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T ECOEAE A SRR ]

A Y L O ER AR, SRR 51 R AR 7E Qlik Sense £ B JE A 2 2 . Qlik Sense & — Ff #C#8 & 5,
AR AE 5 5 A 1% LU A TP R R S BB . ST LGB I £E Qlik Sense H HE AT 35 HICA A R .
AR R Ry, A R e o R AR R, N AT A B Y TE o G SRR B — D B R s
I, 58 2 Bt help.glik.com $2 () 205 AR FE - P 4 B 2 A o AE BL B AR AR v, R R EL B2 B
MR EE .

1.1 BRAAT R

Ik S R 5K 5| L A TR B 4 v B A RE S T DA A ) AR R B AR, A6 52 A LA B 1 1 R
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. BRI
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TE B R AR, B R AR DR i 1 B Qlik Sense JBE AR 2 A 98 B K AN [R) 25 BR o 8t B i B
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MRPE 18 15 A2 4 FH 1) Qlik Sense - &, A% B2 R AL (1) 2 5 45 2 1 7T g B2 5 AE Qlik Sense 1 & L 1Y)
WA A A

1.2 DEARM

W HEPAT R I — TAE R, AR 1R 4 REBE 45 66 1) Qlik Sense:
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1B 3% 45 1 448 Qlik Sense (4 B o 46 01306 01 X 47 398 25, LU J% I £ 8 RO £ 10 6 5
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ag|
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« {7 HX Qlik Sense Enterprise.
+ Qlik Sense Desktop i % % 7F & 1) & f$ I

&7 LA www.glik.com H R 3 Qlik Sense Desktop. 1 5 %5 7 52 & Bl 22 45, A AT LU help.glik.com &
R

1.3 #EEHENX
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2. @A ER R
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e A B e RS, 9 T A 6 AR B R
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o BRI D BRI, Qlik FIRH SRR
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2 YEA

2 A
7E U6 A FE A, 1808 = a8 S8 10 o A JE A2 =X, M6 4¢ Tutorial - Building an App & %1 3%
S R

2.1 BBt Qlik Sense
FRL 8 4 {8 T 9 QUik Sense 5%, B 47 T 90 3L — (B 1 .

[ B Qlik Sense Enterprise

an SR A IEAE A5 H] Qlik Sense Enterprise, 5 7 32 3t 75 5 1181 55 4% B N\ @8 1k (W0 https.//<fa JIR 7% 4 #5 >/F
L) R B &) Qlik Sense Enterprise. i Y457 31k B ik A U 4] 7€ 185 1Y 4H 4% = 356 & Qlik Sense.

B Qlik Sense C BB FE, e i N droty, HEAEIE TEE B EAKER.

B BX Qlik Sense Desktop

‘% 45 5¢ Qlik Sense Desktop 1% , % 7l i i 520 L FEAS . BAGRThRE R W £ 1 B A% SR B R AR N 1
Qlik Sense & K} 3¢ K I B H -

£ 45 B Eh Qlik Sense Desktop 1% , Bl & 21 o0y o 45 0] LA RE BA [ 16 5

oL 2 165 8 TR SR ol A I o 2 SR J8 e 4 %2 4% Qllik Sense Desktop, I /2 1T BE A & A K £ JE
RS DC T, ORF B 4 2 3 5 1 55— {8 JE I A2 X

2.2  BACHEEFE AR ERE R
% Bl A Tutorial source ALFL1E ZIPRE R h, W HA S BRI R B M & ERAENGT, BFEE
R DLAFBLIE B Bl R 52 . R 38 1843 F 19 Qlik Sense i 4s, $A4T © 1) H A — {# 81 1E

22 B AR AR YR A 2 T & 7E Qlik Sense Enterprise H1

W A& 1E 75 4 H Qlik Sense Enterprise, HIl 75 225 Tutorial source & R 46 iU 7E £5 ) & J& | (H M 75 55
SE RS AL E

R 25 R AR A VR B 5 T &L 1E Qlik Sense Desktop H
1y B 442 1E 76 48 1] Qlik Sense Desktop, # 75 % 1 Tutorial source & ¥} 58 i /£ Sense & ¥} 5 i .

AH AT T A BN

1. B RCE R AR 1. (45 W5 AB £ My Documents. )i I 1 % 1% % Qlik\Sense.
2. % Tutorial source & Kl 3 il B £ Sense & k| 3¢ i ,

i kN YN g
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3 EEILHE R

Se R 8 B AR 2, S e 2@ T — = B i A R

3.1 1E Qlik Sense Enterprise 0¥, Qlik Sense Desktop ' ##
ST HT HE A AR S

HYAT T A EN M

1. fEh i — TEIAFTEHER.

BiE B e B BCRR SE T B A B R B 56 7
2. AER RN Tutorial ) 44 75 .
3. #%— FEL,

B BN — I L RE R .

4. #%— THBEBHRK.
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4 BB

5 S VR e
4 I ER
LRAEBNEMREN, B WP BRE A& R
T PN

e Sales.xlsx

e [tem master.xIsx
» Cities.xlsx

e Sales rep.csv

e Customers.xlsx

MRBE &AL 1 Qlik Sense Wi A, AT T 51 Frf — (B 4F .

4.1 1% Qlik Sense Enterprise [¥] 55 — flil & Bl # R &N &
Bl
BRI E e R EENNE S, EILE I T 2 Sales.xisx.

11 B 142 1E 76 4% 1] Qlik Sense Enterprise, HI#1% Tutorial source & ¥} 3¢ 5 14 & Bk &, & 67 T %
BT 7, RIE OO 5% & B A /e S i FE S 1.

AT T AR

1. #%— TRERAMEARIEFHEER .
R & B R B Rk A U 28 BB R 7 B .
2. W FTHRMEPER, REHAT FHEMEZ — DL LR
o % R Sales.xIsx Ha N BB EE T b
o T — T A 7 MR I Y 48 8 W, BT B A% R Sales.xIsx, SR — T BB .
A B — i 7 V3 o R B A, SRR B RO R U A . BT DU B ORHE % 1) Sales
TAER PR WAL 42 FB D L Y. B 2 IEER .
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4_Fi R

“— 2| salesadsx

Fila format

Tables Field names
Q = CrlpiEsy Embedded field names ~
Header size
Sales 15 - a *
Q Fi field's
EKEY Cost Date Grosss. Irvoice D Irvoice Mum_|

3428 -513.15 -573.3835 318064
3429 -185.93 -284. 6638 318068
3438 -88 1 -165.8816 2 318966
3431 -43 16 6 2 -118.3783 12 318068
34312 -37498 18812216 2iee12 -182.3319 12 318968
3433 -49.37 18812216 2/2812 -35.5766 2 318868
2434 -45.81 18812226 /2812 -63.4359 2 318068
3435 -12.56 18812216 242812 -67.3822 12 318068
3436 -15.42 1ea12226 2 -16.1534 12 318060
3451 8.38 18062489 2 1.438 12 319167
3452 8.46 16888381 17848 12 319174
3453 14 18888486 3.3824 12 319869
3454 2.13 legeg4es 1.5453 2 310869
3455 76 18821472 5.6549 2 318142
3456 3.51 lea88453 59111 12 319153
3457 4,87 18821472 18.1223 12 310142
3458 8,61 18821472 11.4246 12 - v
3455 3.43 18888281 12.8125 12

3468 3.19 18826532 12197 12

3451 1.84 legesiel 18.3428 2

3462 8.84 18815793 284504 2 319164
3463 6.87 leaeadss 125484 12 310869
3464 2277 18821472 24.443 12 319142
3465 772 18086486 26.4723 12 319869
3466 13.28 18888381 27.9472 12 319174
3467 15.87 18821472 28.246 12 319147
3458 12.52 legav4sT 28.398 2 310193
3465 1151 1882352 2083592 2 319195
347a 10.96 les13332 32.2030 12 310285
prrerl a7 lo0o2 L an 10 o g

3. - THWMER.
R g S HUR —EE AL A, SRR P RCE B B R B e AL RSt P, I BB e
B AR BN « R&0E i H Sales & #, W UL * BE5C , 18 3R 7 8 28 M 20T B 3 /1 R 4% .

BN B R AT, ORI B 2 R R . MATUE AT BT Sales rep 1 5 (page 12)-

fit Qlik Sense Desktop ) 5 — flil & kL i 5 8N & B
S e AT R OB, DL UL A2 Sales.xlsx.

1

W R A& EAE A A Qlik Sense Desktop, % 2H H A Bl Tutorial source & k| 3k (1) & R H 47, 3% & kL 3k o
5 &R R . 5 B Tutorial source & kLA i BN 28 — il & KL% & Sales.xlsx IRy, % 4 37 Bt
Tutorial source & ¥} 3 1) & kL 4%

A AT T A EAE
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1. % — TRERAMEARIES G ER .
R & B & Rk AR R BB RS 7 M. BAE, IR E B 2 Tutorial source & kLA, Ho AL & 18 %
N AT R

2. M TREEK.

3. W R IEAE S Hi A B Tutorial source & R AR B A7 B ) 5%, 55 %1% & Tutorial source & £} 3¢
(7 74 324 > Qlik > Sense K J7). 41 B 44 Tutorial source & F} A& i 47 46 Ho A 7 B, HI 75 8
R AR E SRR B GZ R A

R I AE o] A A IR0 H R B BT A9 R 55 0 2 1 e 5 8 B T

2

AHPAT T A B

1. FERE S BOH 55 Birh, B HURE R Sales.xlsx.
BV g U o R, SRR B RO R IR . 18R] LUE B R RS 5 P 1) Sales LAE 3 O 1%
B NHRTR A 42 R8I HL . 58 2 IEREY
£~ EE' Salesdsx

Fila format T
Tables = =
Excel (XLS. v
Q (xesx) Embedded field names ~
Header size
Sales 15 - 8 * Q I
EHKEY Cost GrogsS Irvoice D... Irvoice Mum.|

-513.15 -573.3835 318968
-185.93 -284 6638 318060
-28.87 -165.8816 318968
-43.12 -118.3783 318068
37498 -182.3319 318968
-48.37 -§5.5766 318068
-45.81 -68.4359 318068
-12.56 -67.3822 318968
-15.42 -16.1534 318060
838 1438 319167
846 319174
114 18888486 319869
2.13 legeg4es 3lo@69
776 18821472 319147
3.51 leaeads3 310153
4.87
8,61
3.43 5 d 12.8125
318 18826532 12 12197
1.84 legesiel 12 18.3428
g.84 lea157a3 12 18,4894 319164
6.87 legoades 2 225484 310869
2277 448 3191472
3465 .72 26,4723 319869
3466 1328 2 27.9472 319174
3467 15.87 1 28246 319142
34568 13.53 12 28.398 318183
3469 1151 2 20,2352 319195
347a 10.96 2 32.2030 310285
- S o fraians Aanadnn afiadanan Ao an
=+ Adddoata

2. - THMER.
R g S HUR —EE AL A, SRR P RCE B B R B e AL . RSt P, I BB e
FHE AR BER « R0 E i H Sales & #, W UL * BE5C , 18 3R 7 8 28 M 20T B 3 /9 & 4% .

BN BB R, ORI B 2 BRI R . BT Fr Y Sales rep # 5 (page 12).
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4_Fi R

4.2 14 Salesrep fE &
TAH 3 16 () R — 151 8 BERE 2 2 Sales rep.csv, 3 Rl % BUA TH M H A [ .
TER B A, AT A IR

1. f Hiemcs AR L, DLF Y Sales rep.csv i %
R & B 7R & Rk AR U5 32 S A O 3
ERRALBRB T, IR ORI R AL 2 A8, DUAE BN ORI £ 5 R AL 1) 44 i

43 BB RF SRR A1 5% A 43 5%, 8 /2 IERE Y . Qlik Sense & [ B & i) 43 B8 77 9% , I HAK TR, B
o I HE 7y B A 5% 00 R

«— Salesrep.csy
File format
f Field names Delimiter Quoting Comment
Delimited =
Embedded field na ~ Semicalon - MsSQ -
Heaﬂ!r_s'lm Character set Ignore End-0f-File eharacter?
- =] + 28599 (IS0 8859-9Latin5) =
Select all fields

Manager | Manager Mum... v Path ' Sales Rep Na... v Sales Rep Ma... "4 SalesRepha.. v 5&|EJ—
fmanda Honda 184 Amanda Honda-Amalia Craig Amalia Craig Amanda Honda Amalia Craig
Amanda Honda 184 Amanda Honda-Cart Lynch Cart Lynch Amanda Honda Cart Lynchi
Amanda Honda 184 Amanda Honda-Molly McKenzie Molly McHenzie Amanda Honda Molly MckKenzie
Amanda Honda 184 Amanda Honda-Shella Heln Shelia Heln Amanda Honda Shella Heln
Brenda Gibson 189 Brénda Gibson-Dennis Johnson Dennis Johnson Brenda Gibson Dennis Johnson
Brenda Gibson 189 Brenda Gibson-Ken Roberts Ken Roberts Brenda Gibson Ken Robearts
Brenda Gibson 189 Brenda Gibson-Robert Kim Robert Kim Brenda Gibson Robert Kim
Brenda Gibson 184 Brenda Gibson-William Fisher William Figher Brenda Gibson ‘William Fisher
Carolyn Halmon 111 Stewart Wind-Carolyn Halmon-Cary Cary Frank Stew: find Carolyn Hzlmon Cary Frank
Carplyn Halmen 111 Stewart Wind-Carolyn Halmon-Edw, Edward Smith Stewart Wind Carolyn Halmon Edward Snj
Caralyn Halmon 111 Stewart Wind-Carolyn Halmon-Lee { Lee Chin Stewant L Carolyn Halmon Lee Chin
Carglyn Halmon 111 Stewvart Wind-Carolyn Halmon-Ron: Ronald Milam Carolyn Halmon Ronald Mil
David Laychak 118 John Greg-David Laychak-Amelia Fig Amelia Fields Jahn Greg David Layehak Armelia Fiel
Diavid Laychak 118 John Greg-David Laychak-Deborzh b Deborzh Halmon John Greg David Laychak Deborah Hi
David Laychak 118 John Greg-David Laychak-Judy Row Judy Rowlett Jaohn Greg David Laychak Judy Rowl
Dennis Johnsen 121 EBrenda Gibson-Dennis Johnson-Ang Angelen Carter Brenda Gibson Dennis Jehnson Angelen Cz
Dennis Johnson 121 Brenda Gibson-Dennis Johnson-Der Dannis Fisher Brenda Gibson Dennis Johnson Dennis Fisl
Dennis Johnson 121 Brenda Gibson-Dennis Johnson-Jud Judy Thurman Brenda Gibson Dennis Johnson Judy Thurr
Johin Davis 132 Stewart Wind-John Davis-Bima Male Bima Malek Stewart Wind John Davis Bima Malel
John Davis 132 Stewart Wind-John Davis-Karen Clir Karen Clinton Ster Vind John Davis Karen Clint
John Davis 132 Stewart Wind-John Davis-TAGnolog, TAGnology Stewart Wind John Davis TAGnology
John Greg 134 John Greg-David Laychak David Laychak Jahn Greg David Laychak
Jahn Greg 134 John Greg-Kathy Clinton Kathy Clinton John Greg Kathy Clinton
John Greg 124 John Greg-Sandra Barone Sandra Barone Jonn Greg Sandra Barone
Jahn Greg 134 John Greg-viginia Mountain Viginia Mountain Jahn Greg Viginia Mountain
Kathy Clinton 144 John Greg-Kathy Clinton-Cheryle Sir Cheryle Sincock Jahn Greg Kathy Clinton Cheryle Sir
Kathy Clinton 144 John Greg-Kathy Clinton-Janice Sco Janice Scott John Greg Kathy Clinton Janice Sco

2. - THIWER.
B g S M BE LA, SRR B RO B B BT T R A% Sales rep WAL A EHE . T B
AT B A T R
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4 i E R

43 AR
TR AE JE 3% (E £ 4% Sales M1 Sales rep 1 i) 47 2 [ 4 37, B B
AT T ENE:

1. % — T A RHE 3 B REA b B
75 % RHE 3 8 ) BBk A A b, R A R R R, R AR IR — R R A, WL K
INFROIR R ) R R . B RC YRR s BT B BT B I R A .

2. #% Sales rep L8 ¥ 7] Sales iy .
Qlik Sense B 7 {6 ¥l 21| 55 /7 #E 15 (1) Bl Sales 3 #% 11 B B, 06 H. 0 i g A% 2 43 10

3. # Sales rep Lk 2| Sales il I .
W B O S A, N H R A R SR AR AL AT TR B

4. ¥ — 1 Sales rep il ifi fl Sales i3 i1z ] i 1E &% .
B % JOS ) IO TS THD AR R S T IO AR L b Y R TH

5. F%— T B A T 6 B B Sales rep ID-Sales Rep Number 3\ B 3 fiy 4 %4 Sales Rep Number.
I 1 E iy & 4y Sales Rep Number.

FLAE S LT T T O (R A T D R B T R .

4.4 HriE KB B 2 B R
B 2 6 LI R 52 T, 0 90 (1 B
) TR TR E

1.4 R F AR % 1, LRG89 R 2

* (Cities.xlIsx
¢ Customers.xIsx
e [tem master.xIsx

0 R T, R CE R AL A, LLE I 5 B 6 5 2 5 40 1 5

EBAE BTG 2 8 R R
& O i R 4% Sales M1 Sales rep. Qlik Sense A By 5w ) i ik 0 Bl i, 85 300 A A0 RE IR 2 L T

Hmo

2. ¥R # Customer.
Sales F1 Cities (1.1 & #2529 &% (4, [K] 25 Qlik Sense 5 21 4 i 1 13 W 115 % 4% [ 155
Customers.
3. yEVE Cities.
W10 Customer # 12 %3 %% {0 . Sales ¥ If &AZ 50 A b (0, Fon h & d
4. FyEIEH Item master.
1 Sales W £ £ &k

JIT A 2 k2 D F 2 ko) T T o 49 B 58031, 1 3R AE K &7 5 Qlik Sense 2 165 2 ST i 1
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4 3 R

HEHAT B
c - F .

# 1% 1F 75 18 F1 Qlik Sense Desktop, % — 4 f£ .
F# B C ML TS Qlik Sense 7 53 1 17 B B .

Salesrep

Customer

Sales

Item master

HUAE T A R % 0 OB B, SR RN R

45 @ ANEHR
EEAT TAE)

1. % TBARH.
PR BN IRy o B e AR A o o R ERON SE R, B T A A

2. %—THM.
18 BLAE e 4 B I S E

Cities
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4 i E R

4.6 |5 E
IR T B R W R, DL {E UE A I B R A H OB 2 A 08 AT I IR R R R

WU RO RAE R, W2, @or R E AR, & 8 8% R H A E 3 R SR R
€ H B A

7t Qlik Sense Desktop H, Hi [ 7% 5& /& M % 76 IS 1F 3E R ¢ 19 3% € 1M 22 - /£ Qlik Sense Enterprise ', &
JE R 4% 2 % Qlik Sense [ 1] Ik #5 1F 2 R %01 i€ - 7 Qlik Cloud H, 38 HUIR A 1 1 7 {6 FH W6 1 1 55 25 .

&y 1 RE S8 Y SR RRRE SR I HOR R AR 5, T 2 2 R 2K 0 R AT 1 UTA%
AT TR

1. 5T @, mpERR N RASIES.
EA AT AR T, 4% — T EBE R DA 8 EERE .
b B B A 16 3% e (e AP A0 DL SET B 5H), N 4 54 R0 7E &Rk N 4 5 35 TH 3 B E N 21 903
R E o
SET ThousandSep="',"';
SET Decimalsep='.";
SET MoneyThousandSep=",";
SET MoneyDecimalSep=".";
SET MoneyFormat="'$#,##0.00; ($#,##0.00)';
SET TimeFormat='h:mm:ss TT';
SET DateFormat='M/D/YYYY';
SET TimestampFormat='M/D/YYYY h:mm:ss[.fff] TT';
SET FirstWeekDay=6;
SET Brokenweeks=1;
SET ReferencebDay=0;
SET FirstMonthofYear=1;
SET CollationLocale="en-uUS"';
SET CreateSearchIndexonReload=1;
SET MonthNames='Jan;Feb;Mar;Apr;May;Jun;Jul;Aug;Sep;0ct;Nov;Dec';
SET
LongMonthNames="3January;February;March;April;May;June;July;August;September;October;Nov

ember ;December';

SET DayNames='Mon;Tue;Wed;Thu;Fri;sat;Sun';
SET LongDayNames='Monday;Tuesday;wednesday;Thursday;Friday;Saturday;Sunday';
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4 BB

B, 484 0 ) B H B 5% B A7 18 (i SET Biid 5.

SET Thous

47 WAEH
FAE 15 OB G A BRI S AR i EL R A U 8 B I R o J e BN R 4 1S A RE B 46 T B A 1
MFEA .

BYAT T I E M

1.~ FRAER.
A 6 B AR 5 ORI 6 R, T
2. fi— FHIH.
AR Y
T 445 T A B PR 5, B 2 T, R P A 7 SR TR
AT T AU 1

1 T RF A, e—F @), 4845 1% I 3 R TR A 8
O FE VRV R S 0 TR B, i — F e DR .
3. TE TR, i — FRERE LU 1 10 T 1

FT A A% BUAE 8 A 12, B RO R e A 4 JE R AT DU R o AR — B2 I R A% (1 o W % 28 51
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4 3 R

B b p e A 6 R 7] S0 7 T Y A

Salesrep Sales Customer Cities
Sales Rep Number & Sales Rep Number = City Code »# City Code #
Manager Customer Number 2 # Customer Number © City
Manager Number tem Number £ Customer Region
Path %KEY + Latitude
Sales Rep Name Cost Longitude
Sales Rep Namel Date Desc
Sales Rep Name2 GrossSales #
Sales Rep Name3 Invoice Date DLl
# Invoice Number Ttem Number .~

{tem Desc Product Group

Margin ProductLine

Order Number Product Sub Group

Promised Delivery Date Praduct Type

Sales £

Sales Aty

RO ER, UG EEENEAENT .
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5 JEM AT

5 MR

OB E R B ] DU T T AR R AL AL o AT B RS AT By, 7 22 DA IR i A 75X
il P I A R A, 0 A T R R R A A B A

VR P AR AR R B, (B B — R S R A B A AT B A

REREEE G AR S E R, ISR Qlik 4 0 . &R DLAE R 3 4K & % 8
MRFmREEARA. HFEERERSECWENELRIEESLHA, EH0TH.

F5 148 AE T ST 0 T s 7 B B, AT LLAE A Insight Advisor. Insight Advisor 1] 177 Bl 45 3% i & Rl 2 7 A =

2 110 [ 2 A2y By o AT LIS IS A B i M SR DL ST AR B AL , AR IR EAE D T P AN &
B gty LU 4 S S A LA AL

51 B TAER
BEEREKEREREAESSET/ERE:

Dashboard
Product Details
Customer Details
Customer Location

Insights

o gk w N =

Manager dashboard
TR & T B & B A U8 AR R . R & M Insight Advisor & B 1% Wi il T/ .
AT TR

1. B BT, 00, Wik — T RAERAERR

2. #— FESF TAER, A1z 4 1L1EXR Dashboard.

3. gar HoAh VU ME T AE 2%, A4y 4 % Product Details. Customer Details. Customer Location Fl
Insights.
T8 B A A A8 08 A A F) A R R T AR R . AT @ 37 Manager dashboard T AF %, [N %
ZIBAE AR R FE A & 7E 1 Insight Advisor H B &4 .

T F1 4 e 4 T RS o RO HOR AR A AR I AR o B O
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5 JE M URGET

Dashboard I {2 & 4 1~ [ 19 # B 1L

Year Sales per Region Total Sales and Margin Prafit Margin
Region
Quarter
Hordie Saain SalES -aaar (139 LhEw
Marth o
184 9M.n3.25r~:- I
— . MEga A1.3%
Jagan =
Quarterly Trand
134 Year
- 1817
UK LM 2013
&+ 1314
Top & Customars
3
a M
7, Region
18M
Germany
Jazas M
Nerdic ) ™ am EM ai Qz Q3 G
Spain Sales Trend
UK arl B
usa
=
¥ asm : _I 2 :
=

el

W
P

e

.n.\'-

. s

o

L -
I I I 3
- &

"fﬁ\ ¥

Product Details T.{F 2 7 4 A 7] 19 # 53 16

Product Details

Total Sales: $164.9M

Year
48
Quarter =
; 3 £
& = il -
Manth z . il ]
- aM E.
E
Week i’
N =
<
e B B v e = e |
., Region Product Treemap *
Germany Produce Cannad Products Dall Snacks Baking Goods
. Red Spade Moms Moms Fast Mini Landskde
— PimentolLoaf | TurkeyHor  Sbced Donuts Wihite Sugar P
Dogs Turkey Baking Geoc: Uik
Snack Foods
Spaln é
m Boverages
He Doge
Custting Edos
usa Feetleng
ot Dogs
Dhairy
Battar Battar Fancy Canned | Frozen Foods
Cig;l’d Tuna Sudiked Sardines  [Big Time BigTims | [Imagive Starchy Foods Vizius
e Fraaen Frozen  |Popdclmen Discover wﬂ‘ﬁé‘:‘i“ v
a3 et il Manicotsi R
Tell Talt Red CragseF Deas Dessests Dairy
Tuna 51--. Vegeta... Suxhrfo::l:

Deictoas ot it

R ERFE - i B A 25X - Qlik Sense, August 2022

19



5 JEM AT

Customer Details 1. 1F 2 7 A A A 19 # 2 1t

Year

Quarter

Marth

Week

+ Manager

Amarda Henda

Brenda Gibson

Diaid Laychak

Denniz Johnzon

Customar Sales and Quantity

Custemer KPls

Customer ¥ | ProductGroup ¥ | ProductType ¥

@ A-3-ISolutions

@ AARVIN Lazer Resources
@ A Superior System

S ARE

o ARG

© ABRPartners

O Al Datacom Supply

o ali

© ALZ Salutiens

0 AA-Wizard

© Aadast

O Aarea D. Meyer & Associstos
© Aaron Froducts

o Abazus Hiagara

@ Abbotsbury

o Abbott

O Aberdeen

& ABITruTrac

Measures

5196 258 .49
54,053.05
5103, 718.12
592,120.60
G1T,902.61
5309,392.45
5259,500.52
sas1e4
$69,977.36
S04,200.44
$351,243.31
50004711
54,901.86
548,161.07
54.550.70
£15,036,77
5310 38880
514,082.35

Quaniity

1418
5
a8
91
133
156
5830
14
454
a1y

1369
25
263
3
a8
143
a8

Bidtage Sulis pir

Hargin (%) & of Imvalces Imwlce
3841.7% 58 53,384 46
ITHLEN 13 531177
407484 167 562113
A202.9% is £$5,117.81
ATRE.0N iz §1,041.88
3209.8% & £5,085.01
4025.7% 111 5133873
588378 -] 55013
4123.1% 24 Svaa.aa
ELLUN 41 220079
aTeray as £10,835.52
4404.1% 5B 51,551.01
ASEB_GY% 11 544563
AS00.9% a3 S7E4.5
AT1LN - S5069.59
3sazay 26 £578,34
432168 51 56,261.53
4538.3% 58 528165
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5 JEH AR RET

Customer Location I {F % & 4 A A 19 #8 & 1L

4 Region 2\ Customer Location
Germany A-2-Z Solutions

Japan A-ARVIN Laser Resources

Nordic ASuperior System

Spain AgE

UK ARG

usa A&R Partners

AL Datacom Supply
22i

Q, city A2Z Solutions

o ©

Aarhuz

Albuquerque

Aaron D. Meyer & Assaciates

Alicante

Atlanta Aaron Products
Austin Abacus Niagara
Baltimore Abbotsbury
Barcelona Abbatt

Bergen Aberdeen
Berlin ABITruTrac
Birmingham AboveNet
Bolton Abplus

Boston ABSolute
Bradford Absolute Magic
Bristol Abstract
Cardiff AC Exchange
Charlotte AC&E

Chiba Acacia

Insights T {F2 & A A~ [/ 19 ¥ 42 1E

Sales by Manager

Dennis Johnson 1595m

e _ ™
e _ '

e M am oM &M oM 12 4 M

Customer clustered by avg(Sales) and avg(Cost) (K-Means)

Cluster
o
o2

o5
o5

avg Cost

o9
10

200k 300K 100 s00K 600K

Bottom 3 product groups for sales

Breakfast Foods

Sales 2020-Jun

$ 3926.96

Sales 2020-May

$ 12203.11

Meat

Sales 2020-Jun

$ 995.57

Sales 2020-May

$650.70

© Qlik. OpenStreetMap contributors

Seafood

Sales 2020-Jun

$1310.77

Sales 2020-May

$ 1337.94
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5 JE M URGET

Manager dashboard T. £ 7 & 1 1~ [a 19 #2 8 1E

Manager dashboard

Actual sum(Sales) as percent of target Manager count by sum(Sales) target

60,00
Missed target
Met target
56.08%
sum(Sales) change by Manager in 2620-May and 2828-Jun sum(Sales) change by Manager in 2028-May and 2028-Jun
Manager Q  sumlSsedPeriodl | sumlSalebPeiod?  sum(Sslestaget  Softage  Stats  Target an ..‘.‘z,m.a_
Totals 3541237.39 378596573 3718209.2595 99.67% & Almost . ook ok eon ook sa0
Amanda Honda 136318.48 449939.09 143134.404 31371% A et
Brenda Gibson

Brenda Gibson 168914.19 22863698 177359.8995 128.91% & :
Carolyn Halmon 665470.71 124465.39 698744.2455 17815 v Missed e 50k 18k 158k 288k 2584

&
Dennis Johnson 506356.3 484268.66 531674115 76.04% ¥ Missed H

£ [ 100k 108Kk T 400k 580k [ 700
John Davis 6328648 189406.68 66450.804 28503% A Met
Kathy Ciinton 25122747 10571747 263788.6335 08y ¥ Missed o o . oo oo 250K
Ken Roberts 3934735 24913.84 413147175 186.53% A

Dennis Johnson

Molly McKenzie 21070291 89303.31 221238.8555 48.37% ¥ Missed ] 100k 208k 300k 408k Senk 600k
Odessa Morris 175982.93 16808811 184782.8765 5417% ¥ Missed ‘Sales-Current

Wil s, ASF T AE R A SEL 2 B o m DU {18 #0605 B A (0 1) 2% A B 28 A A% o AT I FH AR SRR OR R
— 3Pk B R . Insights A1 Manager dashboard 1% I 5 51 3 47 f it , 17 He 78 A 202 58 A2 b 1
2 BN AN [F] 1) 18] 3% 48 57 Th g DL K AT i& it Insight Advisor {3 F 1 38 B 43 #7 o

5 22 Il AR 2 bt A AR S AL ORI AE T A AR 2R b i AR (R L, DU Ao A = gt At L B o Rt
I — R, SER A T B R R N E AR o R C A AT — T, 5y T R
RACH) IR

REERAE B SR ER, FEEE A EERFEREX, BFEEEESMER. £
MERERL L, WA RE S AR B W

fil 2 70 2 AR W A R MR A R B, TR AR, AR S ERKEAR . B eE
BUMEMERCY, H & R K DL oo 3 B IE B PRIE L By i BEAR 0 AR

B, BE A I RS — TR,
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6 % — 1 L 1F % : Dashboard

6 % —{f L{F 3% : Dashboard

FAi B AT 3 4% — & Dashboard, 9% 1% 358 3 B ORI A 8, DABA RIS — 8 TR R X TR
J A AR LR AR e (B VR TR A A T PR B R 7 o 4% — T [l (R
) BIRT BA 46 R I 2 00T 8 & T AE 2 o Bk T AR AR A

6.1 @l
R R AR A2 4R A3 F5 H AT IR BB A0 bR M IA o EE RGO B S . R AR AL AR R AR E
BHRZR , HE R AT AU 2 i R

B I, T4E % Dashboard 1 % 7 W ik T B8 7 T AF 2% o 16 ) of [l 3¢ 46 B0 22 188 T80 B e AP ) [ ds
A[L\o

e AAT A1 38 R, I AR R I Ry ) T 02 A% & Region. 18R AR 18 SETH H B 4R

#i 5 IV 1) Dashboard 1. {F %
Dashboard
Year Sales per Region Total Sales and Margin Profit Margin
Quarter
Sales aa san
Manth 1 B d 9 M w43, 75M- 1]
. Margin 41.3%
Wiee
Quarterly Trend
ear
- 0
© ]
Tap 5 Customers
v I : - m

Sales Trend

6.2 B B G A
B8 K 10 02 650 17 L 0 2K, 0T T DL A7 40 B R 2
BT FAIBIE

1 WERE S E TR,
0. EL MG BT T, e T S Ll oL
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6 % —{f 1 1F % : Dashboard

W—TiEHE YW Date 1T B B4 -

WERIAL Year i 85 B IR G M 0y, KRB T — N JB M TR A 00 D B A P, 16 0 A R

¥ % Year.

W HE A Quarter 116 W % B BT RS, AR T — T B Mk TAR A 100 0 W R B A, s AE R s

%5 Quarter.

S 1 O Month 6 18 %5 6539 B 4, SR 1B 3 — T B M T A 00 o P R B AT, Y0 R T 4
Month.

$ AL Week Hi 52,55 5 1% B F% , SR8 45— B M T BUAS (0 1) P JEE BE AR BE 0 LB RE S 2
Week.

- R A G RN 4 e A T R 2 AR K

# 15 1% 19 Dashboard T /£ % (page 23)

R AE R PEIREA, R BT EETEE .
. W@ N %% Period, SR 144 — NI .

O ARG, Wi ERA A ERE N EIEE .

e

=

=

i 158 T A% L — E 4 FZ Region.

HYAT T

L FE I R TR e, g — T () o e, A O R R TR

2. ¥ TETMER N T EE), SRR IR AL Region.
3. i FH P2 B AR 8 e e 4 D v S O3 M AR

# #5151 Dashboard T. /£ % (page 23)

4. MW RA#EEZ - TEHZEK, ARERFHEEXREE .
5. #i N\ % Region, A% 4% — N ¥ .

B 52 A8 i fl i 338 7 A%

6.3

B 4 B T [

T2 AR a1 1R [

HYAT T

2 T o

A AT AT, 45— F ol o)l i 2, W S R G R E TER .

P — T AR, 6 H 1R AL Region.

1642 b S T A A, A — T S 0 R

KB Sales, (£ Edx— Ty W A8, WiENESLEE.
HERSHBREN M EER M T, (£ (Sales) i Ifi ¥ 84 Sum, L 7 & Sum(Sales).

% — T #3L.
B eropr i B E A ETHE .

%5 B A Sales i 12 % [F [ 1) 0 o
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6 % —{f 1 1F % : Dashboard

8. TEAMIK BT T, % — TR > BBRFR, AR IEER.
9. MEREYEmAR T, % — FTEARNMBEE.

10. KERBRE A EET, ARG PR EE.

1. ERR AL R TH 3, OB 3 A% 8 Sales per Region.

12, i FH 42 B 2l A 4 A e i B 8 T A 2R (R R B 1) K .
# #5145 11 Dashboard T. /£ % (page 23)

B 58 pi (R B (B 2 B o R R i o R 2Rt 4 R R B, B RORE MR, BRR
Blon Rl 2 by, A ZEIH AFKAACEZAR —EAN, MAEELEHRAEEE 2

DA
Ao

6.4 g RE
B 4% R

AT TR B

1e B i T AR R, — () g

W B % TR S B R RE R T

S TR RMERE AL T B, AR5 BRI AL Customer.
EBE N — THMEE, AR IEH Sales.

5 A R B JE R T AR, ESNE > BB 77, IR HUOKE .
B g BLoK-P Oy SR R Ak

15 J& VE T AR BB T 75, #%— & Customer L B BUHE FE

17 HRR I, 32 HYE 2 B

FARR AR 25 B~ A1 10 I . #5 B H 8858 %% 5.

T b 388 TH BE 7S HoAth

10. EEEMEHART, % — THE>EFH TR, UHERER 88,
1. R T, % — T 48 >Y 8l : Customer.

12 AEEANEE N, EIEREE.

13. #%— & X Hh: Sales.

14, ERBMEE Ty, BREREE.

15. EHR ALK T 5, Fr ¥ A% & Top 5 Customers.

16. L 45 2 e 445 H 25 T A0 2B Ak T fil 1) K /)N
# # 1% 9 Dashboard . /£ % (page 23)

o~ w0 DN =

© © N o

it
I

Bl AT 58 J AR i o 4 C SRR I, BRI T A B T . AR A AR S AL rh AT IR IR, B L R

3% A It 5 R

I SRRV B I8 T R S B0 A, R B T AR R K, AR A TR A W) 44 R O T B S ARE . O B 3 R B
fit 2 DS EBEAREIR R AR ARE A M.
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6 % —{f 1 1F % : Dashboard

6.5 Hrial & lE

AH A g A A ok Tl SR A A T, N0 HL AR B A A JE R el i %) 2 AN R T A DL AR A B B L LR
M.

AT TR

16 22 i e T A e, A — (0 g g

e AL £ B G L TR 2 S O E TR B T

e 2 0 AT A, 5 F S LB ORI AL

% — "~ Date-.

S YearMonth 16 % % 41 4 B, 4R 1% 45— F TH 3 O B7 4 .
R T FHMBM, A%IEI Sales.

ARG AT, % T @ LU MR .

CRE T, % FRYFN.

FEA IR A e & - Wb
(Sum(Sales) - Sum(Cost)) / Sum(Sales)

iy \ 4 #% Margin Percent, S8 1% ¥4 — N 813L .
FEENgRNEEHEEENER.

1. # &1 Margin Percent 1 %, % 4l & [ .

12. EEUH Y Margin Percent> DLAR &R 7R -

13. EHR AL TH 5, B 9 4% & Sales Trend.
14, AR % e A0 R T AR R A A T KD .

# #5715 11 Dashboard T. /£ % (page 23)

© 0o N o g bk w b=

—
e

B 6 58 B 4H & [ . W 1 Bl Sales B Margin Percent 7y 1) B A5 — {8 dil , 38 7T 4 i 18 52 42 A 5] 1) 20 3
EATHA .

Fe A E Wl A R Sales, i A5 (%) 25 — {1 Bl H > Margin Percent.

6.6 Hr i KPI
KP1 35584 P LSBT — (5P, 0 S 50 26 € 5 0 5 2% S A SO 45
Ly

HYAT T

1. ARG AT, % 0o ol B g 2% .
2. % KPIE % 16 5% T fF %6 . I ¢ 08 76 8 W 181 1 45

3. HEBE T — THMEM, KRB IEH Sales.
B & K B R AH I 48 RN 3T 18 & KPL,

4. FEA 0 kT AR I AN > BRE T U7, R R AR KBRS E A BB, SRR AL — T RTIERR
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6 i TR

: Dashboard

© ©® N o O

10.
11.

12

13.
14.

15.
16.
17.

18.

o — R R @I, (8855 M R B AL A RFeE Y
fi— TR AR 0 AT (06 43, 75 S 5E T L vl 22 E B R ok (0 R T 9 A
AR R 1 3 B2 A, BAAE KPR 8 8 B BER A 4L 6

fE /B TR, % — F & LB METEE .

% TRMHE.

% NEILHF K, A AEETT W # A Sum(Margin).

N\ 4 R Margin, 842 4% — FEIL.

B & K Margin 371 2= EIA H B 1H .

EEEmR T, ERE > BMET, % THH, RRERFH.

B 2 3% AR £ 4 A B 1 A KPP

EAWKE IR, ES B >BHET, L THE .

Sl 0 B R AR, AR A PR, LR I R R R PR ) e R A e B, DUOKE B B BEE LR KPP

R R dk

1EEVETAR AN > BB 7K~ J7, R R s R A .
e YEH AR AN > BHR TN, S BERERER A

B B TE H i N AR RE ST T

A 67 B AL

AR 4 2 et 1 5 T A R KPR TR K

#1519 Dashboard . /£ % (page 23)

# 1% 1F 75 18 F1 Qlik Sense Desktop, 1% — 4 f£ .

B g 52 Al KPISIf: 87 75 48 8 B AR TROUT, (E2 9 A 78 A2 O R

AN TR PR B B A0 AT 55 T Bk B A R A o AL o o NS, T AR R R

6.7

AT

EIE AR B R B B SO ORI R B, AR BT AT AR TR L

AT TR

ok~ w N =

© ©® N o

10.

1E 2 0 i T A e, A — Dl ) B R

5 0 BT B4 T T AR R, O R OB R KPR b A 1
TR R

B & {8 Margin Percent.

27 0 J88 Ak T AR P R > BB > AU B EL > B AR R R N T, IR IR, W AE T BUR I

#e KR T b, B 12%

fEAMER > BHGA T, EERME U B 2R AR K.
3 T TR % RE Ay BT AF 3% HUK P

£ LT R R, R BN A -0.5, W KR % 0.5,
BRI T, B BB .

% — T B BR ]
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6 % —{f 1 1F % : Dashboard

M. FEFTBURISCF I, N 0.12, 12 € 8% 20 (0 B A4 {0 I B 2 (i 1 BR 1) 38 2% 12%.
12. #% Enter.
13 % — T AR By, AR AR IR AL (0.
14, ¥ — T AR B, AR A,
15, 7£ J88 1 ThI AR 10 e RS i, B R A el
16. ERBEMEE D, ERNEREE.
17. FERRA I TH 3, B 3G B2 8 Profit Margin.
18, AR BB e 1 S T A R R R I K .
# #5119 Dashboard I 1 % (page 23)
RS & 5 A i I FT 0 B R K 1 R

AN T P A B O bk B A R A o AL o2 AR, AR TR R

6.8 BTG IraR

I 47 [ 5f FH A R 2012 5 2014 48 1 2= 152 8 5 8 55 . 2014 4F () [ 2 BUR & S 1) LB 4R

AHPAT T A B

1 70 0 0 e A AR R, g — T D] 1l e e

40 47 400 ] 4 P % T AR

TE LB AR, 4 T S L R B

1% —F Date.

4 1 5. Quarter 6 1% 47 42 T, SR A5 45— F TE U IO BT

S F A 00 M T A £ ™ LR B 4 FE Date. Quarter 3% S AR %% 7 24 Quarter.
¥ — T 9 0 9B 06 74 375 B AR P iR X Sales.

TE LB AR, 4 T S L R B

1% —F Date.

Y BB Year i % 47 AR T, SR 45 1% — F TE IR (0% .

- — A 0 B TR b P L B 4 B Date. Year 1 5 FAE 5 5 24 Year.

CAEBERAR R, % TAME > BRI R, AR EIUZ I R B RLES
13. ER AL TH 5, ¥ A2 Quarterly Trend.

© ©® N o g bk~ w0 D=

—
e

—_
N =

BOEWE — TER. 4 LA, #%—F Y BB % T{E% Product Details.
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5 —{# T.1F % : Product Details

7 % — A T.1F % : Product Details
BT AR A

A IH I i Product Details T 1E %

Yesr Tatal Sales: $164.9M

Quarte

Manth I 'e: ! - - . - . :

s . il HN ID e B B B B - ¢ 55 2

Product Treemap

Snack Foods

7.1 BB % A
i 2 32 A A6 B 47 2 9B 9 Period 3 % K A1 Region (3 K
AT TR

1 EGERRT, —F & UMK ETER .

2. #H—TNHRL.

3. K8 A Period 46 5 B AR b, NG AR B8 A % R I AR .
28 — ] I {F % : Product Details (page 29).

4. #5733 % 4 Region & B2 Period '~ J7 B 38 b, 3¢ 3% 40 B 7 2UFAE K1

7.2 G RE E

& A A A A R A I (]
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7 9 H TAESR:

Product Details

HYAT TIIEE:

—
©

BIVRT e F A R i o TH AR DU T, B R 1 B R R B AOR R i OO R R

7.3

© 0 N o g A~ w DD =

16 72 80 1 i T AR eR A — ) o g R

B A% 1B HE BB TAE R b, W B AE Period & 188 & A% 1 4 1 .
o— TR AR, SR 1% 3% BUR AL Product Group.

i T ET R N B R PR Y Sales.

E e i T D, B F @ UM ETEE
P FBAE.
B 1 Margin 46 13 % 16 T T, 9 15 358 B TE S8 (1) 3748

EREEmBCE, 1% — T > BBRTR, WAERET T, ENEH.

AR B 2 5 HHE HCEE T R R A T [ 1 KD
5 i I {E % : Product Details (page 29).

HRLCLT o, A0 RS B AR 2 1 I 1 AR
='Total Sales: $'& Round(Sum(Sales)/1000000, 0.1) & ‘M’

BT 1 51 IR

AR T P B 8 e R o A AR B b, JRE 2 S — 1 E L B

AT TR B

—
e

11.

MR A TAE RO g8 N TiEERE

© 0 N o gk~ w2

1 7 0 2 A e, 4 (o) L) R R
IR E B TER EM T A

T — TR WA, SR 1% IE U A7 Product Group.

% — N F W EAE R TE HEEH IR Sales.

LM AR T, AR >R, & NFFW.
135 B H® HL Product Type.

ek > #E N X — TH 8, IIE I item Desc.
e >BEMEE L T, OB a8 ®R e A EE
TEIG B R R .

A0 2 5 R B TR, 8 R AR T ) K/
% i I {E % : Product Details (page 29).

B B AZ RE Product Treemap 3 #7148 4k .

Customer Details.

790 L.

B TR 4 L, e FOUBHE TR
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8 % = {i T./E % : Customer Details

8 ¥ =il T./F 3 : Customer Details
BT e R

B AT AL, B O M B MR P USRS R, A RN M AR
T AR F AT 5 S IR 451 A o S 8 EE (] AR R B N, T DR [ 255 S i

A 15 I [¥9 Customer Details T. 1E %

Year ustomer Sales and Quantity

Customer KPIs

5106,298.49 1,418 3841,7% 3
5 ITH2.6% 13
Ll 4074.5% 16T
891 4302.9% 18
133 470808
Partners 156 1208.9% 6
atacom Supply $289,598.52 54830 4025.7% 111
451 64 1 5923.7X ]
569,977.35 asa 4171.1%
594,209.44 217 466065 al 5$2,297.79
§351,243.31 as1 3707.3% s §1@,835 52
er & Associates 550,017.11 1,869 4204.1% 58 51,552,862
$4,991.95 25 3568,9% 1 544553
£48,161,07 263 4500,0% 31 ST6L,26
54.556.70 22 4741,3% 8 5569.59

8.1 B i W A%
AT T AT b

1. B B4 6 % & 4% Period.
2. ¥ 4k E Manager 3 1% £ 1% & #% .

8.2  HT I UM =]

B ] 1 FH 45 ¥ Customer UL 2 515 Sales F1l Quantity. %5 75 B & 57 & {8 Quantity, %1% ¥ H G 7 4
EIHH . f# WAL Sales Qty fl 5 48 Sum. [F A 12 Sales Qty & Wi il 7, #5875 2 176 38 5 =0 b fd
5 I FE 13 5% MR 47 : [Sales Qty]. 3 & =X &8 41 F : Sum ([Sales Qty])

TE JB8 P THIAR o SR RS, A R Y R X o ) o R o, HE R Y A ) .

TR fe 9 T O 18 L OB R A A T o A R 7 B o B = B B AR RS LR R
() & %4 Sales A1 Quantity. 4 fiH i3 3818 % — il Customer 4t £ 1 . 15 5 10 JE iy &2 %y 25 /7 55 £ 55 A1 80

=3
o
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5 = il T.{E % : Customer Details

8.3 i Customer KPls 3 %

F% % Customer KPls [¥) F #% 1§ F 4 & Customer.

T ] 4% JBS I THD AR 1) B Rk b BT O 2 B RMAT =R A P A T R A 208 H 214 Sales. Quantity I
Margin Percent. {8 FH 5% JIf 7> 3 47 38 385, DLER A5 B 2% %5 R B 35 10 A A H) 1 B 7

B B % W E B BT, 18T L R 6
o ¥AEAYH #of Invoices, &5 18 I UL R i & =,

Count (Distinct [Invoice Number])

o %A &1l Average Sales per Invoice, &% 1# FH DL N i 5 5K
Sum(Sales)/Count(Distinct [Invoice Number])

P 1] 1 5 2 i 247 1& FH R 5€ 77 Distinet. i% 18 1% 7 Distinct, 5 o] i {7 Bl % 7 22 81 75 & £ 4
TR Z R HE B, 1% 51 87— X . Distinet & # Hi ME— [ 81 7 . 3% 14 &, Distinet [/ 1% 7 22 i
17 4 F 2 [ 26 2B 0 F 55 .

ELECS T
A I R R R e R R, B e E S REERR
BPAT TR EE:
1. fEEYEEAR R, % — T RE.
2. #%&—'F Sales il Bl i A B . P EME.
3. ¥ —F Quantity 3 #% B ik € A BE (1,000). BB = 1H .
4. % —F Margin Percent if: 1% 81 #& 25k & 29 BUH (12.3%). B P &1 .
5. % —F Average Sales per Invoice I ¥ 8l F# Rkt & A B ¥ . B .

8.4 % Customer KPIs 35 #& sl 4% 2 i 41 49 #1 &

B K % 5 KPR 58 58 2o M Al 20 M 3%, 8 mT DN L At 4 52 B0 310 36 FL O 47 HE B AH A, 3 T B
B HAT A7 o B R

*Iizﬂﬁj\ffﬁzj'%ﬂ%zﬁf”ﬂE{Eziﬁfﬁ%%*E’Jﬂ?ﬂli%ﬂﬁoE*@%ﬂ%*ﬁi@* T ar (7] iRy DA 2 {6 B fE 30 A
Z AR MERE o M R ST DL EET HE S A AT ﬁﬁﬂ%‘%%*ﬂrﬂﬁﬁﬁmﬁofﬁlﬁﬂéﬂﬁzf‘aﬁ
A2 HL K% Bl A R A L O B A 2 THE A1 20 B

A 73 A 2 L b — R A TR, BURESKE ST H B B E B ORAT, M B RATIHE B #2751,
ﬁtﬁiﬁﬁﬂkﬁ%@k,T*%‘”i%‘ﬁﬁ?ﬂ%ﬂﬁ%ﬁ*ﬁﬂi%ﬂ%ﬁ’]%{lﬁlﬂﬁ%ﬁ R 4 4 A A Y
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