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2.1  BHEX Qlik Sense
HLE 65 468 L 10 Qlik Sense KEAC , 947 41 3 b — i B £ .

5 B¢ Qlik Sense Enterprise

an B4R IEAE A5 Qlik Sense Enterprise, 5 AJ i i 15 &5 1 81 B8 245 By N A3k (U hetps://<fa R 7% 4 75>/
) 3 BB Qlik Sense Enterprise. i ] 7 11t B i 40 fa] 78 18 (19 4H 4% = 3 % Qlik Sense.

& Qlik Sense T\ BUEY IS , & & A rfoty, H A& W% i AR 2 57 37 i A A2 X

Bt B Qlik Sense Desktop

% 45 5¢ Qlik Sense Desktop 1% , 5 7 3% it 5% [H] b (04 15 . BA 4R Th e R 10 40 () & 4% sl Br B B 3 T 19 Qlik
Sense & K} A #1 I AN -
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W 222 FR S AR R R R B 7E Qlik Sense Enterprise H
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TR B B RN, 5 D IR R AN E R
TR TN R B =

* Sales.xlsx

* [tem master.xlsx
* Cities.xlsx

e Sales rep.csv

e Customers.xlsx

MR 18 1 Qlik Sense FRUA, 44T T 51 Hevh — fE B 4

4.1  f¢ Qlik Sense Enterprise ) 25 — il & Bl f R P E N &
Bl
U R 5 O T IR R, 76 MK T Sales.xdsx.

un SR IEALE A A Qlik Sense Enterprise, R A4 4% Tutorial source & ¥ 38 ¥ 38 & kL 22, 45 18 57 1 Je i
da s, R © O 5% & kL AR IE &8 1 B S |

BYAT T I E

L #— TREZMEARIETHEER .
BIY g B Rk A U 32 HUH S 7 R
2. - THWMAMRER, REIAT FHEIMEZ — DL B AR X
o KA %R Sales.xlsx 116 i 2 ¥ 55 7 M L.
o NG U5 YRR Ui I 48 T I A, 0B AR R Sales.xlsx, SRR Y% — T BARR.
AF 5 — i 5 V3 o R Ot B A A, SRR B RO B B & . T LLUE B R % 1 Sales
TAERCHHIEI . NBRWALALZRB B R, B2 EMR.
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~— EE Salesdsx

File format T
Tables =
Q = CrlpiEsy Embedded field names ~
Header size
Sales 15 - 8 *
Q Fi field's
EKEY Cost Customer Mum.__ Date Grosss. Irvoice D Irvoice Mum_|
3428 -513.15 a12 -573.3835 318064
3429 -185.93 812 -204,6638 318068
3438 -88.87 /132812 -165.8816 318968
2431 -43.12 1/12/2812 -118.3783 318068
34312 -37.98 1/12/2812 -182.3319 318968
3433 -49.37 1/12/2812 -35.5766 318868
2434 -45.81 1/12/2812 -68.4389 318068
3435 -12.56 1/12/2812 -67.3822 318068
3436 -13.42 a1z -16.1534 318068
3451 8.38 2012 1.438 319167
2452 8.46 |12 17848 318174
3453 1.14 12 3.3824 319869
3454 213 1/12/2812 4.5453 318869
3455 76 1/12/2812 5.6549 318142
3456 3.51 (2812 59111 319153
3457 4.87 12 181223 310142
3458 8,61 12 11.4246 319142 v
3455 3.43 12 128125 319174
3468 3.19 12 12197 319119
3461 1.84 12 18.3428 318174
3462 8.84 12 284504 319164
3463 6.27 12 22.0484 310869
3464 2277 12 24.443 310142
3465 772 12 264723 319869
3466 13.28 2 27.9472 319174
3467 15.87 2 28.246 319147
3468 13.53 12 28.398 318193
3465 1151 2 2083592 319195
3478 10.96 1/12/2812 32.2030 310285
i By A Finianen ana1n0 Aanaan

3. - THESR.
AEERBE R WEEHE, RAEHBEREHE BN MBS EtEd, BrEr e
R R FIR . RE G H 1 Sales A, UL * HEEL, 18 3R H 3R 4% B0 B7 168 10 R A%

BN B R AT, oK T T 2 R R . BB AT BT Y Sales rep 1 5 (page 12).
/£ Qlik Sense Desktop [ 2 — i & £l 4F & Hh 8 A\ &
S5 U ST I A B R %, EUEAE UL T 2 Sales.xlsx.

an R4 IETE f# A Qlik Sense Desktop, & @ 26 H A5 B Tutorial source & #1341t & kL AR, 5% & K} A p A
BB R R . 8 BAE Tutorial source & KL A H N 25— & BHE & Sales.xisx W, #% & 57 B Tutorial
source & £ A 1) & kL IE AR .

AT T A ENAE
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Lo 4% — T BEAR RO A AR T Bk

B & B n @Rl R RS I 55 7 MR . BAE, IR EEE 2 Tutorial source & R, & 184

CYNIIECR oY
2. - TREEK.

3. WGBS A B Tutorial source & kL Ak B AL B R, FEBIE & Tutorial source & k3
(B A S > Qlik > Sense T /7). Wl A& Tutorial source & k)5 fif A7 76 oA A7 B, I 75 24 5

B A RPN, SRR B RGZ R
R IR AE o] A A IR0 H B3 B RS HIT 19RO 2 1 e 5 8 B % T
HEPAT T E:

1. fERE S UM G5 J7 b, 3 U 3 Sales.xlsx.

Bl RS M FE AL, AR A% B RO R IO . S8R DU B R R Y Sales TAF 3R O

WX o POHRAR AL 4 A8t LI I . JE 2 IE BT
~— EE' Sales dsx

Fila format -
Tables - Excel (XLSX) . Field names -
Q . Embedded field names ~
Header size
Sales 15 - a *
EHKEY Cost Customer Num.__ Date
131
185.93
-83.87
-43.12
-37498
48.37
1581
12.56
-13.42
8,38
846
1.14 18888486
2.13 1e8884Es
7T6 18821472
3.51 leeea4s3
4.87 18821472
8,61
3.43 ]
3.19 18826532
1.84 leaggiel
8.84 18815793
6.27 leeeades
2277
.72
13.28
15.87
13.53 18887457
1151 18623524
10.96 l@eizazz
S oo 10022 LT

2. - THWER.

GrogsS

-573.3835

-284.6638

-165.8816
-118.3783
-182.3315
-§5.5766
-68.4359

-67.3822

-16.1534

1,438
17848
3.3824
4.5453
5.6540
5.8111
181223
11.4246
12.8125
12197
18.3428
28,4504
225484
24.448
26,4723
27.9472
28246
28.398
20,2352
32.2030

Aana4nn

QL Filter freld

Irvoice D...

2
-
.

R S HUR —EE FE A A, SRR B RCE BHE B B I B B AR AL . RSt b, &
PRI R BUR - R &0E B Sales F A%, A LU * FRRC, 18 7 B 3 1% BB 8 1) A%

BN B R AT, Bk T T 2 R R . B AT BT Y Sales rep 1 5 (page 12).

318968
318060
318968
318068
318968
318068
318068
318968
318060
319167
318174
319869
3lo@69
319142
310153
319142

319142

319174
319119
310174
319164
310869
319142
319869
319174
319142
318183
319195
310285

ERT e

Irvoice Mum.|

() ) &
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4.2 P38 Sales rep FE %
185 58 3T 1 1K) R — M & BLRE & 2 Sales rep.csv, & Rl A TH I A5 AN ] o

FEBR B AR A b, AT A IR

1. b Ho Ak 2 E 2 20 E, BAHT Y Sales rep.csv i %
B g SRR Rk A U 32 HUH S 07 R
TERRAL A FE T, flEOR O U BRIR AL 2 BB, DU N 3 R IRE 0, 55 3 4% A 1) 42 7
4 BE RF SR A7 5 A4 5], I8 2 IEWE I . Qlik Sense & [ B il 4 B8 747 9%, 3 FLKFHRR, SR
B TEHE 53 B A 5% 10 & R

~ Q Salesrep.csv

File format
Field names Delimiter Quoating Comment
| Delimited Embedded field na ~ | | semicoton . Msq -
Ims]m Character set Ignore End-0f-File eharacter?
. | o + | 28599 (IS0 8858-8 Latin 5) ~ |
L 4| Selectall fields Q-F
Manager A Managertum.. [ patn Sales Rep Ma.. 7] salesRepHa... 7 salesRepMNa.. £ sae
Amanda Honda 184 Amanda Honda-Amalia Craig Amalia Craig Amanda Honda Amalia Craig
Amanda Honda 184 Amanda Honda-Cart Lynch Cart Lynch Amanda Honda Cart Lynch
Amanda Honda 184 Amanda Honda-Molly McKenzie Molly McKenzie Ameznda Honda Molly McKenzie
Amanda Honda 184 Amanda Honda-Shella Heln Shella Hein Amanda Honda Shella Heln
Brenda Gibson 189 Brénda Gibson-Dennis Johnson Dennis Johnson Brenda Gibson Dennis Johnson
Brenda Gibson 188 Brenda Gibson-Ken Roberts Ken Roberts Brenda Gibson Ken Robarts
Brenda Gibson 189 Brenda Gibson-Robert Kim Robert Kim Brenda Gibson Robert Kim
Brenda Gibson 189 Brenda Gibson-William Fisher William Fisher Brenda Gibson ‘William Fisher
Carolyn Halmon 111 Stewart Wind-Carolyn Halmon-Cary Cary Frank Stewart Wind Carolyn Hzlmon Cary Frank
Carolyn Halmon 111 Stewart Wind-Carolyn Halmon-Edw, Edward Smith Stewart Wind Carolyn Halmon Edward Snj
Caralyn Halmeon 111 Stewart Wind-Carolyn Halmon-Lee { Lee Chin Stewart Wind Carolyn Halmon Lea Chin
Carglyn Halmon 111 Stewvart Wind-Carolyn Halmon-Ron: Ronald Milam Stewart Wind Carolyn Halmon Raonald Mil
David Laychak 118 John Greg-David Laychak-Armelia Fig Amelia Fields John Greg David Laychak Arnelia Fiel
Diavid Laychak 118 John Greg-David Laychak-Deborzh b Deborzh Halmon John Greg David Laychak Deborah H
David Laychak 118 John Greg-David Laychak-Judy Row Judy Rowlett John Greg David Laychak Judy Rowl
Dennis Johnsen 121 Brenda Gibson-Dennis Johnson-Ang Angelen Carter Brenda Gibson Dennis Johnson Angelen C:
Dennig Johnson 121 Brenda Gibson-Dennis Jornson-Der Dennis Fisher Brenda Gibson Dennis Johnaon Dennis Figl
Dennis Johnson 121 Brenda Gibson-Dennis Johnson-Jud Judy Thurman Brenda Gibson Dennis Johnson Judy Thurr
Jahn Davis 132 Stevwart Wind-John Davis-Bima Male Bima Malek Stewart Wind John Davis Bima Malel
John Davis 132 Stewart Wind-John Davis-Karen Clir Karen Clinton Ster John Davis Karen Clint
John Davis 132 Stewart Wind-John Davis-TAGnolog, TAGnology Stewart Wind John Davis TAGnology
John Greg 134 John Greg-David Laychak David Laychak Jahn Greg David Laychak
Jaohn Greg 134 John Greg-Kathy Clinton Hathy Clinton John Greg Kathy Clinton
John Greg 134 John Greg-5andra Barone Sandra Barone John Greg Sandra Barone
Jahn Greg 134 Jehn Greg-Viginia Mountain Viginia Mountain John Greg Viginia Mountain
Kathy Clinton 144 John Greg-Kathy Clinton-Cheryle Sir Cheryle Sincock Jahn Greg Kathy Clinton Cheryle Sir
Kathy Clinton 144 John Greg-Kathy Clinton-Janice Sco Janice Scott John Greg Kathy Clinton Janice Sco
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4.3
TR /E B 5% (E £ 4% Sales £ Sales rep 1 IR A7 2 [H] % 7. 7 B

% THMER .
Bl g SR IE LA, R B RCE R B B . B T R A% Sales rep WARFC A B EHTIM . T —
AL B A R

o H R

AT T

1.

o — T & RHE BB R () B .

75 & RHE 38 1) BB A A R, R L R, B AR SR — MR ORE R A, MK
INRIR RGP B R R L BERC * IV B 1 B T I R A

#% Sales rep i3 1] Sales il .

Qlik Sense T 75 ¢ il 1) 58 /7 HE 15 1) B Sales ¢ 4% 1 B M, 6 H. FC 0 0 Bl A28 2 4k 11

1% Sales rep 17X | Sales L3 I .
VI B O s Ak, W0 H SRR R AR A AT TR

¥ — T Sales rep 3.3 A1 Sales 9 2 [H] () 38 4% .
% %% JE< T %) IR G v AR B s T IR AR S v 1 R T

i — 1 B W T AR 16 BE BE Sales rep ID-Sales Rep Number \\f: 5 37 fiir 4 % Sales Rep Number .
8 W5 31 E iy 44 %% Sales Rep Number .

BUAE s OB T AT O (0 R A o R — b B T 2 R .

4.4

B HE A 6 R 2 B R

NG R R B 4R 2 B AR aC T, SR 0T 1 R A8 = M8 LR
7E B Bk A 1L, JEAT R A IH

1.

N E ) YR v oD b I RCQ SN i
e C(Cities.xlsx
e Customers.xlsx

e [tem master.xlsx
D TR, R CE IR L S AR, LLE I 5 B £ 5 2 5 0 19 4

B R BRI R,

16 CL B B £ A% Sales A1 Sales rep. Qlik Sense 4 B 4 i 7l & 5% O BA 55, BB AE 5B R R b th e
¥ 7E M Customer

Sales 1 Cities ¥ ¥ € AZ 50 A 4% (0, A 4 Qlik Sense 58 2 2 5% % 15 W 8 32 #& B Bk & Customers.
1 E W Cities.

WY Customer i HE 2 4 (0, Sales W ST AS s A M50, Bon P &%,

R
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4, ¥ZVEVEME Item masters
W Sales #i 1 Ay &k 4 o

Pt A7 2 4k 2 ) F1 2 k) B T e 43 B 8031, T 3R AE s & 58 Qlik Sense 2 15 ST B i .

HYT TR
e T

47 #5 1E 42 4% ] Qlik Sense Desktop, #% — N R4 FE .
FA% T O R 12 Qlik Sense 2t 55 18 17 B Bt

Sales rep

Customer

Cities

Sales

[tem master

HUAE I A3 4% A0 O Bl B, JEOR N E R

45 HANE R
AT FAIBE:
1. #&—TFTBAESR.

PR BN IRy o B M B AR A o o R ERON SE R, B T A
2. % THHM-
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1 BLAE K o B I S E

46 l# G E
5 0 BT, DL 6 AL 00 5 S 7 0 2 R

WO R BUR RS S I, AR, ST TR, A B R 3 R A
LTI 18

f£ Qlik Sense Desktop ', il [5 3¢ 5 A& MR 4 76 A 1 3€ 2 41 1 5 52 1M 7€ « 7 Qlik Sense Enterprise 1, I8 /2
4% 22 % Qlik Sense [ frl JIx #% 1 3 R & 1M %€ - 7£ Qlik Cloud H, 38 HL PR J> 5 1F ££ 55 FH WK {11 300 5 2% .

&y 1 REZAE AT L SRR AR SR AL M BOR R AR 5, 8 T 2 AL b Y i AT 399 A% 5
AEBAT T A B

LT ©, SRR RSB,
2. AR, % — FREAE B A G E
3. MBRBLA & IHER € (B M4 &0 LA SET B 5H), W0 48 BN 7E & k)i N 4R i 45 TH o i B8 51 1% 4038
JE o
SET ThousandSep="',"';
SET DecimalsSep='.";
SET MoneyThousandSep=",";
SET MoneyDecimalSep=".";
SET MoneyFormat="'$#,##0.00; ($#,##0.00)"';
SET TimeFormat='h:mm:ss TT';
SET DateFormat='M/D/YYYY';
SET TimestampFormat='M/D/YYYY h:mm:ss[.fff] TT';
SET FirstWeekDay=6;
SET Brokenweeks=1;
SET Referencebay=0;
SET FirstMonthofyear=1;
SET CollationLocale="en-uUS"';
SET CreateSearchIndexonReload=1;
SET MonthNames='Jan;Feb;Mar;Apr;May;Jun;Jul;Aug;Sep;0ct;Nov;Dec';
SET
LongMonthNames="January;February;March;April;May;June;July;August;September;October;Nov
ember ;December’';
SET DayNames='Mon;Tue;Wed;Thu;Fri;Sat;Sun';
SET LongDayNames='Monday;Tuesday;Wednesday;Thursday;Friday;Saturday;Sunday’;
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BAE, 16 4 W ¥ B S 2 B A7 18 f SET Pliid K.

SET Thons:

47  HANE R

M.
AH AT T A B

1. #—TBANEE.
5 el AN S 7 T A BT . 5 RN e A, B T 4 A
2 - TFHE.
PR TR Y N |
T JA5 O 08 0 T R R X, (ELAE B 0 i, AP S VA
AT F A B
1ET A, fi—F @, 945 1% B AR R A

2. TEVRME R B T B, H— F e LUJE B4
3. T HFI, 5 TR LB 6 (0 T1E

it AT R BLAEH0 O 2, BRI AR R b A 4 B B AT LR IO o T AR 0 IR R AR IR L A A R 1
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BB b #1275 A

Salesrep Sales Customer Cities
Sales Rep Number & Sales Rep Number = City Code »# City Code #
Manager Customer Number 2 # Customer Number © City
Manager Number tem Number & Customer Region
Path ¥KEY Latitude
Sales Rep Name Cost Longitude
Sales Rep Namel Date Desc
Sales Rep NameZ GrossSales #
Sales Rep Name3 Invoice Date DNt Iatean
# Invoice Mumber Item Number #

{tem Desc Product Group

Margin ProductLine

Order Number Product Sub Group

Promised Delivery Date Praduct Type

#
Sales
Sales Aty
WO IEER, UG EERNEHEXT .
HOEE R - i3 B ] 2 2 - Qlik Sense, February 2024 17



5 JE MR ARET

5  JEHREARGE

& OB B BAE AT DL 3L TAR R RAL o AT MR AR AT By, 5 22 LR B 1 7 3C
i FH IR B A A, R0 A AR 3R B R L A R A 5 R T

U PR AR B, (B BT S R R AR 1) B A A B A

WA R R E A OB R S 2 S, ISR Qlik A G o ST DU R R S 4R A 5 I i
5 oK B RE S A AR BB RGGT B B AR U IEE SR A, B+ .

A WS AE G T A BT R T B A By, AT DA Insights. Insights 7T 7 B 465 32 36 % R} £ 7 = 28 10 8] 3% R0 43

BT o AT LA S B A 0 0 A R DL ST AR R AL, SRR HOEEAE o A A ARON B R . fE R RT DU
JH 48 2 20 18 2 ol S AR R AL

5.1 L TAER

T Ik A B R 2k 5 Nl AR R

Dashboard
Product Details
Customer Details
Customer Location

Insights

o~ wbd K-

Manager dashboard
Tk & T B B A DU TAE 2 . ok & 18 A Insights 2 B 12 W T AF &
RPAT T AR

1. AL, HE—TF, tik— T EAERER .
2. — FEIMH LHER, Rk % LIEX Dashboard.

3. @ HoAh PO T{E 2, 3 Ay 4 % Product Details Customer Details Customer Location Fl Insights.
148 B AE AT A AR 8 A FH [F) 0 FE 210 AR 3R . AS % B 37 Manager dashboard TAE %, A A2
PR AE A HF AR TR &% Insights B B & .

A R TR e A SR R R AR I R X R O
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Dashboard T {E& & A A A #7 ¥ &1L

Year Sales per Region Total Sales and Margin Prafit Margin
Region
Quarter
Hoed Squn Sales -aaar (139 LhEw
ordc
Marith
184 9M.n3.25r~:- I
etk . Mg A1.3%
Jagan =
Quarterly Trand
134 Year
- 1817
uR 18 013
&+ 1314
Top & Customars
3
W 1IN
koS
7, Region
18M
Germany
Jazas M
Nerdic ) ™ am EM ai Qz Q3 G
Spain Sales Trend
UK arl B
usa . 1 ;
£ .: . i O
3 1M ) | f ! | r @ 3
- =
a I 8
? L B R G & o
) > N s ; S g

Product Details I 1E & & & A~ [ 1) # 1

Product Details

Yoar Total Sales: $184.9M
R
Quarter =
; 3 £
& i 3 =
Manth z . - ]
. aM :‘_‘
E
week d
N =
<
._ll_.-_l-_l-_-__-__ B B = |
., Region Product Treemap *
Germany Produce Canned Products Dl Snacks Baking Goods
. Red Spade Moms Moms Fast Mini Landskde
dipen Pimentoloaf | Turkeyho:  Siced Donuts Viite Sugar .
Diogs. Turkey Baking Goad: Jalliez
Snack Foods
Spaln é
m ﬁ Bawerages
UK Dage
Custting Edos
Uz Feot-Leng
Hat Dogs
Dhairy
Better Batter Fancy Canned  Frozen Foods
Starchy Foods "
Figﬂnadfuni SrdiRed Sardines Big Time BigTime | [Imagios t:h: us
"Canned Froon feomen Popdchmen Digzaver B and v
Tell Tie Red = Chagepizs 2 Desserts Dairy Manicats Eriancy.
una (L Vegetau, Stanchy Focds

Deicios Applea 1y
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Customer Details ‘I {2 & A 1~ [7] 19 ¥ B 1E

Year

Quarter

Marth

Week

+ Manager

Amarda Henda
Brenda Gibson

slman

Diaid Laychak

Denniz Johnzon

Customar Sales and Quantity

@
]

Tuan

. .

] m ™ M
Sad3

Custemer KPls

Customer * || ProductGroup ¥ | Produck Type ¥ Meazures

& A-2-I Solutions 5196 258 .49

O AARVIN Lazer Resources 44,053.05

& A Superior System 5103, 718.12

o ABB 582,120.60

o ARG G1T,902.61

© ABRPartners $38,392.45

O Al Datacom Supply 5259,500.52

o ali sas1e4

© ALZ Salutiens 559,977,368

0 AA-Wizard 504,200.44

o Aadast $351,243.31

O Aarea D. Meyer & Associstos 50004711

& Aaron Products 54,901 86

o Abazus Hiagara 548,161.07

2 Abbotsbury 54.550.70

o Abbott £15,03577

O Aberdeen 531538800

S ABITruTrac 514,882.35

Quar:

1418

5,830
12
454
2917

1369
28
263
3
a8
143
a8

Bidtage Sulis pir

Margin (%) & of Inwalces Imealce
3841.7% 58 53,384 46
ITHLEN 13 531177
407484 167 562113
A202.9% is £$5,117.81
ATRE.0N iz §1,041.88
3209.8% & £5,085.01
4025.7% 111 5133873
588378 -] 55013
4175.1% 24 Svaa.aa
ELLUN 41 220079
aTeray as £10,835.52
4404.1% 5B 51,551.01
ASEB_GY% 11 544563
AS00.9% a3 S7E4.5
AT1LN - S5069.59
3sazay 26 £578,34
432168 51 56,261.53
4538.3% 58 528165
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Customer Location I 1E 7 & 1 1~ [A] 19 #2 B 1£

4 Region 2\ Customer Location
Germany A-2-Z Solutions

Japan A-ARVIN Laser Resources

Nordic ASuperior System

Spain AgE

UK ARG

usa A&R Partners

AL Datacom Supply

a2

Q city A2Z Solutions

Aarhus @
Aadast

Albuquerque

Aaron D. Meyer & Assaciates

Alicante

Atlanta Aaron Products
Austin Abacus Niagara
Baltimore Abbotsbury
Barcelona Abbatt

Bergen Aberdeen
Berlin ABITruTrac
Birmingham AboveNet
Bolton Abplus

Boston ABSolute
Bradford Absolute Magic
Bristol Abstract
Cardiff AC Exchange
Charlotte AC&E

Chiba Acacia

Insights "I £ 2 & A 7~ [7] 19 42 53 4E

Sales by Manager

Dennis Johnson

e _ ™
e _ '

e M am oM &M oM 12

Customer clustered by avg(Sales) and avg(Cost) (K-Means)

avg Cost

200k 300K 100

Cluster
o
o2
o3

o5

o9
10

Bottom 3 product groups for sales
Breakfast Foods

Sales 2020-Jun

$ 3926.96

Sales 2020-May

$ 12203.11

© Qlik. OpenStreetMap contributors

Meat Seafood

Sales 2020-Jun

$ 995.57

Sales 2020-May

$650.70

Sales 2020-Jun

$1310.77

Sales 2020-May

$ 1337.94
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Manager dashboard T.{E 2 7 A A [7] 1) ¥ B 1 .

Manager dashboard

Actual sum(Sales) as percent of target Manager count by sum(Sales) target

60,00
Missed target
Met target
56.08%
sum(Sales) change by Manager in 2620-May and 2828-Jun sum(Sales) change by Manager in 2028-May and 2028-Jun
Manager Q  sumlSsedPeriodl | sumlSalebPeiod?  sum(Sslestaget  Softage  Stats  Target an ..‘.‘z,m.a_
Totals 3541237.39 378596573 3718209.2595 99.67% & Almost . ook ok eon ook sa0
Amanda Honda 136318.48 449939.09 143134.404 31371% A et
Brenda Gibson

Brenda Gibson 168914.19 22863698 177359.8995 128.91% & :
Carolyn Halmon 665470.71 124465.39 698744.2455 17815 v Missed e 50k 18k 158k 288k 2584

&
Dennis Johnson 506356.3 484268.66 531674115 76.04% ¥ Missed H

£ [ 100k 108Kk T 400k 580k [ 700
John Davis 6328648 189406.68 66450.804 28503% A Met
Kathy Ciinton 25122747 10571747 263788.6335 08y ¥ Missed o o . oo oo 250K
Ken Roberts 3934735 24913.84 413147175 186.53% A

Dennis Johnson

Molly McKenzie 21070291 89303.31 221238.8555 48.37% ¥ Missed ] 100k 208k 300k 408k Senk 600k
Odessa Morris 175982.93 16808811 184782.8765 5417% ¥ Missed ‘Sales-Current

i Py 7, A R AR A S i o T D8 AR R S B e (A A A 2 AR o meat T AR SR LR 4
— Bk R R IF 2% o Insights F1 Manager dashboard 1€ 86 3% 5t i AT f# At , 1) HE 7E A% 05 BRAR o 1 Sy
2 B 7R AN [A] (1 [l 2 2 37 2l g LA K FT 3B i Insights 3 ) 3 8 23 47

£ 2 (18 T AR 2 rb B 10 450 53 A0 B I AE P A7 A 3 v g AR ) A B, AR A6 11D 3 Mt A L 07 L o st
ORI\ — IR i, SR A T S OB R R I AR . T C B R T A T, 55— T T A AR
RAC

AR AE S RER, FEEE A% EEREFEMNREN, EFEE R EER. X
MR L, WS AREE M.

il e &R AR HOE G R BR A B B, RAR A T, A IRERERKERE . BFEE
BUMEMERCY, H o E K DL T 0 3 R IR IE L By e BEAR (10 AR

W&, BE R RS TR
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6 = —1# L {F % : Dashboard

6 % — 1 T./F 3 : Dashboard

JH AT 3 4% — T~ Dashboard, #51% 3% 4% B BURI AR, LA RO — 1 TIER . R LIER
R ARG — BRI o 0 TR A TR O i R R AL — T L (B R)
BRI Bl 6 7 i 2 1 2= A R . B A T R A A

6.1 @ HEA
BERREK RN EFR RN R EM R, EE RN EHSANEE . BRI ERRE
BHR R, 55 SR AT I 17 18 B K 4 B 45 5L .

W I, T AE R Dashboard 1% % 7 W TH B 7R DA 3% o T i [l 26 4t 0 28 48 80 B e AP ) I el

I o
AR A PR A1 B J2E M, IR AR R 1D B T £ 88 T A% I Region. IE A% 5 L TE H BH 45
A 15 1F: 1 Dashboard T {F %

Dashboard

Year Sales par Region Total Sales and Margin Prafit Margin
Quarter
Sales aa T
Manth 1 B 4 9 M v43.75M- [ ) |
. Margin a1.3%
Wk
Quarterly Trend
Year
- 2812
© .
Top 5 Customers
. I —
' e

Sales Trend

6.2 BB G A A
B8 K 10 02 650 15 R 0020 KL, 0T 96 T DL A7 40 B R 2%

AH AT T A B

L OEERERIERE T,
2. TEA B TR T, i F S UL O L
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6 =5 —1{f T./E 3 : Dashboard

3. ¥%—TiHHEAN Date AT BB .
4. WS WAL Year 6 H0 % BR IR B A% o, SRAR 3% — T B VR TE AO AT (0 1 P R B A R 0 A R

% Years

5. H5 AL Quarter 16 B0 5 R IR B A, SRR Hi— B PR AR A 1 P R BE A BE, MG L
# Quarter.

6. HEHH AL Month H5 M0 %5 R 1% B A%, AR 18 45— T JB Mk T AR A (0 1o W TR BE AR B, % BB RE s
Month.

7. $EHEOL Week 4 % 55 B IR B M, SRMR 45— S JB M T ACAS (0 o W B A B, D% LR A T
Week .

8. il FH ¥4 B 2 AR B A S 4 I 3 THD S R B O AR 10 K S
#i #5 1% (¥ Dashboard I {F % (page 23)

9. MR AL - THRIZEERK, AR BNFHMEFIEE.
10. Hfi N % ¥ Period, SR 18 4% — T i .

O AR A, WA A ERMEA N EIHE .
55 A1 358 B M 1 0 — E A Z Region.

HYAT TR

L FER I TR T, d— F Ll DB R, G R G TR
2. o NETIAMERE N ) N R gD, AR IR U AL Region.

3. {3 FH B 2RORR 4 % R T A RS A 25 T R I OR DN .
# #5155 119 Dashboard T. 1E % (page 23)

4. R RS — FEGEBER, AREDNFMEERIHEA .
5. iy N\ % F% Region, SR 1% 1% — N Hi#Y .

B € i {1 i 358 T A

6.3 HrEE
B2 AR 58 g s B 8] [E] .

AT T B

6 A0 i ¥ T AR e, 4 — F L) g B 3, 0 IR W D e P TR R

e — TG AERE, N H A8 A Region.

7 7 0 1 ¥ AT Ao, — T B L e R

BN AL Sales, 78 b4 — N i B4 S8, NF 2 MR ST BE

TERSLH EAE B aE 7 R R 7, 7E (Sales) B IH B 8 Sum, DL S & {H Sum(Sales).

#%— MR,
B R A R EIHE .

7. ¥ 3 E 18 Sales #i 5 % B & 1K) F o0 o

o 0k w N
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6 =5 —1{f T./E 3 : Dashboard

8. EAMMBIEm B P, #— T > BHT R, RIRIENEE.
9. MIEE T AR, % — FTERANMER.

10. W BRERBE XM BEET, WA BRI RAE

11, ES AR TH 5, B W AR & Sales per Region.

12, FH 42 B 2l R 4 et i I T A R U R B ) KD
4 #5 15 [¥) Dashboard . {F % (page 23)

B e o 1R B B 7%l o (R JE i o 1) B €0 4 R AR I ), BIRORS fEDBR Ry, 2R L BRTR
BH oh A 2 by, AR 28 IH. AFACEACEZMR @AW, mAEELEHRUE S S

DA
A2 o

6.4 TR
T—HEHEELZOEINHELEFGEEE-.

AT TIIEE:

16 70 M f i AT A R, 45— F Dl g R

Y S AR R (I 20 &k A
S TR RE A R R RSB, R IURAL Customer.
EERME T % — FHWMEME, KB IEI Sales.

fEA B S e AR b, RSN > BBTR T U7, BEOKF.
B g DA 5 AU R R 0%

1EJ& AR IR R 7, #&— T Customer DL BH BCAE F%

TE i HLBR I A, 3% H [ e B

THRRAG 25 B~ 1T 10 {8 o 9 H 88 56 2y 5.

A B TH BN Fofth .

10. FEREMETMRS, % — THER>BERFA, WHERER T HEE.
11. B MR+, #%— N4 > Y 8l : Customer.

12, EEBEMEET T, EIMEREE.

13. % —F Xl : Sales.

14, EEBAEE N7, RIVERER.

15. 755 A0 TH o, #7945 Top 5 Customers.

16. A3 5 45 45 3 T A R A4 R [ F K
# #5715 19 Dashboard T. E % (page 23)

BT 5 PR T R 5 L ST TR R, B T T8 % 5 0 A B o AT IR, 32
B 52

T 2R S R B IR TE R HL A, R B Tk R kO, AR A TR IR A ) A0 R I T A B B R o U R A
fife 22 /b 8 B B RE A A S A F AR A .

o > Wy

w ® N o

If
I

=R
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6 =5 —1{f T./E 3 : Dashboard

6.5 iz A

A A I o A e T e SR AR G, N0 HE EAR A A IE R R e BE AN R T DA A M E R DA
e

Bk

ERAT TR
1L EAM G EECE, —F ) g E .
2. WHSEIERE TIEE. BTN BERBET .

A T AR, T S L RO AL -

1% —F Date.

M AL YearMonth i W 2 41 & ], SR 1% 4% — T TH I 1 37 3
R T % — PR EE, A%I%I Sales.

TR G ET T, % F P U TR .

TR T 7, i FRMER.

B F T E A A E S T
(Sum(Sales) - Sum(Cost)) / Sum(Sales)

10. i1 N\ 4 % Margin Percent, k1% 1% — N &L,
FEENgRNEEHEEHENER.

11. ¥ A8 Margin Percent i B, % 4H & [ .

12. EEUHT B Margin Percent > DLAR R R 7R -

13. FERL AL B TH i, 5 4 £ Sales Trend.

14. AR ¥ 45 e A HY 2 v O R AR A B K .
# #5145 19 Dashboard T. E # (page 23)

o ® N o 0 b~ W

Bl & 5¢ J% A & &l N 18 & 1B Sales B Margin Percent 43 Il B. 5 — {8 Bl , 18 7T ¥ i {8 5€ 4 AN [\ A0 21 B o
ITHl G .

Fe AR ) Wl R Sales, T A5 (%) 25 A $l FH 7 Margin Percent.

6.6  Hrif KPI

KPI A5 B AL AT UL SR 75— 18 o Ml 58 L, TP A G W 1 R o B 0 A S R A% SR 3 O [ T e B T 0 A SR
A
AT TIIBE:

1 TEAMG EmE A, #—F g
2. ¥ KPIE 36 0 25 TAE % . 0 e ik B 70 [ | 0 4 1.

3. ABRE T THWEM, RIKIE Sales.
BV s 55 B I AR I 2 KPL

4. fE B P T AR B SN > B T T, R R KB B e R BB, R AR L — T BT R
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6 =5 —1{f T./E 3 : Dashboard

5. d%— FAEREI & BI04, 76355 7 PR G B AL IR Y
3 — FAE R0 AT B304y, 763055 77 0 PR I B4 (0 FIRFSE A
A L A R, LA WP o 4 M S B AT
TR G ET T, % F P U ETEE .

TR

10. #%— NEILHFK, W AAESE R T WA N Sum(Margin).

11. i N4 %8 Margin, PR 1% 1% — N 8L,
Bl & # Margin #7134 2 FIHH &4 .

12. fEEEmA S, EER-BE T, & THW, RRIERFH.
B 2 3% A £ A8 M B A KPP

13. ARSI T, £ 8 >8BE T, % FTHE .

14. BLEEE 5 67 AR — Nk, BE A SRR, (F 2 0 IR e B ) e M0 A (R, DA B 6 BB LE KPI
HRRUR R Ak

15. fEJE R AR KA > BB R FJ7, BB T h 0 B A A

16. fEJ& M AR KSR > RIRITRT , b B BRRE % % B B

17. 5# T A IE H i N BRRE S 7 07 8
A FH 6 BH AR

18. AR B A HEUDE H A R KPR ) KN
#i #8 5 19 Dashboard I {F 7 (page 23)

w o N o

#5448 IEAE 48 ] Qlik Sense Desktop, 1% — N .
B €r 5 B KPI 3 S 7R 48 815 B REAC A TE I, B2 A 78 2 IR .
AN [ () B 0 R0 2 5% AT W Bh AR R A . AT (e o NI L, TR 02 B IF .

6.7 BT EBET

BT P AR R B — B SR RO R R — B, (SR TE R o AT AT AT R
HYAT TIIE1E

1 7E 2GR T AR R, e — L g R R

2. W R HE R E AR, W TR R KPR AL A

3. - FEHMERE.

4. J®INEAH Margin Percent.

5. 75 A (U BV TR 1 R > BB > A T A I > E R RERE Ty, IR, M7 BT R I

R EE b, 1B 12%

6. fEAEE>BHFR Ty, BREBRLE R 2R R K.

7. 4407 T ERE A B AT MR BUK SR

8. £ Ly MU RR A b, BN 05, MBI A 0.5,

o. MEBREFR T, EEUE BB .

10. % TR
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6 =5 —1{f T./E 3 : Dashboard

11.
12.
13.
14.
15.
16.
17.
18.

FE T BRI SCF 7 R, BN 0.12, 33 & R e () B A 0 15 B 2 [ 1 PR o 5 2% 12%
% Enter.

o — T A NE B, SRR IR ILAL

F— A ME B, SRR AR

T JB 4 T A ) o R i, B R A

ERREMERE T, EPEREE

PR 5L K TH 3, 37 84 BERE Profit Margin .

AR 5 A% 5 4 HCEE T A R AT R .

#i #5 1% (¥ Dashboard I {F % (page 23)

B e A A A B SR R R

AN T PR B A B €T Bk B A R A AL o AHE A, T AR R R AT

6.8

BT 1 97 AR

Hr 4% &R FH R BR 2012 2 2014 4E 10 2 [ SH 2. 2014 SF 19 18 E BN & HF 1 B 5.

HYAT TR

=
o

[
N

13.

w ©® N o kA W MR

16 2 1 % AR e, e — Ll g R

i 4 4 R 3G L TR

1 2 i R TR SR, 5 — F S oL B R AL

% —F Date.

1L Quarter 6 5 T 47 4R 18], AR5 4% — FTEN (MBH4 .

$5— 5 A7 (00 8 1 T AR b i UL B 4E B Date. Quarter Af ¥ FCAEER 55 /4 Quarter.
52— R 0 B 3 4 375 B BB B I Sales.

18 JC B0 1 VT A R, $— S DA B AL

1% —F Date.

6 9 57 Vear H6 5T 47 AR W, A 3% — FTEIR (B

- e F A 0 T A e iy P L B 4 P Date. Year 3 JLAE 4 %5 5 2y Year.

EBMmEAR T, % THE>BRFR, R ENZI 7 BN &R B
TE AR E AL ) TR v, BT 3G 2L 88 Quarterly Trend.

WESIRE A TAER. £ L, % F P LB E T{E% Product Details.
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7 5 i T{E % : Product Details

7 % il T Y& : Product Details
U T 1 3 5 T S
i 1Y Product Details T 1E

Product Details

Yeur Total Sales: 5104.9M

Quarte . -3

Manth I '?: % . . . . B .

. il HN I|:| e B B B B - ¢ 55 2

Product Treemap

Snack Foods

7.1 T A IS R
1o T AE B AR A I8 R A7 & ETHH I Period fifi 13 % 4 1 Region fifi 1% % 1% .

HYAT TR

1 AR, —F & UBMETEE.
2. W FHBAL.

3. B A% Period i BB TAE R b, 0N 4 A e 4 T AR R RN
% il T.{F % : Product Details (page 29).

4. 3f% i 33 % A% Region i BB Period "N 75 B I sk v, A6 #2AH [F) 77 2 B KB

7.2 Hr R E
T 35 602 0
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7 % Al T./E % : Product Details

AHAT T A B

1272 0 I T A R, 35— R Dl o R

N5 T [ 46 50, 3 AR R b, A6k & TLE Period i 338 B A% 1) A5 I
T — T Hr W AERE , SR 1% 8 B 47 Product Group.

o — T H W EAE IS BB IR Sales.

AN AT, T & LB EEE.

#“—TEE.

& Margin 6 5 2 A% T 8, 8 1% 388 U TH o 1) %7 38 .

FEEIE AR, % — T >BRFR, WAEERE T, #EE.
R 458 2 e 185 I 5 T A R AR T B P KN

9 i I {E % : Product Details (page 29).

BRLDLT 8, N0 Bh b AR 2 0 T 1 AR

='Total Sales: $'& Round(Sum(Sales)/1000000, 0.1) & 'M'

o ® N o 0~ w DK

=
o

BIVAT 58 J AR R i o FH AR DO T, B R R 1 5 T R B RO [l i OO R R AT 0 AL

7.3 HriE iR

O 4 B D % B B 534 o 7 A R D o, 45— R
T T IIE M :

e T A, % F L L B R

3187 AR B M L B TAE R B g .

T — TR WAERE, SR 1% IE U A7 Product Group.

o — TR W EAE IS HEE IR Sales.
TEAMFBEIR S, ERE >E T, I — THH.
15 1% B rp % BL Product Type.

EER > MEE T P — T3, 10 AL item Desc.
SN >BEMEBRE LT, ERBEBE R T HER -
IR REE.

AR A5 % A T T, RS AR [ Y K

% il T.{F % : Product Details (page 29).

11. Hr A% Product Treemap 45 84k .

o ® N o 0k~ W N RE

=
e

BRI R TR RO R, M TAERR G TR A L, B T UBBE TR

Customer Details .
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8 5 = T./E % : Customer Details

8 5 = T {E 3 : Customer Details
BT R

BIE AT AL, O LT B E MR T IS KR, AR AR AR
T AR A AT 5 S B 51 A o A S B R AR RS B R, TT DUR [] 255 S AN R

A B IR 1] Customer Details T 1F %

Year Customer Sales and Quantity
Quarter

Manth

Customer KPIs

5106,298.49 1,418 3841,7% 58 53,384,46
$4.053.05 5 ITH2.6% 13 3T
S103.718.12 L3 4074.5% 187 5621.13
552,120,860 891 4302.9% 18 5411781
512,502.01 133 470808 12 51,041.88
156 1208.9% & 55,065.41

5830 4025.7% 111 $2,338.73

14 5923.7X ] §50.18

FLT 4121.1% 54 §7a4.44

594,209.44 217 466065 al 5$2,297.79
§351,243.31 as1 3707.3% s §1@,835 52
er & Associates 550,017.11 1,869 4204.1% 58 51,552,862
$4,991.95 25 3568,9% 1 544553
£48,161,07 263 4500,0% 31 ST6L,26
54.556.70 22 4741,3% 8 5569.59

8.1 T AR IE T A%
SEEAT FAENE

1. ¥ 16 65 3% T 4% Period.
2. 1 FH 4k BE Manager 37 18 fif 1% 3 #% o

8.2 ¥4 H A ]

550 A [ A5 T 46 - Customer LA J2 & 1E Sales 1 Quantity. %5 75 % i 57 B A4 Quantity, R 1% % H 47 % %
TEH . 1§ A ML Sales Qty M= 48 Sum. [N A AL Sales Qty 105 Wi il 77, 16 75 B /6 3 5 2 A fd F $5 9
FEAE RZ AL : [Sales Qty]. 3E B X JEHH /R W R : Sum ([Sales Qty])

TE J8 Y T AR v AR O JE 0, A A sl R X ol I IR R O B ME

15 T R 2% B 1R L BT 2 A o A B S B A = R TR R AR . B O R R
(¥ 5 {5 %4 Sales 1 Quantity . & I 18 ¥ AR 3R — 18 Customer 4 FE A8 - #5752 Ak JE fiy 42 %9 5 7 515 €5 BH A 8¢

=X
o
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8 5 = T./E % : Customer Details

8.3 ¥ Customer KPIs 3 #%
F% &5 Customer KPIs 1] 3 4% il FH 4 J& Customer.

S5 mT A0 JB A T AR SEORE T B 4 T 2 R A SRR b A AT AR 2T H I A Sales. Quantity Al
Margin Percent. fi il 5% A Fy* # 47 B 4, DLHRAS B2 2 e i 502 10 o0 AR =] 1R I

B B 4% N AE & BT, 8 T B ST R AR R
o HAEALE #of Invoices, B UL FiEZ A

Count (Distinct [Invoice Number])

o %A B 1l Average Sales per Invoice, 5 f# i LA T i 5 =
Sum(Sales)/Count(Distinct [Invoice Number])

P 1] 2 57 = op £ 4% ] R %2 77 Distinct . 1% 6% {i /f] Distinct, %5 1] ff (R Bl ¢ 7% 52 80 75 & #} 5K
JEHHZ KB, tH(#FH 80— /K . Distinct & £k Hi M — [ 80 7 . &5 7% &, Distinct [1] 12 [H] 2 f#]
17 % % 2 [H] 26 250 L 25 %

s B BT A A
2 B P R MO R, 2 ) E R AR

AT T B

FEJE AR, % — &M .

i —F Sales Wi Bl R A& B . BIP 21

¥ — T Quantity W % B #5 i € A BUE (1,000). B B & 1E

% —F Margin Percent 3f: % B0 ¥ I € 2 BUE (12.3%) . [ B & {H -
% —F Average Sales per Invoice i 1 BUF k& ik & 4 & W . BB S=AH .

8.4  # Customer KPIs 3 #% B8 45 24 Al 411 /9 #fr %2

B3 K B 5 KPS A% S BT Ry i &l 3 A 2, A AT DU N e A A0 R B R 1 S M AT EEHT AL AR, i LA
# i HA T Ao i & k.
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