¥

@ A-3-ISolutions

@ AARVIN Lazer Resources
@ A Superior System

S ARE

o ARG

© ABRPartners

O Al Datacom Supply

o ali

© ALZ Salutiens

0 AA-Wizard

© Aadast

O Aarea D. Meyer & Associstos
© Aaron Froducts

o Abazus Hiagara

@ Abbotsbury

o Abbott

O Aberdeen

& ABITruTrac

Measures

5196 258 .49
54,053.05
5103, 718.12
592,120.60
G1T,902.61
5309,392.45
5259,500.52
sas1e4
$69,977.36
S04,200.44
$351,243.31
50004711
54,901.86
548,161.07
54.550.70
£15,036,77
5310 38880
514,082.35

Quaniity

1418
5
a8
91
133
156
5830
14
454
a1y

1369
25
263
3
a8
143
a8

Hargin (%)

3841.7%
ITHLEN
407484
A202.9%
ATRE.0N
3209.8%
4025.7%
588378
4123.1%
ELLUN
aTeray
4404.1%
256854
AS00.9%
AT1LN
3sazay
432168
2538.3%

& of Inwalces

Riritage Salis par
Irvoice
53,384 46
531177
562113
§5,117.81
§1,041.88
£5,065.41
5133873
55013
S744.84
220079
£18,835.52
51,551.01
5445.63
S7E4.5
S5069.59
578,34
56,261.53
5281.65
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CHE A|ZF3}2F Q= customer Location Al E &/ L[t

1 Region L Customer Location
Germany A-2ZSolutions
Japan AARVIN Laser Resources
Nordic ASuperior System
Spain A&B
UK A&G
usa AR Partners O
Al Datacom Supply
a2i
Q. city A27 Solutions
@
Aarhus ©
Abugueraue fadast
Nlicante Aaron D. Meyer & Associates
Atlanta Aaron Products
Austin Abacus Niagara
Battimora Abbotsbury
Barcelona Abbort
Bergen Aberdeen © Qlik, OpenStreetMap contributors
Berin ABITruTrzc
Birmingham Abovehet
Bolton Abplus
Boston ABSolute
Bradford Absolute Magic
Bristol Abstract
Cardiff ACExchange
Charlotte ACEE
Chiba Acacia
CHE A|2t3t2F Y= Insights Al E 2/ L LY.
Sales by Manager Bottom 3 product groups for sales.
Dennis Johnson 15.95M Breakfast Foods Meat Seafood
. Sales 2020-Jun ‘Sales 2020-Jun Sales 2020-Jun
’ $ 3926.96 $ 995.57 $1310.77
som Sales 2020-May Sales 2020-May Sales 2020-May

mm_c_’_’“ $ 12203.11 $650.70 $1337.94

am oM &M 16M 12M 14m 16M

Customer clustered by avg(Sales) and avg(Cost) (K-Means)

Boston and Alany Raikoad..| Cluster
© °:
o2
°:

avg Cost

200k

100 s00K 600K
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CHZ A|2t31 2} Q= Manager dashboard A E 2/ L[ LCH

lacl
dashboarc

Actual sum(Sales) as percent of target Manager count by sum(Sales) target

60.00
Missed target
Met target
56,08
sum(Sales) change by Manager in 2828-May and 2828-Jun sum(Sales) change by Manager in 2628-May and 2028-Jun
Manager Q sum(Sales)-Period 1 sum{Sales)-Period 2 sum(Sales) Target Xoftarget  Status Target
Totals 354123739 3785965.13 3718298.2595 s0.671 A Almost
Amanda Honda 136318.48 449039.09 143134.404 313715 a M
Brenda Gibson 16891419 278636.98 177359.3995 12891% &
Carolyn Halmon 665470.71 124465.39 698744.2455 1781% ¥ Missed e 5ok 18k 158k 200k 258k
Dennis Johnson 566356.3 484268.66 531674115 76045 ¥ Mis: H
John Davis 63286.48 189406.68 66450804 285035 a - : o o - - o o -
Kathy Clinton 25122707 10571747 263786.6335 10085 ¥ Missed o S0k 108k 156k 2004 250
Ken Raoberts 3934735 24013.84 413147175 10653% A
Dennis Johnson

Molly McKenzie 216702.91 89303.31 221238.0555 0375 ¥ Missed 8 108k 200% 300k a0k stk 800
Odessa Morris 175982.93 10808511 184782.8765 5417% ¥ Missed Sties Current
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6 A H®| A|E: Dashboard

6 X HE| A| E: Dashboard
C
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Dashboard
Year Sales per Region Total Sales and Margin Profit Margin
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Sales
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6 M A|E: Dashboard
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7 5 YR A|E: Product Details

7 = B A|E: Product Details
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7 & YR A E: Product Details

in
ojo
=

10.

Eal A

o ® N o U

Zo| sjAl AR

A= KA T oM DS S 23t0f XEES FLCt

OiH & XHE S A|E 2 BO|M Period ZEf & Q22 0f| HYX|BHL|Ct

Xl 712 22513 Product Group RES MEfBHLICE,

™ 72 2SI SHY S20M SalesS ME4TILICE

A= XA THE0| M P2 22sl0f DIAE S2S LT}

£HIe ST

Margin £ Ui AFER B0 M o)A FI}E MefshL o,

&M 4oy B> T HE 0| NS 225t Zt o] g0 XHES MEfstLct,
AT 2I4k0] w2t oo AHE Q| 27| S ERH L CL

= BB A|E: Product Details (page 29) £ 45 O|LHOf| Z&HE! L|C},
S EAtE S SASHY 2o AEQ| =22 20 &Lt
='Total Sales: $'& Round(Sum(Sales)/1000000, 0.1) & 'M'

StCis XFEVH QM ELICH 7| REOR £ HA SHZIS Urfy A0 271 I 0| 12 SHE LTt

=
e

11.

E2|Y U AIE7F Y EJASLICH TS A|E7} DX S iU T 2 25 9| 2 AJ2|0fA D

o ® N o 0k~ W N RE

EE'_l'?z*,' XL E =7}

Z HIO|H & BA[St= Ol AFEELILE O] EC|YMOIM M E AIS =& TS AYLICH

Zo| stA e

Q= xpit I o M ul2 S 2|80 XEES YL C

EZ|¥E AES| Bl S7to 2 HL|C},

X2l 715 22811 Product Group REZS M ERSHL|C,

E-U F71E S5t FHY == 0| M SalesE MEHSILICE,
REZ £/ 14Ol H|O|E > XIH 0| M F7HE STt C}.
EE0|M Product TypeS M EHBHL| T},

BllO|E{ > XFRI0| A 2=7}E CHA| 22/5tD jtem DescS A E4BHL| O
2ok > A 51 |0 A M2 RS0l A AFRX} XM 2 METHL|C,
BRO|AM EH-HZY 7|=S MEiSHL|C}

A

ALk 2t E2|Mol 37|18 =g etL Ct.
= BB Al E: Product Details (page 29) & 43 O|LHOf| Z=&&! L|C}.
A Z+3tof| M= Product Treemap= 3=7HerL|CH,

.I

i
ju
i
s
i)

Customer Details A\| E 2 0|52t L|LCt,

XtEAM - ¥ BHS7] - Qlik Sense, February 2024 30



8 M| Y| A|E.: Customer Details

8 M| R Al E.: Customer Details

O AlEE DS FHO = B TWFLIC

X 277HX] X NS Crotst ZAEIS sio o 2 [ O|AF XEN|8H A= TQ g

0 =
B, 54 A Ch ot AR =28 Bl=
TH L= - o St =TUS =1 AS o BLo|x
AYLICH £d oM HASH= B2 Bt 7K 01|9|7f-.'_-XH?J LICE X[ 7t X| et&ot LH&S &elst|
[e] o S A AL
8 O] =2 CHA| BT = JE LTt
B & & Ol customer Details Al E
. Custom Quantity
Guarte
Manth
J KPI
5196,298.49 1,418 3841.T! 58 53,384,458
£4053.08 i) ITHL.E i3 £311M
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552.120.00 & 42029 551178
512,802,601 133 47089 §1,041.88
53 248 156 J408.9 ] 55,
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Sales by Manager Bottom 3 product groups for sales

Breakfast Foods Meat Seafood

Sales 2020-Jun Sales 2020-Jun Sales 2020-Jun
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Manager dashboard Al E

Actual sum(Sales) as percent of target Manager count by sum(Sales) target

Missed target

Met target
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Manager Q sum(Sales)-Period 1 sum{Sales)-Period 2 sum(Sales) Target Xoftarget  Status Target

Totals 3541237.39 3705965.73 3718299.2595 29.67% A Almost
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