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(R B L) "< () B "<=" (N i B R )

P P i 2 807 BRI fE .
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17 1 1y B 7 1 o] e (AR 20)

L Numbers

Q >2¢| X

34

AL R h a2 EBTER T
31 17 18 1 B 7 1 5 8 2 FE e (KR B SR L, H D 20)

L Numbers

Q »=5<20 X

L SR TIRYVER b a R GE E v
#2018 4 1 H 8 H i H R 2 1% H W19 87 1% &

1 Dates

Q >-01/08/2018 X

01/08/18

82/88/18

85/88/18

a7/e8/18

TRAFHAECT LS W, AR
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W {1 48 4
5 R

>900 40 AR 900 11 47 £

<=900 SEUNS €
>900<1000 AR TR 900 H. /v 1000 i T A {H -
<900>1000 4L /N 900 B A 1000 ) B A 1H .
A 1

5 4% 5 {8 [ T i B AN R O EL T

R 4% 5 0 S0 AR AR B, AN A 2 0l B e 2 IR A o A A DU LR e BT A oz e 6 3 AT
Fr o 8 TR H AT BePF 55 B SR, BOMT I SRR AT R o R 4 St AR 4 P e S AR R A AR 2 (R .

R 1%

L Customer

Q ~beast company X
Best Company

Neat ABC Company

Solution Company Inc

Company Great Prices

Products and [deas

ABC New Solution

UV R

il P JE 5 a4 iy, J mT DA G R T A B 94 A o A ) 10 0 o 1

T 5 QA 5 0 W LA SR B B ("="). i S Y B A 5N AR B 08 W A PR 8 (B A 38 AR 5K R IR L
8 U m AR R A E .

1E#5 A Sales {8 I i 1% % k% b, 40, & 0] LA "=Sum(Sales) > 1000000" 4% = L\ & #% K7
1,000,000 [ 1HE - 15 &2 — {6 f§ B 48 5, 18 0] DUE o F 807 4 3 ">1000000" % 15 A1 [5) 16 &5 . 18
H S SR M R o, o SR AR B AR A R e, b R U

76 LL R S, % B AL A 3 & "=Sum(Sales) > 1000000" £ %} Sales ## 1 A & 1000000 [t %
AL, A8 a1 A .
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HE A F

Q. Customer

Q, =sum(Sales)> 1800084 X

ABC New Solution
ABC Solution

Solutions ABCInc

#i

15 A — (s 85 65 X3 A0 i 328 o A o B, 65 RT DL B 8 65 B 8 4 5,000,000 (19 8 B AR R AR
FIIE S A4 5 o 48 85 B ERUR §T — (4 : "=Sum(Sales) > 50000000". [} % $§ £ #H 18 5 §% B 1R 3% il

i, BT LA1& A] LLAE Sales Rep fifi i & #% th AT 48 &1 .

7 Fii 128 BT 15 o0 18 11 1% 8 o Y 3 S A

Sales Rep Mame
ke

Amalia Craig
Amanda Ho
Amelia Field)
Angelen Can
Bima Malek
Brad Taylor

Brenda Gibsg
Brenda Keqg
Carolyn Halg
Cart Lynch

Cary Frank

Cheryle 5ing
Craig Amun

Craig Lary

David Howsl

Q, =sum(sales)-56680686 X

Judy Thurman
Lee Chin

Stewwart Wind

Ha s

B e E, G DU SR T OF W B E

I8 fowE B AT AR E AR BB AE — A

FINFEA S emEEEals EUDEE -~ Ba A2 EERER T

W& . B4 Hr - Qlik Sense, November 2025

48



5 HEIHASR

Qlik Sense 1 [ #8 & 1% &

O, Week

Q jo1joz) x

81

a3

fERAEANENR, BERISTTUUEE—EH. BEMESTEAR, B - wRiE s 8 s g dm
B 14 39 5 ) B VDA AR (R0 o 3 T Bk B R o B L 0 R

1 1] B — 1% 3 7 ] 1Y 72 1 1%

Sales per Region

Region ﬂ Sales # of Invoices
A

674.81 38314
n 03692 2915
Q [Spain] % 51583 T8E4
Q6591 6613
Spain
68172 1957
182.23 8238
91373 18715

WEL IS —FE 2 EH 70 5 ESNECLS TR, SR EBUREE S 83 N, (EH

SR AE AL -
T EZ RS RAME T TR E MR, 552l X743 (page 39).
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1 7 2 i 3 1 7 o0 1 5] 5% 1 72 & 1% 5

OR & 3 H 1 ("")
A ORIESE 1, 1 & 14 85k & 4 [0 45 & 1% & AR A R (18 -

& /1 OR & FIE L 7 19 #2 7 12 &

2, Year

Q, (201212013/2014) x
2812
2813
2814

AND 4 = 8 57 1 ("&")

A ANDIESE 7, M E S G HERF S AR P SHENE. DRESES A gER
FEDI AT & B0 N, BLIE 50 % R B — A s 2l 8 B 5 s SR B e D

1€ /1] AND #8338 51 7 11 12 7 1%

Wb 55— {18 49 £ 4 5 4% 5 P A A AND JE 55 A0 2 {8 7T .
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73 — M 1& ] AND 7% 3 3 5 1 1) 2 & 12 3 7 1)

O\, Customer

Q, (*ABC* & *Inc*) X

Solutions ABC Inc

XOR ## s 51 (")
A XOR M 55 7, #1838 & (5 [ 75 & 58 — B8 — 39 S i, L Hk B[R] IR 755 5 A 2 B0 1L

7E LA § ) A, 18 a2 DL BET B 46 B0 DL BETho &% SR I8, 18 HE B R IRy 255 & D046 12 1 13
(Bl tnTJoshy).

181 XOR 45 801 51 7 11y 4 - 1

=

Q rah)

dohn

Smithl

1 451 45 F XOR 3 51 A1 22 flE] & JH 5 7t
7 — A€ 1] XOR 1% 3 38 57 1 1] #2 5 1% 5 75 )

O Customer

Q, (*ABC**2*Inc*) X

ABE New Solution
ABC Solution
Neat ABC Company

Solution Company Inc
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5.5  #iHiEIE

T DULE BORE o3 A 51 ] 58 SR TR . S TT (R IR IH B o 8 R GETH .
A AT T B AE

1. Uik TAERRNE

2. fETARR L7 NGEIAS | 4% — T 15 2 45 18 (138 IH .
Bl RS S T I PR B

3. FEPREEAN G b, 8 HUA AR R Y B R ME .

T T A 7 2 T B % 43 A 0 79 37 (page 37)7 1A I R T OT L IE A T L 8 A T AR T VR R
T4 5 R 7 388 15 1 BB I

4. ffERBIE I IETH .,
B 5 B IA

5.6  BHE K K g i IH
{8 R DU, T LA 5 0 O
B e 2 IH

f65 T L% 300 7 30 T B BB P % — B T O, BB T L B LA 0 T AT A ]
B LR O S e B RO SR A LB R IR, 4R 4 B IR L L HE R P M o,
FEEUTE F ISP, DA B I TE R 4R
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A58 TE b I8 1A Y 51 AE 1A 12 [ AT A

Region

@ Click to unlock

MNordic
Spain
]9

USA

0 LER AT 2 T, AT L7 A s o 5 5 7 R

it Bk S B2 TH
16 L3 3 TR 4 e — T L O R T LR IR B R TR A, T DA
CHATHE, RE T LR

0 2 i ] Qlik Sense f 77 6 FH B s B% , J6 87 G677 A28 JE A1 817 4 e B 6 2
B, 0 SRR

5.7 {FIEIE 1% 1B fI ji i
EORDGETIAR:, BRI M A S L/ER D REIEY HHIEH
T TE B 15 A A 77 2 Y JFE 5 G0 #7 op 3% o] FL1E: B BLJG 775 6 BT G 138 B [ 28 1E o

r=a o r-a Date.autoCalen... Product Group Region
LS R L0 | 203 Q Dairy Q

W& B4 - Qlik Sense, November 2025 53



5 HEIHER

FE IR IFZ (10 2 A = 3R IR
TR T AR I E R e I E
JER S R SRAT 3 AR IR 1Y) IR H O

PRl e ERIEE S IR — .
1o 9 TE LA B, O LT L 0B JEW%
B, s A T b, 4R Region )84 .

T oo, BEEEARELPRE D,

N0, IR R I %I, $0E THH BR A

58 fEHE T H

I TR AR I P R 2 A A P R R 1) R 5

Rl R AT DL R OR A 2 R e B B

743 D, 42— T T L B RS TR

I8 I TR 2 {1 [ B S TR A AR XA BT IR TR I B R A A AR )
JEE 16k B R T A A R AT S o M I B 4% 7 BRI R HE S o R TR, A A T R
H . IR AL, DLRR R © 8N JE AR X i A 1 £

BRI TR A 1 B, 2RI AR AR
© a &l 8
Selections
Q, City B x Oy Customer E x
pempm———
Asrhus. Geac
Albuguerque liog
Alicante Packard Bell
Atlanta SAS Distribution
Austin Unison Management Conc...
Baltimore A-2-7 Solutions
Barcelona A-ARVIN Laser Resources
Bergen ASuperior System
Berlin ALE
Birmingham ALG
Bolton AR Partners

app dimensions [ show fields

0, %KEY 8 Q, City Code 8 Q Cost 8
2353 51 207.23
2358 1 0
2434 2 01
2445 3 0.12
2494 4 0.13
2408 5 0.14
2530 3 02
2537 7 0.33
2553 8 0.49
2560 9 0.51

388 TH 7 i 119 K 58

o S E 1

AT DL — 1% 3B A b 1R B B 38R Y B i g
BIAEMEE R MB AT A — 1

EIETHA R

' *1%%?%@@5&*%@, —flE P AR TR R St rb RT3, — fE AR
ULE B, 12 IREIE R A, H AT IE g

ek IR

€I . Af

la“'ETJEAEu$ Eﬂﬂﬁ %

Q, Customer Number

10008156

10013509

10017585

10000000

10000453

10000455

10000456

10000457

10000458

10000450

10000451

S8 TH (1) 5 07 - 8 A 2 U A
8 N

. & Editsheet

Associativeinsights (3 X

;@:

See the impact of your selections
on measures and dimensions in
your data model.

Generate insights

121/2012
1/25/2012
1/28/2012
1/29/2012

2/1/2012

2/3/2012

2/9/2012
2/15/2012
2/17/2012
2/22/2012
2/26/2012

% S 4 HT - Qlik Sense, November 2025

54



5 HEIHASR

12 B AN BRI IH
1 LS 17 AL e Sl LR 6, 6107 LTS A DA 4560
ST 3 A ) R R IEIE L % T ASL, B R T AL

I, T LU g — F € T B R b AL R, MG R B R R R AR

G IR BT R, AT SR RT DA A JS BB e AR 38 T 1A AR L ) AT IS BR BT A IR TH . A B (8 ME S
EP,@%%“%?%"EEIE.%EXIJJ AE R « T BRISETH . B 338 IH L B 028 TH A 4 L

15 8 P72 oA B [ B 1 =

BEHEREEL S5, EEERZHEZ MR, B+ 96 M. ] UK A7 54k T A2 E
Ha s ER T U — MR EEmAAs, ERSFEN -8y BEAE S KNE, H
{5 BE R RS B 1) 72 B A5 A TH o 8 3 "numbers" By, AN & SR H 7 "number” (IR AL, {H4E S "mbe"

FEE A T A 5 8

65 T I S, LSRR BOK T RSB (BB EIN, RO R B
A0 B TR A A B0, PR TR ELAE B

A RN B A

Associative Insights &7~ & &L HH 1) B R - Qlik 52 501 5] 8 o] 76 0 A7 7 48 3% 3 HEBR A 10 & R A . 2R
BEEH RN SE, UFEEHRER.

HEATIRI G, f— T BRSO S A A T AR . P SR T B ol
AR 1
Al LA

T R DAOKE B A S B G R AR RE, ARSI T R BUREH S AME L . 5 2 BB I8 T e 15 A (A
i

FE TSI T M L i AT SR UK, S o BUR £ A R AR I B, LR A G EUR . B
A2 A B [ P I R B o 338 A 5 e ) S6F IR 1) A TEZ

5.9 Dl Associative Insights & & & %}

Associative Insights %87~ % Bl 41 i) B 12 . Qlik 52 50 51 2 0] 7640 A7 1 48 3% S HERR E i i
BIER AR e H R mE s E, UEERR.

fnr LU g 5 A b O THAHEBR B I B R . AT B R R, R R R A E R TR, BT
1h B 65 o B R A B, U BRUOR 18 AT e R B R B AR

LN 7 B i i 1% Associative Insights #8 & & BB~ S8R0 FH 86, 5528 T 41

» L Associative Insights £ & & kI
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https://share.vidyard.com/watch/mAQMxC7TMASxeRYjngcCF4?

5 fiHEIEASE

* Qlik Associative Insights - fij . i ‘2 FH ) %1 41

IR 1

e AR U AT 8 A7 ORE PR ) A2 X 25 0T LS Associative Insights. 18 2 ZH i 47 2 Qlik
Sense Enterprise 5§ Qlik Core 1] Ik 2% . i AN 7 :

o [EHXEBRBIIRE.
o P ILEIA. .

Associative Insights 5 TH fi #5

RN B AV, Qlik Sense & $H 5 388 TH A 70 B8ORS A b (0 HERRME - JR12 38 &1 H e n vl ey
HIE— P RROE R WRBURE R d, W — TR, IR EREA R .

Associative Insights 1% JE 3 #4 .

Selections X
lection:

» v
Alicante =
Atianta city
Austin (Your current selection)

Baltimore Contribution to total
cenETE [y sales
Berg:
Beriin Insights from excluded values:
Birmingham
Solton Sales Rep Name
/53 of 63 (84.19% excluded)
Bostc /
= Contribution to total
76.1% R
App dimensions. Show fields Q Search dimensions and fields -
Q %KEY B Q City Code B Q Cost =l Q Customer El Q Customer Number El Q Date El o
esc
86 70 180.69 Bitstream 16006865 2/8/2012 et e
% | 4129 ity 10010897 212672012 Contribution o total
. 0 | ERI R re— F— sz e
1964 626 s i produiten 10023783 s212612 /676 of 684 (98.8% excluded)
/
s s P I
- o | me ooz s o
e o | | R oo siars .
2874 a1l AARVIN Laser Resources 16000455 8/8/2012
Add a dimension [

I
& H AT O A fE B2 8 55 T o TH i 871 3R B B H AT SE TR B A R . At B R AME SRR A H AT
T HEBR 00 % K
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5 f HEIHAR

I 1 R Bl 1 ST

Selections

Q, city E O

Albuguerque
Alicante
Atlanta
Austin
Baltimore
Barcelona
Bergen
Berlin

Birmingham

S T RS TE G BB TELRE, 6 U 2 S R AL LSO A A

G BB A R B T i GRS

Pl

app dimensions [ show fields Q search dimensions and fields

Q %KEY g Q city Code B8 Q Cost =] Q. Customer =] Q Customer Number g Q Date g8 Q Date.autoCalendar.C
26 70 -180.09 Bitstream 16006805 2/8/2612 28/
2 -41.29 Edify 10010897 21262012 2/26/
120 _ -38.07 Home Automation (HAT) 10016548 3/712012 37/
913 _ 879 Molson Breweries 16620413 5/9/2612 5/9/
1796 _ 645 Razorfish 10022725 5/18/2012 5/18/
1964 6.26 Saturnus Mult produkten 10023783 5/27/2012 5727
1966 — -0.84 Unisys 10025558 /712012 6/

< »

=10
Qlik Sense & AR N & GG B EE . B Al DLAE FhiRThhe s o 5y .
B I IR AR 1 FE 2C A

App dimensions [ show fields Q search dimensions andfields

Q %KEY g Q city Code g Q cost El Q. Customer g Q Customer Number g Q Date g Q Date.autoCalendar.C
86 70 -180.69 Bitstream 10006805 2/8/2012 2/8/
96 -41.29 Edify 10010897 2/26/2012 2/26/
120 _ -38.87 Home Automation (HAI) 10016548 3/712012 37
1796 _ -6.45 Razorfish 10822725 5/18/2012 5/18/
1966 _ -8.84 Unisys 10025558 6/7/2012 6/7/
2214 ] Zitel 10027575 6/29/2012 6/29/

< »
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G B P IR Bl 6 1 Y 1

City
(Your current selection)

Contribution to total

[XL7 Sales

o B EHERRE RN A ]

(EmployeeName), B ik T 37.8% 11 4F % i & & (YearlySales). % (A5 mifR N & allo % — N K Jy ol 8
AR B A A A .

B BB P IR B8 A A L HE B A IR A B R

Insights from excluded values:
Sales Rep Name
53 of 63 (84.1% excluded)

Contribution to total

FCALTY Sales

Desc

97 of 98 (99% excluded)

Contribution to total

YT Sales

B 4 A LT i 2T B
S5 TG DM SR L T 0 A R IO RN SR L
B AESE T 4 707 B

Add a dimension ©

RN B AR R A e

A AT T B sum() AR, B AT AR AR & B B A I 3K
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Associative Insights - Ji i 40 16 74 -

Backto selections Associative insights @ X
Customer contribution to Qua ntity Insights based on your current selections:
Measure
Calculated on 100% of data
313 of the 684 Customer values are excluded. Those 313 Customer values contribute 863.3k to Sum of Quantity M

Quantity. 953.1k of 1.8M values possible for Quantity.

Date.autoCalendarYear

(Your current selection)
Customer Sum of Quantity T
BLELTY Quantity
possiblevalues

Insights from excluded values:
Desc

371 955235;3"( 12098 (2% excluded)

54.2% . |

| Contribution to total

/ m Quantity

Customer
313 of 684 (45.8% excluded)

313 863.3k I

45.8% 47.5% PIEA Quantity

excluded values Item Desc

/50 0f 825 (6.1% excluded)

| Contribution to total
All values: 684 l.SM | I Quantity
Count Quantity -

Add a di i
Select possible or excluded values from Customer to change your selection. This will clear adimension (]

B —————— Select possible Select excluded

A Al AR
REAIRR AR H AT IR LG P . 4 F I AR P R G R AL
SEA 0 0 H AT S

Customer Sum of Quantity
371 953.1k
5428 sas%

313

4s8%

684 1.8M
All values: Count Quantity

A E
S5 T LAGE P R B R BRI R R
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HER

] 22 TE R €0 2 (118

Associative insights @ X

Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity v

Invoice Date.autoCalen...

(Your current selection)

Contribution to total

FCX:L7 Quantity

o B CHERRE BIR N E ]

BER A R BARRRAE o AT L% — T DUSE S R A A

WAL T 17 205

Associative insights @ X

Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity v

Invoice Date.autoCalen...

(Your current selection)

Contribution to total

LCKL7 Quantity

F U338 A 5 R
S5 LT A A0 D L R € RE AR

H F AT+ A o

Customer

313 of 684 (45.8% exclud...

Contribution to total
‘ 47.5% [CLELUENY

G AT - IR AT RN E A

Iy M IS S, HIR AT AT B RN B

i AL B 2R
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Analyzed - no insights e
These are the analyzed dimensions that had

no insights related to your selection,

Sales Rep Name

No exclusions found with
current selections.

[N Quantity

Product Sub Group

No exclusions found with
current selections.

(7Y Quantity

T = N VA W == A
sl A N P s B, R A o =k E EHERRE RN B AR B

JH 7 B 1 HE S 1 T i 20T RE 2 o

Add a dimension o

RN E G F KPI i
A0 A5 AR 4 BB P (B

o BEAH RFEAEA sum().
o EH B R sum(), 15 Z RS A AN T8 7 A R oE R I R .

5 PR IR B AR Al KPR T B B

Back to selections Associative insights )
Average Sales per Invoice of Item Desc Insights based on your current selections:
Measure
Calculated on 100% of data
50 of the 825 Item Desc values are excluded. For those 50 Item Desc excluded values, Average Sales per Average Sales per Invoice .

Invoice is 837.5. 2.7k of 2.7k values possible for 837.5.

Date.autoCalendarear
(Your current selection)

Item Desc Average Sales per ...

For selected values:

m Average Sales per In...

Insights from excluded values:

Desc
2.7k 12 0f 98 (2% excluded)

For excluded values:

775 Possible BB Average salesper ..

93.9%
Customer
313 of 684 (45.8% excluded)
For excluded values:
PRTY Average Sales per ...
50 Excluded

6.1%

50 of 825 (6.1% excluded)

For excluded values:

Allvalues: 825 2.7k ) [EE] Average Sales pe...
Count Average Sales per Invoice -

Add a di i
Select possible or excluded values from Item Desc to change your selection. This will clear adimension ©

B ———— Select possible Select excluded
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A TR N E

i AT T FI B
1. AR TAER, & — FEIR. & b BERIRH & . 2% & © 7% Associative insights
THI AR o

2. feE AR A R b i I

I TR, R &8s BIHH o 3% B BAL DLRUR I A AL . SR A% 1 mT DU B 1 A oz o gt
HUAH

- TEERANEN.

R g BURE A A AR o R R RS I8 TH R ORE A B AR R R .

fnr DL A R . B N RN ThRE R T R B

& — F K v L& F B £ Bt Associative Insight [ % R, .

{45 L T L7 Associative Insights 1 77 o 3% I o 25 5 f4 ()38 08 . SR IAA G4 5 — T EETRI. I6 @ IR
I 465 10 7 A0 T A

Associative Insights # f5] : 3% A % T 1 & %l
7 LA T, A 6 P 0 L R A R R RN

o gk~ w

At BT T BB AE

1. DLTR G I A T B RO (1 AR A A T T . FRAMTAE B S AL R LT CAN. US 3 iR K
o, N A & B R I% TH . EmployeelD. EmployeeName 1 YearlySales il fi {8 /& (A €, [ 4
B RN T 2, I L {H Bl CANIETHAH R -
FA EEE RN R A 1% 51 19 B 3 1 IR A A

2 Count ry o

-

nnnnnn

125000

150000

185000

Holli 280000

250000

Mariam 400000
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2. #%— NEEBTRANEKE, Qlik Sense & 1% B A 1) & kL, LR /£ Associative Insights < J
L AT LLE R, CANBHEF B R BB T 62.2%. A o] LR £ H & R, b — 1
5 T (8 AT 5 EmployeName [¥] 5%) fi¢ b T4 HEBR o b B T FEEHE R T M T 37.8%. &
g IR RN B
A — f# 2 IH [1] Associative Insights

Associative insights

Selecti
Insights based on your current selections:
Q Country EQ
easure
can Calculated on 100% of data
us YearlySales
Insi
Contribution to total
App dimensions. Show fields Q s - et
Q EmployeelD =] Q EmployeeName E Q YearlySales 8
101 Alyson 15000
102 Antoine 40000
100 August s0000
105 Chioe 100000
106 Chistine 125000
107 Darin 150000
108 Enoch 185000
109 i 190000
Gayl
m Holl 250000
112 i 25000
u3 Lisandra 350000 Adda dimension
114 Variam 400000

3. #%— N RA, Qlik Sense & 1] I M 7R o 4l & eH e AR o 18 B 38 6 © HEBR 19 & 0% 46 52 8
BRERAZDER. LA TRFHE? JRAFE BT CANIEIHh # HEBR . % — N HERER
BE .
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5 fifRIHEFR

B FE AN R IR AR

Backto selections

Associative insights @ X

EmployeeName contribution to YearlySales Insights based on your current selections:
Measure
Calculted on 100% of cta

Yearlysales v

EmployeeName Sum of YearlySales
Country
(Your current selection)

possible values Contribution to total

YearlySales
6.6M Insights from excluded values

62.2%
EmployeeName
19 1020 (5% excluded)
95% Contribution to total
YearlySales
-
1 37.8%
5%

20 10.6M

All values:
Count YearlySales
[ Reveal data for the excluded values
y . y Add a dimension [+]
Select possible or excluded values from EmployeeName to change your selection. This will e selectexcluded
clear your current selection.

4. WAMBAET LA RARKE T BR B 7t Kasie 1) & A, 7R Rl 4E EmployeeName ## iz 7 HE Bk (118
#%— N BRI EHEER LUK Kasie & 1] 43% 14
FLA O HERR B e 19 7 A i 72 19 ] 3 1 IR AR

Backto selections

Associative insights (3 x
EmployeeName contribution to YearlySales Insights based o yourcurentslections
Measure

Calculated on 100% of data

YearlySales v
EmployeeName Sum of YearlySales

Country

(Your current selection)
EmployeeName sum(YearlySales)
" 2 - v Contribution to total

4000,000.00
VearlySales

Insights from excluded values:

EmployeeName

/1 0f 20 (5% excluded)

Contribution to total

[ YearlySales
-

View possible 4N Return to the visualization

Add a dimension [+]
Select possible or excluded values from EmployeeName to change your selection. This will e select xcluded
clear your current selection.

5. A& Al BB IR & . Kasie i HL. Jo il CANIEIE T IE 3 LT IR, B 2 BUE 2 b HE
B o
e THRRBIE, R EEERANEM.
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Back to selections. Associative insights (2 X
Selections contribution to YearlySales Insights based on your currentselctions:
Measure
Colclated on 100% of ot
For the current selection, the YearlySales contribution is 37.8%. 6.6M of 10.6M values are excluded. YearlySales. v

EmployeeName
(Your current selection)

Your selection Sum of YearlySales Contribution to total

EIXTY VearlySales

EmployeeName
Kasie
Insights from excluded values:

4M

37.8%

Country
/10f2 (50% excluded)

/ c ota

6.6M

62.2%

10.6M

Allvalues:
YearlySales

Add a dimension [
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Q john Vegetables sugar ° X

Sugar  Sugar Cookies

Product Sub Group Sales Rep Name2
Canned Vegetables , Frozen John Davis
Vegetables , Fresh Vegetables ,

Sugar

Product Sub Group Sales Rep Namel
Canned Vegetables . Frozen John Greg
Vegetables . Fresh Vegetables .

Sugar
Product Sub Group Customer
Canned Vegetables , Froz Johnson and Higgins

Vegetables , Fresh Vegetables ,
Sugar

Product Sub Group Sales Rep Name
Canned Vegetables . Frozen John Davis . John Greg
Vegetables . Fresh Vegetables .

Sugar

Product Sub Group Manager

Canned Vegetables . Frozen John Davis . John Greg
Vegetables , Fresh Vegetables,

Sugar

Show me more
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PO e No selections applied T lig Insights
Q john vegetables sugar X
Sugar Sugar Cookies

Product Sub Group Sales Rep Name2

Canned Vegetables, John Davis

Frozen Vegetables ,

Fresh Vegetables |

Sugar

Product Sub Group Sales Rep Namel

Canned Vegetables , John Greg

Frozen Vegetables ,

Fresh Vegetables |

Sugar

Product Sub Group Customer

Canned Vegetables ,
Frozen Vegetables .
Fresh Wegetables .
Sugar

Product Sub Group
Canned Vegetables ,
Frozen Vegetables ,
Fresh Vegetables .
Sugar

Product Sub Group
Canned Vegetables ,
Frozen Vegetables ,
Fresh Vegetables .
Sugar

Johnson and Higgins

Sales Rep Name
John Davis , John Greg

Manager
John Davis , John Greg

Show me more
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Q Corn an X

Comon ComChips ComOil ComPuffs Comed

Add to your selections

Item Desc
Bravo Creamed Corn ., Golden Frozen Corn . Tell Tale Corn on the Cob , Ebony Corn on the Cob , Better Creamed Corn 5 more
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Q fresh fruit *

Fresh Fruit Fruit  Fruit Roll

No matches found within your current selection.

Show partial matches
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Q sugar X

Sugar Sugar Cookies

No matches found within your current selection.
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