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91373 18715

(R RTINS O A A (G A v
19 EAEAE -

B
@
)
1
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A i B B A2 1 42 S Ny, A

MTEEZ RS EMEN T TMNEN, F26 X 7#F (page 37).
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, Year

Q, (201212013/2014) x
2812
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2814

AND H# S8 H 1 ("&")
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FEVIAT & B NEY, BRI 5 738 o B — 3 s 2 {8 B 7 o FE O A A .
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77 — M1 /1] AND 1% 38 5 1 [1) 12 5 1% 4 10 )

Q. Customer

Q, (*ABC* & *Inc*) X

Solutions ABC Inc

XOR % & 38 H 1 (")
A XOREH 7, & ks & I 75 4 55— B0 S 1M, (B HERR R 47 & o & A fEL .

FE VLR #4048 g L BET B 46 B DL B Th 4 AR, 5 R B 5] IRy 755 5 A 108 4 1 1) £

(BT Joshl).

11 XOR # G130 5 7 1) 4 7 1

=

Q r~*h)

dohn

Smithl

I 93 5] fa FH XOR 38 550 - 71 2 flE] & 7 7T .
73— 1% /1] XOR % G138 5 1 1) 1% + 1% 2 7 )

O Customer

Q, (*ABC**2*Inc*) X

ABE New Solution
ABC Solution
Neat ABC Company

Solution Company Inc
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Region

@ Click to unlock

MNordic
Spain
]9

USA

0 7B A2 BT, T L7 SRR o ] R R

fifd 15 $H € 1R TH
4 T L 5% i R0 T B A A P e — R BT O, R R B AR T . ORI B R TE A, R T L
THATHE , HE T UER.

o 3 1] Qlik Sense 77 5 B 50, 6 B (A7 ] AT 18R 88 5 o 7 2 B JE 2 =t
B, 0 7B A

5.7 fEiEIA 1% B I AT IE
B R TR | 38 SR T W R AR A T L R B A b IR H
T TH A% A A 77 2 HR JFF S0 50 5 ok [a] ALEE ji LUK J& B P 5 28 BR 1 22 T

r=a o r-a Date.autoCalen... Product Group Region
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E & Editsheet

s
Selections Associative insights % X
Q City B X Q. Customer g8 X
Carden sennings Publshing
Aarhus Geac
Albuguerque liog,
Alicante Packard Bell N
Atlanta SAS Distribution - -
Austin Unison Management Conc... : )
Baltimore A2 Solutions
Barcelona A-ARVIN Laser Resources
cereen A Superior Syetem See the impact of your selections
on measures and dimensions in
Berlin . your data model.
omvaen e =
Bolton AER Partners
app dimensions [ show fields
Q) 9KEY a8 Q, City Code =] Q C ), Customer Number Q, Dats
2353 51 207.23 10009156 1/21/2012
2358 1 0 10013509 1/25/2012
2434 2 01 10017585 1/28/2012
2445 3 012 10000000 1/29/2012
2434 4 0.13 10000453 2/1/2012
2498 5 0.14 10000455 2/3/2012
2530 § 02 10000456 2/9/2012
2537 7 033 10000457 2/15/2012
2559 3 049 10000458 217/2012
2560 9 0.51 10000480 2/22/2012
2581 10000461 2/26/2012

s AT LT R AT ORIt — F VY sk —

L

SRR, R4S AE 338 TH TTHL [ A S, DR RR A8 Y
T LB ERE. N LAY, gRMERTA.

G R IS T R, AT R RT DA P S8 BB eSS TH L 1R 4R L 1) W AT BR T AT IR IH . A A ME S

e, A W LS BLIRIH R TN e AR L TE R TH L BON B IH  MERE TR A,

75 8 P AR A BT [ B 1 =

ERARREES S W, SEEIRZ4EEMMA R, 81 0a o 0] LUK R A7 8 4 7 A% RE
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Al DL o

FEIRE T A $k @)
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BemER R EERE, UMEERER.
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5.9 Ll Associative Insights #£ & & ¥}
Associative Insights 287~ & K} (1) B A7 - Qlik 52 %0 5] % o] 78 8 A7 7 5 o 38 3 HE B 48 10
BORME A SR 1% G I H PR IE el , DUEEIRER .
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fin B 46 5 BB A B 0 BRI VT R TR Y BAR .

75 B i~ 7% it Associative Insights 8 & & kR SRS M BT H 6, 52T

« UL Associative Insights #£ % & kI

£k 0o

» Qlik Associative Insights - fifj B iiii 2% F 1) % )

B 1

S A 2 2R A 18 A HORE PR 9 JE H FE X HOH 2 0T U A Associative Insights. iE @ ZH i 42 & Qlik
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o REMEX
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Associative Insights % If f 5
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Selections

Q city E Q

us
Albuquergue
Alicante
Atlanta
Austin
Baltimore
Barcelona
Bergen
Berlin
Birmingham
Bolton.
Boston

App dimensions Show fields

Q %KEY g8

1796
1964
1966
2214
2856
2867
2874

2879

BIH

Q City Code 8 Q Cost
-180.09
-41.29

3267

Q Customer g

Bitstream
Edify

Home Automation (HAT)
Molson Breweries
Razorfish

Saturnus Multi produkten
Unisys

Zitel

E=—
A-2-Z Solutions

A-ARVIN Laser Resources

Q Customer Number 8

16006805
16016897
16016548
16020413
16022725
16023783
16025558

16027575

10000060
10000453

[ |
10606456

Q_ search imensions andifields

Associative insights @ X
Insights based on your curent selections:

Measure
Calculated on 100% of data

sales ~

City

(Your current selection)

Contribution to total

[EXY sales

Insights from excluded values
Sales Rep Name
/53 of 63 (84.1% excluded)
/

Contribution to total

Sales

g
Desc
2812012 /97 0f 98 (99% excluded)
2/26/2012 Contribution to total
3712012 EXX sales =
5/9/2612
5/18/2012 S
5/27/2012 /676 of 684 (98.8% excluded)
/
6/7/2612

Contribution to total

6/29/2012 &

7/5/2012
725/2012
8/8/2012

Add a dimension [+ ‘
9/5/2812

& H AT B A fE B2 858 IH o TH S 51 3R HE RS B H RTS8 AT I 0 R o At 1) RAE B R A H A
TEHEBR 10 % R

BB 1 R B o 1 ST R A

Selections

Q city g 0

Albuguerque
Alicante
Atlanta
Austin
Baltimore
Barcelona
Bergen
Berlin

Birmingham

I P A 2
S5 T P R AR TE o BT,

)

BRI H o 358 HUR 3 AL DLSUR T A R A
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App dimensions ([ Show fields

Q %KEY 8 Q City Code 8 Q Cost 8 Q Customer 8
86 70 180.09 Bitstream
128 _ -38.87 Home Automation (HAI)
o o || s
1796 _ 645 Razorfsh
s P p——
| R
v o

E1{H

Q Customer Number 8

10006805
10010897
10016548
10020413
10022725
10023783
10025558

10027575

10080000

2 Date

Qlik Sense B AR N AR K B . BT L PN R rp 8 8 B 1,

G B A DR B T i P GRS

app dimensions [ show felds

Q %KEY g Q City Code g Q Cost g Q. Customer 8
86 70 180.89 Bitstream
« | ||
120 _ -38.07 Home Automation (HAI)
« R o | s
1796 _ 645 Razorfsh
v N on | ums
| R
| o

(AR
S BB
CLI R YN T UAE AT

City
(Your current selection)
Contribution to total

[X:I78 Sales

A& B EHEBRAE R A

Q Customer Number g

10006805
10010897
10016548
10020413
10022725
10023783
10025558

10027575

10080000

Q Date

Q, search dimensions and fields

2/8/2012
2/26/2012
3/7/2012
5/9/2012
5/18/2012
5/27/2012
8/712012
6/29/2012

/5/2012

8 Q Date.autoCalendar.C

28/
2/26/
3/7
5/9/
5/18/
5/27)
6/7
6/29/

s/

Q search dimensions and fields

2/8/2012
2/26/2012
3/7/2012
5/9/2012
5/18/2012
5/27/2012
6/7/2012
6/29/2012

/52012

g Q Date.autoCalendar.C

28/
2/26/
3/7
5/9/
5/18/
5/27/
/7
6/29/

5/

»

EANEIMFHEAHGEYEENE. ARG, B —MEIENEX (CANE T
(EmployeeName), & Jik T 37.8% W4 JE 84 & (YearlySales). % (aa m IR NG . % — N £ Al 88

AR EAEE AT A -
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Insights from excluded values:

Sales Rep Name
53 of 63 (84.1% excluded)

Contribution to total

FCRL7Y Sales

Desc

/97 of 98 (99% excluded)

Contribution to total

97.8% [REICY

A T Ay s B

B r A A T G B R R T 2R E TR E IR A B

B I8 e T fz 200

Add a dimension [+

RN G B 5 Al e AR
A R sum() S, 5F AN AR DR & BUR SR AR E R .
Associative Insights = 1 it 4l #5 # .

Backto selections

Customer contribution to Quantity

313 of the 684 Customer values are excluded. Those 313 Customer values contribute 863.3k to Sum of
Quantity. 953.1k of 1.8M values possible for Quantity.

Customer Sum of Quantity

possible value:

371 953.1k

54.2% 52.5%

313 863.3k

45.8% 475%
684 1.8M

All values: ;
Count Quantity

Select possible or excluded values from Customer to change your selection. This will clear

et Select possible Select excluded

A A A A

Associative insights @)
Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity

Date.autoCalendarYear

(Your current selection)

Contribution to total

Quantity

Insights from excluded values
Desc
12.0f 98 (2% excluded)
| Contribution to total

| EEY Quantity

Customer

/313 of 684 (45.8% excluded)
Contribution to total

PR Quantity

Item Desc
/50 of 825 (6.1% excluded)

| Contribution to total

| P Quantity
-

Add a dimension

af A AL H AT R o % — THERWTEREREPRER . ROHEREAAM.
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it Al b ¥ H BT R

Customer Sum of Quantity

371 953.1k

542% 525%

Allvalues: 684 1.8M

Count Quantity

EHEMEEME

AU T s S AR E TR 25

22 {6 58 T 1A 6 55 Y 1E

Associative insights @ X
Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity v

Invoice Date.autoCalen...

(Your current selection)

Contribution to total

EEXI7 Quantity

o B SR ERE IR E ]

HE-

i e P S BUHER M 0 T L3 — DA AN B A T

B AL F i 200

Associativeinsights @ X
Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity v

Invoice Date.autoCalen...

(Your current selection)

Contribution to total

FEEI Quantity

i 338 A E SR
fes 1T 398 300 1 0 7 JRD L R G ME AR
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Customer

313 of 684 (45.8% exclud...

Contribution to total

Y7 Quantity

2t - BA RN H A
CL 43 4 38 B {1, 1657 AT B O IR L
IRA FHIRA A GRIG R 7 78 H

Analyzed - no insights v

Sales Rep Name

No exclusions found with
current selections.

(/.M Quantity

Product Sub Group

No exclusions found with
current selections.

[y Quantity

B 48 A LT i TR B
S5 T A6 R B SR L T 0 R ISR N SR L

JH 7 B 1 HE 11 F i 20 T E 2

2dd a dimension @

WA E AR KPR
A0 A5 AR 0 BB KPY B

o EH BRI AE R sum().
o A B AL sum(), 1H & kLR Y AN G A A HE M A ] 3R .
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Backto selections

Average Sales per Invoice of Item Desc

50 of the 825 Item Desc values are excluded. For those 50 Item Desc excluded values, Average Sales per
Invoice is 837.5. 2.7k of 2.7k values possible for 837.5.

Item Desc Average Sales per ...
Insights from excluded values:
Desc.
2.7k 2 0f98 (2% excluded)
For excluded values:
775 Possible ,_gk Average Sales per
93.9%

Customer
/313 of 684 (45.8% excluded)

xcluded value:
50 Excluded I e
6.1%
e S
825 2.7k For excluded values
Allvalues: Count Average Sales per Invoice e
Select (p (bl @ xcluded values from Item Desc to change your selection. This will clear e setect xcluded Adda dimension (]
KOG
EAERNES
Al PAT T I EAE
TEERFRR R TAER, % — T8IH. 5t & B BORIEHR % . %45 & £ % Associative insights
T AR -

2. 1 B R R AR B P s UL
IR TR, R & BUR BIRH o 8 OB WAL UBER BT A AL o SR8 4% 16 mT DA BRI A A o gt
WA

— FTEEBRAEM.

R BURAE A M T AR b o R 8 B R O3 TH A SRk i A R R A B
T DUSE T A IR A R (e B PRI RE R IR R .

¥ — N+ A LALAE ¥ £ B R Associative Insight ) & & .

o o bk w

& BE 5 1] LL7E Associative Insights 5 % - 1% B a8 58 (8 8 TH B R K 4% — T EHBHE . K &
MR B R TEE R

Associative Insights #41 : 3% A 8 & 1 & &l
76 e 0 1 e, A D 0 0 AR R RN
ST T I

1. DLR A2 32 TR A v BA RS 1 R R RS A 7 T . A AR ) S A PR T CAN. US % Ei K
o, N A 2 B AR IH . EmployeelD. EmployeeName R YearlySales ## i /1 {8 /& A 4,
FE e RTTREME . R 5 2, BB CANEIEANR .
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Selections Associative insights
A Country )
o v
us

;:

See the impact of your selections
on measures and dimensions in
your data model

Generate insights

App dimensions u Show fields Q sea

2 YearlySales

2 EmployeelD 2 EmployeeName

101 Ayson 15000
102 Antoine 40000
103 August 50000
105 Chioe 100000
106 Christine 125000
107 Darin 150000
108 Enoch 185000
109 rinn 190000
110 Gayle 250000
m Holli 280000
m Ja 325000
12 isandra 250000
14 Mariam 400000

2. #—TEEBRANEMEE, Qlik Sense &% B A M 1) & K}, LLEI/R7E Associative Insights K
o RMATLLE R, CAN B FEESHERER T 62.2%. RIMWTUAEIRT A ER, Hd—
il & T (8035 EmployeName (1] 5%) #¢ b 3% TE 4 FE Bk o th B T84 B SH 5 R E B T 37.8%.
LEERENE
H 7 — i # I 1) Associative Insights

Selections Associative insights @
Insights based on your current selections:
2 Country o ¥
Measure
N v Calculated on 100% of data
us Yearlysales
Country

(Your current selection)

Contribution to total

PRI Vearlysales

Insights from excluded values:

EmployeeName
10f20 (5% excluded)

Contribution to total

31,5% YearlySales
App dimensions [ Show fields o |

Q EmployeelD Q EmployeeName Q YearlySales

101 Ayson 15000
102 Antoine 40000
103 August 50000
105 Chloe 100000
106 Christine 125000
o7 Darin 150000
108 Enoch 185000
109 rinn 190000
10 Gayle 250000
m ol 280000
2 » s2s000
13 Lisandra 350000 Adda dimension
14 ariam 400000
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3. % — N KA, Qlik Sense & [a] F A B 7 i 4 RHR AR - 18 BUR TG 18 C HEBR 19 B %8 4 R 81
HRAZDER. LA TRFE? JRATRE M5 CANEIA P HERR o 4% — T B HRERE K
B H
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Backto selections

Associative insights @) X
EmployeeName contribution to YearlySales Insights based on your current selections:
Measure

Calculated on 100% of data

Yearlysales v

EmployeeName Sum of YearlySales
Country
(Your current selection)

possible values Contribution to total

YearlySales
6.6M Insights from excluded values

62.2%
EmployeeName
19 1020 (5% excluded)
95% Contribution to total
YearlySales
-
1 37.8%

20 10.6M

Count YearlySales

Allvalues:

[ Revealdata for the excluded values

Add a dimension [+]
Select possible or excluded values from EmployeeName to change your selection. This will e selectexcluded
clear your current selection.

4. FeAMIRAE AT DLE WLk b BHOR B R Kasie & I, TR ENE EmployeeName fil £ v HE & 1918 .
¥ — NREEHERR LA Kasie B 7418 I8,
A A AR B 1E 1 7F AT g A7 1 B B R B R

Backto selections

Associative insights (3 x
EmployeeName contribution to YearlySales Insights based o yourcurentslections
Measure

Calculated on 100% of data

YearlySales v

EmployeeName Sum of YearlySales

Country

(Your current selection)
EmployeeName Q Sum(YearlySales)

v Contribution to total
rose | 400000000
VearlySales

Insights from excluded values:
EmployeeName.
110f20 (5% excluded)

Contribution to total

[ YearlySales
-

View possible 4N Return to the visualization

Add a dimension [+]
Select possible or excluded values from EmployeeName to change your selection. This will e select xcluded
clear your current selection.
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5. FAM & H BRI & . Kasie CEHL . Jo il CANIEIA T {E & & 7R K&, B & BTE 28 HE
— THREEE, ABEERAEM-
A 2 B AR B9 {8 B9 Associative Insights

Q EmployeeName )

Alyson
Antoine
August
Chloe
Christine
Darin
Enoch,
Erinn
Gayle
Holli

Ja

Lisandra
Appdimensions  [Bg Show fields Q search dimensions and fields

Q Country =] Q EmployeelD

m

Q YearlySales g

us

4000000

15000

40000

50000

100000

125000

150000

185000

104
101
102
105
107
108

250000

325000

350000

6. 1% — ~ EmployeeName & J, #% & & W5 ¥ IR N & 5l R 5 4 i 41
Ll Kasie 1E #5 fr 12 {8 117 J# B £ RN & GH

Backto selections Associative insights (3 X

Selections contribution to YearlySales Insights based onyourcarret eectons
Measure
Caeaed on 100 ofdta

For the current selection, the YearlySales contribution is 37.8%. 6.6M of 10.6M values are excluded. YearlySales v

EmployeeName
(Your current selection)

Your selection Sum of YearlySales Contribution to fofal

YearlySales

EmployeeName
Kosie
Insights from excluded values:

4M

37.8%

Country
/10f 2 (50% excluded)
/

’," Contribution to total

YearlySales

6.6M

62.2%

10.6M

Allvalues:
YearlySales

Add a dimension [
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7% JE H #2 U 45 A Associative Insights
7 30 7 G SR B, SR A% B H R A E A R X, AT AR JE H R U 4 ] Associative insights.

FHBAT T IIENE:

1 T AR R T, 78 % A I A P 45— F B,
H—THE-

TE4 % T, i N\ DISABLE_SELECTION_INSIGHTS.
BRI

H— TRBA.

BB R B FE

o Uk~ W =

5S¢ ¥ HEfi# Associative Insights
I E A H Associative Insights

CIR: RS

FAE e A EUE R T ThRE

BRBITEH

EEARIE S LA,

RN G G v H

] RE i IR BB

Qlik Sense B 47 572 17 18 48 & Qlik Sense fi AR 28 .

BRNiTE

MRS IEEAR . BN Qlik Sense fil Ik % W F 58 . #7181 H A TR 1 8, o] fE &
BREE Y TSN RT

A g 1) )R B
AR WML, & AR 5% B = AL

[aYay
iy
Pt
Ju
=
I3
e

HEMATE
FEIRIF # b, 33 U AL -
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B 2 Qlik Sense H ) 4 3 I,ﬂ, T R T e I AR 3P AT e AR R
PR 5 o B 0 VR T LU — R LR, DU T M R R SR I 8 o T R

gmi

TE 2 TG WA o, 15 1 BB AT o] LA 2 o 45 5 JE J1 F2 20 o i 4 8 3 FLAE

1Q o« Mo selections applied

Q |E;-:-':'_':_.-'::.-::

(’ B AR IR R R G 82 A1 T
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Q john Vegetables sugar ° X

Sugar  Sugar Cookies

Product Sub Group Sales Rep Name2
Canned Vegetables , Frozen John Davis
Vegetables , Fresh Vegetables ,

Sugar

Product Sub Group Sales Rep Namel
Canned Vegetables . Frozen John Greg
Vegetables . Fresh Vegetables .

Sugar
Product Sub Group Customer
Canned Vegetables , Froz Johnson and Higgins

Vegetables , Fresh Vegetables ,
Sugar

Product Sub Group Sales Rep Name
Canned Vegetables . Frozen John Davis . John Greg
Vegetables . Fresh Vegetables .

Sugar

Product Sub Group Manager

Canned Vegetables . Frozen John Davis . John Greg
Vegetables , Fresh Vegetables,

Sugar

Show me more
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Q john vegetables sugar X

Sugar Sugar Cookies

Product Sub Group Sales Rep Name2
Canned Vegetables, John Davis

Frozen Vegetables ,

Fresh Vegetables |

Sugar

Product Sub Group Sales Rep Namel
Canned Vegetables , John Greg

Frozen Vegetables ,

Fresh Vegetables |

Sugar
Product Sub Group Customer
Canned Vegetables , Johnson and Higgins

Frozen Vegetables .
Fresh Wegetables .
Sugar

Product Sub Group Sales Rep Name
Canned Vegetables , John Davis , John Greg
Frozen Vegetables ,

Fresh Vegetables |

Sugar
Product Sub Group Manager
Canned Vegetables , John Davis , John Greg

Frozen Vegetables ,
Fresh Vegetables |
Sugar

Show me more
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Comon ComChips ComOil ComPuffs Comed

Add to your selections

Item Desc
Bravo Creamed Corn ., Golden Frozen Corn . Tell Tale Corn on the Cob , Ebony Corn on the Cob , Better Creamed Corn 5 more
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Q fresh fruit *

Fresh Fruit Fruit  Fruit Roll

No matches found within your current selection.

Show partial matches
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No matches found within your current selection.
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