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2.1 T Qlik Sense
FR4E 1F 76 4 T 10 Qlik Sense 54 , 447 BLF HE o — T8 1k .

#T 7 Qlik Sense Enterprise

w3 {5 A Qlik Sense Enterprise, 1] DL i@ i 75 3] Y 45 4 N Web btk (1 https.://</ik 55 #% 4 #K >/hub)
Ja 3 Qlik Sense Enterprise. i 1] #1311~ £ 44 21 o {7 35 & Qlik Sense.

7E Qlik Sense J3 3l J& , & CRE AR Aty , 8 AT AR I o 4 H AR 6 2 37 N AR T .

T JF Qlik Sense Desktop

1t 7% % Qlik Sense Desktop /& , nJ il i 52 I PR 58 75X FF 63K 4 242 & # S B R P 1 1K) Qlik Sense
SCAF RIS B E

1£ J& 3l Qlik Sense Desktop J& , &5 3k A B A0 o #807 BL G A Il i 3 2 o

JS7FH Hp o SR B R P AT X o SR O A 2 3% Qlik Sense Desktop, W A B8 ¥ A R £ B 7, 18
BEAE LR, A TT a6 B R 58 — AN R R )

2.2 JE HFEIE A

A& Tutorial source B & 1£ zip SCAF I HAL & Bl ST - TF 4R 61 2 B F RS e 2 i, 00 200 £ 25 /T
DA 0] #0408 SC A o AR I AE 4 A (1 Qlik Sense fiA , AT BL R o — T A

W 2 FE V5 SCF B T Qlik Sense Enterprise

SR fF A 1 2 Qlik Sense Enterprise, W) 7 £244 SC 4 & Tutorial source I8 & /£ H I iH B AL F o A
i B B SR B

W ZURE VR SO B T Qlik Sense Desktop H
A AF (1) /2 Qlik Sense Desktop, W 75 2244 SC £ 3% Tutorial source 7 & 1t SenseSC {4 F i o

AT AT B AR

1. #1JF Documents SCAt Y. (SCAF R4 A I {5 & My Documents. ) iX B[] % 12 /2 Qlik\Sense.
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PAT AT AR

1. FERN PO, RGeS EFNHAER .
B BT 1 61 82 37 DL F A2 5 0 15 AE .
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BEENFT IT B P AL 7 o BRI, 2R 404 1R BR 1 T 4R 7 In 4
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S RO 5 R 25 95 2 AR KRR
T w] LU a8 LR S

e Sales.xlsx

e [tem master.xIsx
» Cities.xlsx

e Sales rep.csv

e Customers.xlsx

MR A5 IEAE {4 H] (9 Qlik Sense il A, AT LT o — T4 AF .

4.1 M Qlik Sense Enterprise 3 i) & A %51 4 ~C 48 I % %5 48

— RSB RS, TSN R B SO, AR B E DL T 52 Sales.xlsx.

U 14 76 {8 Fi] Qlik Sense Enterprise, %K M Tutorial source SC A% &7 N8 4E SC 4, n B8 Eili g
AT U0 BB AR, T SO el A T B B L

AT DL ERAE

1. B DA SCAHR R G Ath YR 8 hn 4 .
Pt B 5 7 A U g A 1 A
2. RS, SRS AT DR o — IR AR R AR S
o B3 Sales.xlsx Ha Ji 2 xT i HE .
o LT SO U A IS S 1 i X, 0 Y8 B SC A Sales.xisx, SR G T IF
AT — POy 2, B Rk R O, B S K T R ROE R R O . BT LB B Sales ©
ok rh, HOBRE SO I THER . i T RN FB B . X I R4 %
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“— 2| salesadsx

Fila format

Tables Field names
Q = CrlpiEsy Embedded field names ~
Header size
Sales 15 - 8 *
Q Fi field's
EKEY Cost Date Grosss. Irvoice D Irvoice Mum_|
3428 -513.15 -573.3835 2 318064
3429 -185.93 -204,6638 12 318068
3438 -88.87 -165.8816 12 318968
3431 -43.12 -118.3783 12 318968
34312 -37498 -182.3319 12 318968
3433 -49.37 -35.5766 2 318868
2434 -45.81 -63.4359 2 318068
3435 -12.56 -67.3822 2 318068
3436 -13.42 12 -16.1534 12 318068
3451 8.38 1.438 12 319167
2452 8.46 12 17848 318174
3453 1.14 12 3.3824 319869
3454 213 12 4.5453 318869
3455 76 12 5.6549 318142
3456 3.51 12 59111 319153
3457 4.87 12 181223 310142
3458 8,61 12 11.4246 319142 v
3455 3.43 128125 318174
3468 3.19 12197 319119
3461 1.84 18.3428 318174
3462 8.84 284504 319164
3463 6.27 22.0484 310869
3464 2277 24.443 319142
3465 772 26.4723 319869
3466 13.28 27.9472 319174
3467 15.87 28.246 319147
3468 13.53 28.398 318193
3465 1151 2083592 319195
3478 10.96 32.2030 310285
i By anatan Aanaan

3. P wmEE.
B % 1T, AU AT TP 0 9 0 X T LR L P o, A R R 1 1 B
S AN T F b Sales JEERIT *, 3% F 7 M0 5K £ 5 BT 1O A .
DR HCHE 2 0, 4 5 DI % MO SO . 4k S 44T 7 A Sales rep 1 (page 12).
M Qlik Sense Desktop H 1) & A~ £ 4 SC A4 0 #2504

— RN B, S TN R B S, AE BT DL T 2 Sales.xlsx.

I 544 1 £ 4f ] Qlik Sense Desktop, 2l 45 15 [f] Tutorial source SCAF J& (1) B & £ , % SC1F et H5
R SCHF . 418 N Tutorial source SCAt 0 & A B4R SO Sales.xIsx b}, 2= fil i@ 45 7] Tutorial source
A T B .

PAT L e fF
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1. e SO0 AR IR 2038
Wit B S 7 B R O B 6 1 A o 8 B TE 7R 22 5 Wi B Tutorial source SUAF 3, % SCAE I E I E M
B BT A B S .
Bl BT EAML .
T R A4 SEAE T — AN AE AR Ak TRCE. Tutorial source SC AT S 1 74, B AR U 1) X RS > Qlik > Sense
N ) Tutorial source SC A% 3¢, tn 8% Tutorial source S A% Je A7 i ) oAb Az B, B4 & 75 S0
B 3L A Je s B I 4T TF A

A e JB o R 5 BEAT 10T BT 3 IR B X S X OE HE BT A A 2R
AT A R AE
1. 7B E BT AR P, &3 S Sales.xiIsx.
BoBRHERED, BEEBTIFEEERE D . &0 UG F Sales B4k H, H N HHE

Pra i TAER L 7% THRARFBRAEAR . X IR R
£~ EE' Salesdsx

Fila format T
Tables = =
Excel (XLS. v
Q (xesx) Embedded field names ~
Header size
Sales 15 - 8 * Q —
EHKEY Cost GrogsS Irvoice D... Irvoice Mum.|

513.1 -573.3835 318968
-185.93 -284. 6638 318068
-28.07 -165.8016 318968
-43.12 -118.1783 318969
-37.98 -182.3319 318968
18.37 -85.5766 318968
15.81 -68.4399 318968
12.56 -67.3822 318068
-13.42 -1B.1534 318068
@.38 1,438 319167
.46 17848 319174
114 18888486 3.3824 319869
713 4.5453 319869
776 5.6549 319142
3.51 5.9111 319153
4.87 181223
@.61 11.4246
: 3.43 2 128125
3460 318 12 121987
3461 1.84 18688381 12 | 18.3428
3462 8.84 18815793 12 20.4984 319164
3463 6.87 18888486 7 22.8484 310869
3464 2277 24,448 319142
3465 772 26,4723 319869
3468 15.28 27.5472 319174
3467 15.87 28.246 319142
3468 1353 28.398 319193
3469 1151 18823524 79.8392 319195
3478 10.96 18613332 32.2030 319285
T o L 10022 LT Aanadan  afaadansa  adne an
=+ Adddoata

2. P mEYE-
FERI B RSt EH O, RET AR E S RBMAE. M A, FHSEERERE
P& o IS N T F A& Sales It brid *, X R Hr e & B I RAG .

INEEHE 2w, ORI 2 Bl SO . AR BRI AT 75 i Sales rep X AF (page 12).
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4.2 V5N Sales rep X1
5B VRN T A48 SO 2 Sales rep.csv, B R HCR I8 ) 5 B 4 8 S
ST F o 7 LA 1

1. 81K Sales rep.csv U Hu 3 & N FH AR 7 bR IS iz ST
e BT 7 O VR I R T A AE
W ARIE T T BB ER N RN IR B4 R DL 25 8 n 32500 I SR A B I 44 B

o RAF 7 B B NS, il EH . Qlik Sense H 2 IR 54 B 75, 35 BN BoR A A E# 1
7 B A 0 B8

«— Salesrep.csy
File format
f Field names Delimiter Quoting Comment
Delimited =
Embedded field na ~ Semicalon - MsSQ -
Heaﬂ!r_s'lm Character set Ignore End-0f-File eharacter?
- =] + 28599 (IS0 8859-9Latin5) =
Select all fields
Manager | Manager Mum... v Path ' Sales Rep Na... v Sales Rep Ma... "4 SalesRepha.. v 5&|EJ—
fmanda Honda 184 Amanda Honda-Amalia Craig Amalia Craig Amanda Honda Amalia Craig
Amanda Honda 184 Amanda Honda-Cart Lynch Cart Lynch Amanda Honda Cart Lynchi
Amanda Honda 184 Amanda Honda-Molly McKenzie Molly McHenzie Amanda Honda Molly MckKenzie
Amanda Honda 184 Amanda Honda-Shella Heln Shelia Heln Amanda Honda Shella Heln
Brenda Gibson 189 Brénda Gibson-Dennis Johnson Dennis Johnson Brenda Gibson Dennis Johnson
Brenda Gibson 189 Brenda Gibson-Ken Roberts Ken Roberts Brenda Gibson Ken Robearts
Brenda Gibson 189 Brenda Gibson-Robert Kim Robert Kim Brenda Gibson Robert Kim
Brenda Gibson 184 Brenda Gibson-William Fisher William Figher Brenda Gibson ‘William Fisher
Carolyn Halmon 111 Stewart Wind-Carolyn Halmon-Cary Cary Frank Stew: find Carolyn Hzlmon Cary Frank
Carplyn Halmen 111 Stewart Wind-Carolyn Halmon-Edw, Edward Smith Stewart Wind Carolyn Halmon Edward Snj
Caralyn Halmon 111 Stewart Wind-Carolyn Halmon-Lee { Lee Chin Stewant L Carolyn Halmon Lee Chin
Carglyn Halmon 111 Stewvart Wind-Carolyn Halmon-Ron: Ronald Milam Carolyn Halmon Ronald Mil
David Laychak 118 John Greg-David Laychak-Amelia Fig Amelia Fields Jahn Greg David Layehak Armelia Fiel
Diavid Laychak 118 John Greg-David Laychak-Deborzh b Deborzh Halmon John Greg David Laychak Deborah Hi
David Laychak 118 John Greg-David Laychak-Judy Row Judy Rowlett Jaohn Greg David Laychak Judy Rowl
Dennis Johnsen 121 EBrenda Gibson-Dennis Johnson-Ang Angelen Carter Brenda Gibson Dennis Jehnson Angelen Cz
Dennis Johnson 121 Brenda Gibson-Dennis Johnson-Der Dannis Fisher Brenda Gibson Dennis Johnson Dennis Fisl
Dennis Johnson 121 Brenda Gibson-Dennis Johnson-Jud Judy Thurman Brenda Gibson Dennis Johnson Judy Thurr
Johin Davis 132 Stewart Wind-John Davis-Bima Male Bima Malek Stewart Wind John Davis Bima Malel
John Davis 132 Stewart Wind-John Davis-Karen Clir Karen Clinton Ster Vind John Davis Karen Clint
John Davis 132 Stewart Wind-John Davis-TAGnolog, TAGnology Stewart Wind John Davis TAGnology
John Greg 134 John Greg-David Laychak David Laychak Jahn Greg David Laychak
Jahn Greg 134 John Greg-Kathy Clinton Kathy Clinton John Greg Kathy Clinton
John Greg 124 John Greg-Sandra Barone Sandra Barone Jonn Greg Sandra Barone
Jahn Greg 134 John Greg-viginia Mountain Viginia Mountain Jahn Greg Viginia Mountain
Kathy Clinton 144 John Greg-Kathy Clinton-Cheryle Sir Cheryle Sincock Jahn Greg Kathy Clinton Cheryle Sir
Kathy Clinton 144 John Greg-Kathy Clinton-Janice Sco Janice Scott John Greg Kathy Clinton Janice Sco

2. ML
Bt RO R FE T 1, AR A ST OT B A B . NN TSR Sales rep IR iICF R, T2 R
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4.3 R
BULALE J2 B [A] 1F 18 £ 4% Sales F1 Sales rep 2 [A] B & B T .
PAT LT ERAE:

1. R AR A P SR Bk
TE A B 28 I RBRAL E Hh, SO R R IS B, AN SO AR — AR R, SR
AR FHE I BE & bR * IS0 R BT 1 BT R 1 R A

2. THIn Sales < ¥ #E3) Sales rep <l .
Qlik Sense JiL 7£ o I £ xf T+ Sales 3% % = B g W R R B, JF H LS FRid et

3. ¥ Salesrep < ik £ Sales < il I .
DA TSI FI R 2 [ B T 8, 48 A 8 W 7 BOREGE K .

4. i Sales rep <. fll Sales '<.ifd 2 IA) ) 4 % .
TE 5 % RS 0 1R % B8 T AR 5 s A O 5 B 4 1 L .

5. #ds 5CBE T M i S BR Sales rep ID-Sales Rep Number 31 ¥4 3 ¥ iy %y Sales Rep Number.
K Ik BLLE /iy 44 N Sales Rep Number.

BUE B S22 SRk T AT AR A% o T — B2 U N B 2 Bt St

4.4  IINFFRERE 2 R
TE 188 0 % B HE I 7 46 W B N FR PR 2 BT, SO N B e = A B SOk .
TERBRAL I, HEAT DL #4E

1. JE I DL B E SO HE B 2= N R R R N I £ U S

* (Cities.xlIsx
¢ Customers.xIsx

e [tem master.xIsx

0 i T BB F AR 2 BB L6 5 A SR e e B

AR N 5 7 B A Bl St

15 2.4 ¥ £ 4% Sales M1 Sales rep %k . Qlik Sense #§ Bl % 1 & @ W S B¢, I HLIAE 45 v] %
Wit R R,
2. Hil IR AE S Customer.
KM Sales F1 Cities 1 N4k 4, K125 Qlik Sense 5821 2 UK iX 7§ 4> 8 ¥ A1 Customers < B .
3. Hili I AES M Cities.
S Customer 71t N4t th . S Sales F5 it ¥t , Fon P& .
4. H5IF S8 Item master.
K Sales trid N gk,

TEFT A i 2 T A € 1 2 B SCTE T H A8 I AE 4 1k Qlik Sense o4 & 61 & K HK .
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PAT AT B 1E:

. ik
1 48 48 9 =2 Qlik Sense Desktop, I ¥ il AR 7 .
FA LA Qlik Sense 7 W K EE .

Salesrep

Customer

Cities

Sales

Item master

BLAE B A3 4% A0 2 OQ UG, I HL 18 BILAE 4 0 48 5048

4.5 InEHIE

PAT LT AR

1. R mEREE.
TE N 3 B4 i 5o 3k BE A O . 0 SRR Nk TR A, R T gk k.

2. pdiRiA.
I AE W R B X R E
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4.6

X 45 % B

T mE O X B E, DUE O A HORE v & i TR AT A% K

HOr iR AR B R G LA B, B SR A B R A G S A I P R e I AR 0 4 A R 1 R 4 DX
HHE AR .

7£ Qlik Sense Desktop H, [X 35 15 B & 5 11 ML AE R 910 % & - 7& Qlik Sense Enterprise #, ‘& K
i %2 %% Qlik Sense 1) ik 55 #5 M #:4E & 4t . 7E Qlik Cloud ', & BB 1 5858 A 1) 0 W6 28

B % AR 4R P 00 SRR SO, SR A BT RE e N g SCIR TR AT H S 2K

PAT LT8R 1E:

1. 85O, BE ik ERE MRS,
2. fELEMER T, fhEEUE TG XK E.
3. MIBBLA X B4 B (UL SET JT3k) , SR 5 76 $OH I 45 4 58 2 10 T90 45 52 31 36 46 I DA F [X SR 4 8

SET
SET
SET
SET
SET
SET
SET
SET
SET
SET
SET
SET
SET
SET
SET
SET

ThousandSep=",";

DecimalSep="'.";

MoneyThousandSep=",";

MoneyDecimalSep=".";

MoneyFormat="$#,##0.00; ($#,##0.00)';
TimeFormat="h:mm:ss TT';
DateFormat="M/D/YYYY';
TimestampFormat="M/D/YYYY h:mm:ss[.fff] TT';
FirstweekDay=6;

Brokenweeks=1;

ReferenceDay=0;

FirstMonthofyear=1;

CcollationLocale="en-us';
CreateSearchIndexOnReload=1;
MonthNames="'3Jan;Feb;Mar;Apr;May;Jun;Jul;Aug;Sep;0ct;Nov;Dec';

LongMonthNames="January;February;March;April;May;June;July;August;September;0october;Nov

ember ;December';

SET
SET

DayNames="'Mon;Tue;Wed;Thu;Fri;Sat;Sun’;
LongDayNames="'Monday ; Tuesday ;wednesday;Thursday;Friday;Saturday;Sunday';

BLLE, A BT Sk B B AT 18 4> SET i 4 .

SET T
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4.7  mEEIE

DU T U8 1 B s B SO, R e AT R A ORI, IR oo T X i B . JF I M N FE 7 22
I, 5 ZUINE A .

PAT LT8R 1E:

1. BEmBEE.
760 BN I 5 M R . G SR RO Ak v Rk, fa AT gk 4k .
2. HiiRHE .

B E B A
BIL7E 65 L1 % 0 FF 06 KR 11 O 10 I PR P, (R 75 R 08 2 T, AR IR A6 B B I R
PAT DL TR 8R A -

1 TR, 5@ RAE R RBERREER,

o TEMIRMMAERM T HEA S, Bk JEIFFEHK.
3. fETHE S, B RER RS A T AE.

PR R BUAE D%, JF AR A SN 2 BAA N WA EE DB DRI T BN
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B A KA 7 BE £ 0 B T B A

Salesrep

Sales Rep Number »
Manager

Manager Number
Path

Sales Rep Name
Sales Rep Namel
Sales Rep Name2

Sales Rep Name3

&0 78 B A I, AT DUJT 46 ) 2 8 AL

Sales

Sales Rep Number =
Customer Number #
tem Number £
BKEY

Cost

Date

GrossSales

Invoice Date

Invoice Number

Item Desc

Margin

Order Number

Promised Delivery Date

Sales

Sales Aty

L J

Customer
City Code »#
Customer Number 2

Customer

Cities

Item master

Item Number »#
Product Group
ProductLine
Product Sub Group

Product Type

City Code #
City

Region
Latitude
Longitude

Desc
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5 ST it

5 MHRER BT

OB - DA, AT BLBY I AR RAT R AL 1 o SRR B ih 25 58 1 LR #  5 3X
il P IR B R X R, A S5 A R R A IR

UE T P AR TR R, (R R B T 2 5 e (1 2 AR BT U
IR AR H RN R, M H AR e R T [ Qllik 9 o S RT DUAE R B R K

WIS, T &R &R & . i SRR B 2R B AR P I IEAE SRR, XK AR A
Ao

518 7E 1) 2 o A IR T B2 B, AT LU A Insight Advisor. Insight Advisor 75 Bl 5 M $ 4 o 61 2 4 & X
(1 1 2 A 23 A o o Ik B A R I o AT SR AL, AR S Ik R AL S AE 4 A R B OEE R DL A T A A
Ro AL mT DU R TR 1) i A E b ) @ T .

5.1 &£k
B EINAEFBEEE SN TIER:

Dashboard
Product Details
Customer Details
Customer Location

Insights

SN S o

Manager dashboard
18K T3 M @2 A DA TAE R o o5 J5 1 5K 0K 48 FH Insight Advisor 81 2 ) T/E % .

PAT LT AR

1. £ B, e, R R MNHABRF R .

2. BRI R, H oK L R4 v & AN Dashboard.

3. FGJE DY TAE % I @ 4 N Product Details. Customer Details. Customer Location 1 Insights.
BOES ik TER, #8 T H— N HEF . A7 E Q@ Manager dashboard TAE 3%, A
BB AE A ZUORE Y J T B Insight Advisor H 3 4E il .

LT B %8 4801 B0 58 AR BORE Jim N AR e 1 S 7 7 3
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5 NP it

N 7] 7] #AE 19 Dashboard I {F 7

Year Sales per Region Total Sales and Margin Prafit Margin
Region
Quarter
Hoed Saain SalES -aaar (139 LhEw
ordc
Marith
184 9M.n3.25r~:- I
— . MEga A1.3%
Jagan =
Quarterly Trand
134 Year
- 1817
UK LM 2013
&+ 1314
Top & Customars
2
a 1L
7, Region
180
Germany
Japas G
41
Nerdic ) ™ am EM ai Qz Q3 G
Spain Sales Trend
UK 5k Eg
usa

)
)

758

N Eaae - - B ) -
: B oS P 8 P B P 8 8 P P P B P P P B +#
" v ’ -ﬂ_ s 0 (s ) s & o

Sales

i3

W
P

A [F] 7] #4119 Product Details I 1F %

Product Details

&
[es it

o

Yoar Total Sales: $184.9M
R
Quarter =
; 3 £
& i 3 =
Manth z . - ]
. aM :‘_‘
E
week d
N =
<
._ll_.-_l-_l-_-__-__ B B = |
., Region Product Treemap *
Germany Produce Canned Products Dl Snacks Baking Goods
. Red Spade Moms Moms Fast Mini Landskde
dipen Pimentoloaf | Turkeyho:  Siced Donuts Viite Sugar .
Diogs. Turkey Baking Goad: Jalliez
Snack Foods
Spaln é
m ﬁ Bawerages
UK Dage
Custting Edos
Uz Feot-Leng
Hat Dogs
Dhairy
Better Batter Fancy Canned  Frozen Foods
Starchy Foods "
Figﬂnadfuni SrdiRed Sardines Big Time BigTime | [Imagios t:h: us
"Canned Froon feomen Popdchmen Digzaver B and v
Tell Tie Red = Chagepizs 2 Desserts Dairy Manicats Eriancy.
una (L Vegetau, Stanchy Focds

Deicios Applea 1y
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5 NP it

#N 5] 7] # 1 9 Customer Details 1. 1F %

Year

Quarter

Marth

Week

+ Manager

Amarda Henda

Brenda Gibson

Diaid Laychak

Denniz Johnzon

Customar Sales and Quantity

Custemer KPls

Customer ¥ | ProductGroup ¥ | ProductType ¥

@ A-3-ISolutions

@ AARVIN Lazer Resources
@ A Superior System

S ARE

o ARG

© ABRPartners

O Al Datacom Supply

o ali

© ALZ Salutiens

0 AA-Wizard

© Aadast

O Aarea D. Meyer & Associstos
© Aaron Froducts

o Abazus Hiagara

@ Abbotsbury

o Abbott

O Aberdeen

& ABITruTrac

Measures

5196 258 .49
54,053.05
5103, 718.12
592,120.60
G1T,902.61
5309,392.45
5259,500.52
sas1e4
$69,977.36
S04,200.44
$351,243.31
50004711
54,901.86
548,161.07
54.550.70
£15,036,77
5310 38880
514,082.35

Quaniity

1418
5
a8
91
133
156
5830
14
454
a1y

1369
25
263
3
a8
143
a8

Hargin (%)

3841.7%
ITHLEN
407484
A202.9%
ATRE.0N
3209.8%
4025.7%
588378
4123.1%
ELLUN
aTeray
4404.1%
256854
AS00.9%
AT1LN
3sazay
432168
2538.3%

& of Inwalces

Riritage Salis par
Irvoice
53,384 46
531177
562113
§5,117.81
§1,041.88
£5,065.41
5133873
55013
S744.84
220079
£18,835.52
51,551.01
5445.63
S7E4.5
S5069.59
578,34
56,261.53
5281.65
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5 NP it

# K [A] 5] #4E [¥) Customer Location T. 1 %

4 Region 2\ Customer Location
Germany A-2-Z Solutions
Japan A-ARVIN Laser Resources
Nordic ASuperior System
Spain AgE
UK ARG
usa A&R Partners

AL Datacom Supply

22i
O, City A27 Solutions

@

Aarhuz

Aadast @

Albuquerque

Aaron D. Meyer & Assaciates

Alicante

Atlanta Aaron Products
Austin Abacus Niagara
Baltimore Abbotsbury
Barcelona Abbatt

Bergen Aberdeen
Berlin ABITruTrac
Birmingham AboveNet
Bolton Abplus

Boston ABSolute
Bradford Absolute Magic
Bristol Abstract
Cardiff AC Exchange
Charlotte AC&E

Chiba Acacia

i AN I B R AL Y Insights T FE % .

Sales by Manager

Dennis Johnson 1595m

e _ ™
e _ -

e ™

Customer clustered by avg(Sales) and avg(Cost) (K-Means)

Cluster
o
o2

o5
o5

avg Cost

o9
10

200k 100

© Qlik. OpenStreetMap contributors

Bottom 3 product groups for sales

Breakfast Foods Meat Seafood

Sales 2020-Jun

$ 3926.96

Sales 2020-May

$ 12203.11

Sales 2020-Jun

$ 995.57

Sales 2020-May

$650.70

Sales 2020-Jun

$1310.77

Sales 2020-May

$ 1337.94
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5 NP il

# N [A] 5] # 4 [¥) Manager dashboard T. /£ % .

Manager dashboard

Actual sum(Sales) as percent of target Manager count by sum(Sales) target

60,00
Missed target
Met target
56.08%
sum(Sales) change by Manager in 2620-May and 2828-Jun sum(Sales) change by Manager in 2028-May and 2028-Jun
Manager Q  sumiSsles)Period] | sum{SuleshPeriod?  sumSales}Target  Koftarget  Stats  Target A ..‘.‘:,m.a_
Totals 3541237.39 378596573 3718209.2595 99.67% & Almost . ook ok eon ook sa0
Amanda Honda 136318.48 449939.09 143134.404 31371% A et
Brenda Gibson

Brenda Gibson 168914.19 22863698 177359.8995 128.91% & :
Carolyn Halmon 665470.71 124465.39 698744.2455 17815 v Missed e 50k 18k 158k 288k 2584

&
Dennis Johnson 506356.3 484268.66 531674115 76.04% ¥ Missed H

£ [ 100k 108Kk T 400k 580k [ 700
John Davis 6328648 189406.68 66450.804 28503% A Met
Kathy Ciinton 25122747 10571747 263788.6335 08y ¥ Missed o o . oo oo 250K
Ken Roberts 3934735 24913.84 413147175 186.53% A

Dennis Johnson

Molly McKenzie 21070291 89303.31 221238.8555 48.37% ¥ Missed ] 100k 208k 300k 408k Senk 600k
Odessa Morris 175982.93 16808811 184782.8765 5417% ¥ Missed ‘Sales-Current

IEE R B B, KA 2 A A7 TR AL 2 A o 5 DY AN B AL & B 1 20 00 1) 077 3k 2% o 4% o 76 80 B FH B2 P
W, R4 — Bk R IR 47 19 . Insights 71 Manager dashboard 4T i T X fl % 11, P& 9 A1) £E 4 2R o i)
10 2 FE s R R 1 B 2 61 2 3 BE AN i Insight Advisor AT 3E AT (1) 7 48 40 #

2 AN N T B T A AE T AR T B AL B S ROAR R, DAE P R A A A 4R B e AT R B
e, LA R E R SRR P SEBLIE H obr, R BB BCE R W 3L — AN, B Or TR
RLAL R

AN REAELE QIS , 8 T REWBAIE RS E MM RE P, B ERE X LS.
FRPRERE b, AT A AL A S T T

K% 70 AR i & 32 AR IR FNLE R 8 55, T A% A 2 5, RO BT AT AR R A BR 22 T 2 R K
¥ o ST LLRAT HE B B Ky, (EAS BE SR AT B 0 3 P A% 3 1) AT R A AR 0 PROEAE B .

Rk, BB AE SR — 5Kk AR R s I AL .
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6 % — £ Dashboard

6 25— F#&: Dashboard

41 % $. 147 Dashboard 98 )& 1 F 3T TP B R AT T 28 — A TAER . m TR 22W, H
AN S AR A 0 o 7 N B 7 T B 6 A TR O B R R o B B ek Dl ISR At T A
TF 46 1R AR 2R 0 B 2R o Je ik i AR G A

6.1 @& n ik
AT 1 75 R R T O 0 25 AR A o A B 0 38 AR (BB A S M 3
BER G, 2448 T DU T DL A R

Dashboard 35 1% ) 5 %5 48 B 7% 17 2 48 I A R A o ORE 181 2 4t 2l ) 2780 8 1R R Y X o
AN A T A 075 38 A R - o R ) BN TRD G 4 A% A Region. B8 S BLTR N IT 46

i #8159 Dashboard L {F %
Dashboard
wear Sales per Region Total Sales and Margin Prafit Margin
Quarter sal
ales s .
Manth 14 9M-3| )
. Margin aL3%
Wiee
Quarterly Trend
Year
&
© :
Top 5 Customers
«« [ - o
549
v I : - m

SalesTrend

6.2 SN0 4% E A
P 9 R 5 A SR 6 T L 9 B AR 9 0 S 9
AT DL -

1. R A BB L.
o FERMEE T, it S AT IR .
3. By R TN Date LB H BT
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6 % — 1 F % Dashboard

9.
10.

W B Year i 5 5 07 vk 92 51 4% 1 P Ly, AR SR o A 00 A R f P AT B 44 O R g
HIRE N Year.

¥t o7 Bt Quarter 6 2 %5 7 16 38 B 4, SRS SR o5 A 000 Ak B v g W, AT B FF 4 E 9 O ok JL R
Ny Quarter.

¥t 57 Bt Month #6 2 %5 07 16 3% B 4%, AR5 B oh A5 O 8 ek i B o 1o W, AT R FF 4 B 9% F ik HL R
N Month.

¥t o7 Bt Week Hi 5h % 57 6 42 B %, SR J 2 A5 00 8 Mk T AR oh o Y, AT JR T 4 BE 3 O o5 kR
B~ Week.

R 408 57 e 0 {50 ) 5 A R T R 2% A D

%4 48 Ihf [¥) Dashboard T.{F % (page 23)

LRI EA T, R IEBRRMBEXE .

BN Period %4 5, SR 5 B4 B0 .

PO dE s aik, AR A FEANETEEMANERH.

55 0 0k 4 AR IR & — AN 4E ¥ Region.

PAT LT AR

16 42 B e T AR o, ot L) 4T O B SROE 4 Tk B W AN E TR R

2. HLIIMEERE, RS R N IRSD, 1% % Region 7B
3. R B e 1A A8 ) T 409 O 2B O O % B R KD .

2 4 It [¥) Dashboard 1. {F # (page 23)

4. LEpEIE S ER, REERB MBI ELE .
5. 4§ N\ Region % %, SR J5 ¥ i B o

BLC 58 J P A 97 0 4% B

6.3

NYIINE

B RBAVE RN E .

PAT LT AR

~

o g ks~ w npo=

e A U it R AR o, 2t L) ST O B O U M Eh & TR .

ARG, SR 5 W N Region - B .

7 72 B TR o, il T R B

HH 7B Sales, it Z B EFABER.

75 AR 3 B B W R HE o, 78 RIERAE 19 (Sum) B 1 7R fn Sales, UL B & Sum(Sales) [ & .

AR,
PEEECHEMANESRH .

KB 1) Sales J% 54t 1 9F & 0

8. £ A7 A J R THIAR T, A VR T I S SORR > s X, AR A IR TR 3R
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6 % — 1 F % Dashboard

9. ANAEJE M AR, 5 B B .
10. BBEBRENEEX, REEINRIEFRKRERE.
1. EnALTIES , ¥ A5 & Sales per Region.

12, AR5 B e A A T 0 T OF R .
%4 48 M [¥) Dashboard 1. 1F # (page 23)

I A 0 P BT 58 B . UF B B0 4% B i B, X SRR RO, R

FEXE e B AUE I, R DU VR 2 0 504, B R AR E T, T AR AT kR AL
WHEZEL R

6.4 MK EHE
N N s E R I LA

PAT LT8R 1E:

A P R R, ey DO DT T IR
WAL E A ZE TAER . B BIUFE .
B, A5 R RS, iE ¥ Customer 7 B .
B mMBERR, A5 EER NIk Sales.

FE A M J8 P T AR (R AR B > SR 3CHR T, IR KR
PLAE IX 6 4% BoR KP4 .

1E & 1 TR T 83 T~ il Customer LAAT I 4 JE .
15 R BRI A, ik B R A

BROA B E R R AT 10 S K I EcT B O 5.

15 B B B Ath i 5 10 .

10. EEEmR T, AW >R, ARKERSRENES.
1. fEJ@ PR AR+, #5488 > Y #l : Customer.

12 ERBENRET, EFEREHRE.

13. i X34 : Sales.

14, ERBENRET, EERFHE.

15. E R AL TS, ¥ n#s & Top 5 Customers.

16. AL B e 4 U AR B K .

2 48 It [¥) Dashboard T. {F % (page 23)

2 B B 58 B B OB I S BT F 44 R I 2R R I o A At T AL AL AR A S R, X A
F“f@EﬁU{o

U R T B s oAb vk 00, U B AN SRR K S, AT A R % G 2 ) A BRI A B A . e
AT TR KK E N F SR

6.5 WHEH
HEKRTHEELEMITLE, YIERBEHERAFEZ ZFEEEHEER, AE-SE R

ok~ w N =

© ©® N o

HFE - ¥y B TR )5 - Qlik Sense, November 2022 25



6 % — 1 F % Dashboard

PAT AT B 1E:

e FE M PR R, ety DO LT T R
BHEGEMmZE TR BHRBIFEET.
e R A R, i LT B
.15 Date.

¥ 7B YearMonth #i 2 414 B, I 5o 0SS (%00
BHERMERN, REEER NiE$ Sales.
fe e P b R, 0 P TR RS E
EEET, e,

S LA A R, IR HOR I 3 R0E e
(Sum(Sales) - Sum(Cost)) / Sum(Sales)

B\ Margin Percent % ¥, 8 J5 B B &

I EENCHRMB EXHERESR T,

11. ¥ Margin Percent £ &35 2| 4 & K+ .

12, % F &N Margin Percent > fE & T .

13. EFMALTIER , ¥ 0 br & Sales Trend.

14, MRAE BEHE AR A B RN

24 48 Ihf [¥) Dashboard T.1F # (page 23)

© 0 N o g bk~ 0w b=

—
e

A EIEE 58 . A FE & Sales #1 Margin Percent % H A — A%l AT 7o Y 20 & P9 P 58 42 AN (5] 1)
ZI .

oM 3 A ARl B T Sales, A ¥ ok A4 5 S H T Margin Percent.

6.6 SNk EE G R FE Br (KPI)
RS WIEI (KP) o[ ML o] B — NN EEE, A8 TERES . BEmiEMgsRriT
Gn e 5 A 1 4 B A O Bk .

PAT DA T e

1. R R AR b, s b DT R R
2. ¥ KPI B HE3h 2 TAER . B L3 g - A,

B mmMERN, RGAEER T iEF Sales.
CL 20K 4 B 5 0 8 N 31 9% B 9% d6 A (KPI).

15 47 0 J e B 1 S0 > B, 46 SR BB B B O TF, S ot VR A R
B R 1 2 4, E R HE Tk R 4L s RIS Y

B BB 1A 4, TR HE P S R A,

A4 (8 R B0 A7 00, L 0 E S B BN AR (KPY) T R A
AW A, i P AT EKE .

d

©® N o o k&
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6 % — 1 F % Dashboard

9.
10.
11.

12.

13.
14.

15.
16.
17.

18.

HiEER.
i e, e A REKAE T8N Sum(Margin).

BN Margin 2%, R )G i G & .

Margin B Il 2 3= 26 HEE .

EJE TR, T4 >FEE T, &8 Mtk Margin.

L 280 R i e 290 n 31 O B 4 35 Fe A (KPP

FE A M J8 ME T AR R AR > B R, B

AT DUTE 8 52 B A £ Ay 150 B AR ), A st B4 BR ) e B 20 0, w7 DA RS B AUE 7E DX B 5t
AR bR (KPI) Hh BoR A,

1E & P TR T AR > WA SCHR T, B B S T 4 & X 5F
EBETAR T IS > B T, BBk E RN

TE b 7B SC A HE H 48N R B N 25

L B AURLF

AR A BF e 48 P R B O B 4 2 HE A (KPI) S %Ko

%4 48 IHf 1Y) Dashboard 1. {E 7 (page 23)

1 5 #4458 ) i /2 Qlik Sense Desktop, | 8 AR FE

RKEE SRR (KPI) & 58 B 2o BV & #UR T 50N, (E05F L% r)RE .

A DAAE I AS [R] f B0E R AT 5 oK S B I RE . ALt R0 2 MR, T 2R (0 3R0R R4

6.7

IS IR A

R T Eon A & IR0 SO AT R B R —#E, A BEAE R A P BEAT AR AT 28 % .

PAT AT B 1E:

o w0 nh =

© ®© N o

10.
C AERRISCARKE S, FaN 0.12, RIUHS A4 B Be 2 TE) IR BR 1 i BN 12%.
12.
13.
14.

T 220 % R AR T, 2l D) LT R E

T 2 2 P e B L F A L, IR A R KPLRTRLAL A 0
RN R

i% #% Margin Percent ¥ & .

76 A7 D0 8 M THT AR (0 B3 > BE IR > A0 T A0 L > B R R BT, RS 75 BoR B R AL 7l
F Pk P 12%

SN > BRIOR T, R KT LU R B R NE T

5 7 1 % BN B S U I PR

7 LTS BRI R, KB AME R E N 0.5, MBRKERE N 0.5,
VI AE SRR SCRE e A R

Bl R PR

% o 7R
B B R BOF IR AL
B AT BOF PR AR
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6 % — 1 F % Dashboard

15.
16.
17.
18.

T J P TH B B RS, FT T R .
ERBEMGESY, EHERERE.
FE T AL TR, 7 A% & Profit Margin.

R A 57 % 8 R AR
%4 48 M [¥) Dashboard 1. 1F # (page 23)

At B 58 AR, I K s BRI K
AN T B 2R A 4 0 R o MR, T &R 1 3R OR R4

6.8

NYIIETIRS"

Pr £k B T 27 2012-2014 48 Ji2 9 2= P2 4 B B0 3 . 2014 4F (9 808 2 L 4 1 Bl

AT AT B AR

—
o

—_
N =

© ©® N o g bk~ w0 Db =

16 15 0 % = T AR o, ool D) LT o B

BT R E TR,

R AR, e S AT R R

#i; Date.

$4 7 Bt Quarter ¥ 5 47 22 18, I 2ok TH 3 10 W AN .

ek 5 0 Jag A4 T B o 1 P, BT B JT 4k B Date. Quarter 3 T i K AR 45 A Quarter
ok RN BE R R, SRS M BE B 42 h i % Sales.

RN AR, i S AT R R

#i; Date.

7 B Year i % 47 4k I, 3 5 TR OB

Rk o M A B e P, AT JE T 4 ¥ Date. Year 3 it FLARZE N Year.

C AER YRR R, AN > B R e B R IR B HIE R
13.

FE 0] A THS , s AR 8 Quarterly Trend.

e SR kK. A L, i Y LU I Product Details % 1% .
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N FR K Product Details

7 5N R - Product Details
A T A

Product Details T.{EZ 24 45 48 T {E K I 7F 4 15 it
Wesr Total Sales: 5104.9M
T II] II:I B B B ml me . 21 20 F0 2

Product Treemap

7.0 US4 T R
{65 U A 1 Y Period i 28 B e WL J% 46 53 1 9 2 % H 1) Region i % 3 57 s
AT LR HfE -

1, AV, il & LT R E AR .

2. B AL .

3. ¥ Period i ik % T A% H6 B LA b, IR AR HE BE R AR L RN
2 4~ F % : Product Details (page 29).

4. ¥ Region Vi i #% T #% 1t 2 Period 1 I 1) X 38, J 4 FIAH [A] (¥ 7 30 28 3L K/,

7.2 W EHE
=AM RO REEEMK &R
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7 5 AF K Product Details

PAT AT B 1E:

—
©

© 0 N o g A~ w DD =

e FE M PR R, ety DO LT T R

5% T8 Bl 4 2 R A b, K IR Period 1 146 4% T A% A N
Hl i Ing4E B, SR )5 1% % Product Group 7 B .
BLEBMERR, K5 MNERYIEF LS Sales.

fe e P b, e P TR ERE

BLER.

¥ FE & Margin 46 22 26 T2 B, SR J5 3 £ 008 (1 ¥
FEJRPET AR T, AW >, NS EERZE TS
R B 7 s A P O B 2% R /DN

2 N % : Product Details (page 29).

S LA 55 8, IR K AR Dy 55T [ B0 B AT ORG G -
='Total Sales: $'& Round(Sum(Sales)/1000000, 0.1) & ‘M’

FIL B C 5 M. BOAEOLN, R 5 N RN ZEE PR, CxX g4,

7.3

IR SRS

W TE I T R 2 IR R A o (R SRR B b, R B R RS

AT AT #RAE

—
e

11.

© 0 N o gk~ w2

ESE M e A, el L DT T E R
AN B g R S R 1 L

Mg E, R E & Product Group 7 B -
HERMBE R, A5 NERS| R L% Sales.

FE A0 Je P TR KBS > T, R
AR, & F Product Type.

BB EEE > EE %M, A5 ik# item Desc.
SN >BEaMER T, KERENEFIRENEEX.
EHRPIEFREER.

R 7 6 1 A B K
% N # % : Product Details (page 29).

¥ 45 B Product Treemap ¥ I 5] w] #1846 o

B P R 2 4 B L 58 A B T SR R — A A . fE A7 E A, #ili X BARS B Customer Details % s .
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8 I = T./F# : Customer Details

8 =T 1E* : Customer Details
U A R S

B, o gl Q@ ge e R MW YALIRE TR aR, OB HEZEMn SR T . M
K 451 b 2 A5 J Y T AR HE AT SE SO A AN R i SRS TR A SR B H RGOy k2 B T AT AR EE, TR
2 25 |l 1 (1 3 .

2 ¥ I+ 1) Customer Details T. £ #

Weur Custemér Sales and Quantity
Quarte
tanth
Wee
t KPI

$106.298.49 1418 3841.7% 58 $3,384.48
$4.053.05 5 ITH2.6% i3
5103.728.12 a6 4074.5% 167

13

5621,
562.120.00 a5l 4202.9% 18 55,417.81

ix3 470808 i 5104188

156 320891 G 53,068.41

5,830 4025.7% 111 52,338.73

14 5983.7% ] 550.18

569,977.35 asd 4121.1% 82 §744.44

554,209.44 a17 45685 aL 52,287.78

$351,243.31 as1 3707.3% as 51@,835,52

ssociates £90,007.11 1,369 4204.1% 53 41,552,82
54,901,096 25 3568.9% 1 5445,53

548,161.07 263 4500.9% 63 576426

54,556.70 22 4711.3% 3 5569,50

8.1  USHN i ik 4% & A%
AT DL #RAE
1. IO i 8% & 4% Period.

2. i 4k F Manager 75 I #T 16 0 3% 28 % 4% .

82 ININBUAK

805 1 B Customer 45 % UL )2 Sales 1 Quantity [ & . % 75 261 & Quantity £ &, R B HL 91N
F % H . i | Sales Qty 7 Bt fl SumE A K %. BT Sales Qty 7 Bt A& W A~ , Kb 75 278 Rk X
R 5 35 5 8 LG AT R < [Sales Qity]. ik AN 2 F1 LA R A ALl : Sum ([Sales Qty])

A Ja P T AR [ A SO BT Y Al R X A Y B L, DA B X Al 1 SR AE O
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8 I =/ T./f 3 : Customer Details

TR CERBAENNEERME TSR B BT TR AR =N EREZ AR 7
B A, BT EL BRI B R 2 Sales fil Quantity. & — AR AREKR — A Customer 4 FEAE - B2 249 v M4k
fit % N Customer Sales and Quantity.

8.3 ¥~ Customer KPIs 3£ %

% N Customer KPIs [¥) % #% 1§ F 4k & Customer.

A8 0T DS A D AR R ) B 1) 3RS VS 0 BB £ 4 L A A 2 4% H 19 S & Sales. Quantity fl Margin
Percent. 1% & Bt %5 # B A 10 A8 8] T 325 4T 3 .

MNYEREWY, FEAERMAE S
o XTF #ofInvoices ¥ & , LA FRIAEX:

Count (Distinct [Invoice Number])

« X T Average Sales per Invoice |5 & , [ 1 L K RiL
Sum(Sales)/Count(Distinct [Invoice Number])

B N 2 14 2 o ZAE ] IR %€ 77 Distinet. i i 1% JH Distinct, %5 1] LI (R N it 5 — X K 22 S
S, BIA# B AE SR 2 K A il . Distinet £ #5 & HE— [ 95 5 o 15 F &,
Distinct 75 7 Bt 4 B i &6 Z0ER — 1~ 2 1%

1 B B X
OB 0 R R E MR R, e A R R

AT AT B AR

TE J& PR T AR, o B

Hiifi Sales H M B FMHRNLE NIRRT LI E & .

#iid Quantity 3t ¥ B i R % E O H (1,000). 5% b BE

Huii Margin Percent 315 U7 #& 3R & B VB FE (12.3%). X I &
H.ifi Average Sales per Invoice 3+ ¥4 U A& R 1% B B T . KWL E &= .

8.4 4 Customer KPIs 3 ¥& &5 1 )y iE f1 %

B R B 7 APPES 0y i ML AT AR AL B 2 4R S B R, OF FOR BB e AN DU A 5 K
B R M 73 A HAfE .

I W AR A LR R R O R A T AT NS AE B AL AR b, ST LR R 2 A RO LB AR
Iy BT B dlE o mT LS T HE ) R R AN 4 B DR BOAS [R] 0 B A0 1 o R AT 5 0 2 1A R (8L A Bl R R 4 T
SRR N E

a kw0 Dnd =

BRI — AR T, BB R AT 2% B A 30 205 345 31 5% H 72 3 24T o IX R R 1R AR 9
K, AT Ak s EOHT HE S B R IR F - BRSO R o AR S B ORI A A, T BAAR Bh 4
AR B DA IR X 1) K, O B ek T TR 40 B 0 B S % 1 B dE .

% ¥ J7 19 % #% Customer Details
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8 I = T./F# : Customer Details

Customer KPIs

$106,298.49 1418 384178 58 3,384,486
5405305 25 ITH2.6% i3 531177
10371813 Bl 4074.5% 187 ELFRE
55212000 a8l 4302.9% 18 5%,117.81
512.502.61 13 4708.0% 12 51,041.88
£30,392.48 156 & 54.0068.41
§189.596.52 51810 111 $1,3138.73
545164 14 3 55018
56997726 454 24 §744.44
494,208.22 a17 A6ED.ET ay §2,787.78
§351,243.31 as1 3767.3% as 51@8,835.52
£99,017.11 1,860 A204.1% 58 §1,552.02
54,901,096 25 I5EEDE 1L £445,63
£48.181.07 263 A500.9% B3 576448
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