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Product Details (= I B
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1964 _ -6.26 Saturnus Multi produkten 10023783 5/27/2012 5/27/

1986 [ e ) Unieys 10025558 em012 &7

2214 ] Zitel 10027575 6/29/2012 6/29/

»

e
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App dimensions Show fields
L %KEY \ City Code \ Cost % Customer \ Customer Number

86 70 -180.69 Bitstream 10006805
-41.29 Edify 10010897
120 -38.07 Home Automation (HAI) 10016548
879 Molson Breweries 10020413
Razorfish 10022725
1964 6.26 Saturnus Mult produkten 10023783
1966 0.8 Unisys 10025558
° 10027575

8! 8.81

BHHE
2R R WA

A I A 65 1 1

City

(Your current selection)

Contribution to total

[ X:I7Y Sales

KB R ER HE B

\ Date \ Date.autoCalendar.C

WL AR R 7S R R AR B BRI . ARG LR, B R — > it T (EmployeeName), % 5t T. AN
TENEE K (CAN), TR T 4F £ 484 85 410 37.8% (YearlySales). 5t 45 7 WL o 51§ DL WL A 7 41

ME
TG A8 I o 2R 7 HE 5 BT AL EED R

Insights from excluded values:

Sales Rep Name

53 of 63 (84.1% excluded)

Contribution to total

FCALTY Sales

Desc

97 of 98 (99% excluded)

Contribution to total

97.8% [EELCS

S Jn 4 T i HE
S T P 2 R HEAS 2R R M AR

I PE T BLAE

Adda dimension o

LAV 2H AL
b SRS A B0 sum() i B, VAT UL PR LR A R
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Associative Insights 1% 20 #1 € .

Customer contribution to Quantity

313 of the 684 Customer values are excluded. Those 313 Customer values contribute 8633k to Sum of
Quantity.

Customer Sum of Quantity

371 953.1k
sazn

52.5%

All values: 684 1.8M
alues: Count Quantity
natyzed-no insg
B eveatdotaorthe exclided alves -
2 2 i o

ee your selection. Thiswilclear [ yic i [ e ectoced

VAN AL K
54 355 R 1 110 VAR P 2 L A O - R R LR -
2 B s 19 A A AL

Customer Sum of Quantity

371 953.1k

S82% 525%

684 1.8M

All values:
Count Quantity

JE B 1 {E
{5 T A S O T I R R AR M
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JE R LTS R -

Associative insights @ X
Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity v

Invoice Date.autoCalen...

(Your current selection)

Contribution to total

Quantity

kB CHEER K E B 0

XA RN HEBR B E o 48 AT B AT DUSE SO A R R R R

NINYESE T HLAE -

Associative insights @ X
Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity v

Invoice Date.autoCalen...

(Your current selection)

Contribution to total

FEELTH Quantity

AT R4 R
f65 24 ] L3 P 00 4 P4 LA 5 2 I €304

24 HI 2 FE R

Customer

313 of 684 (45.8% exclud...

Contribution to total

47.5% [CLELUENY

c 4 #r - 76 WL
L3 B 335 26 (8, {FL R 7 7 £ LA o
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A 1] H AR 1R S 52

Analyzed - no insights e

nensions that had

Sales Rep Name

No exclusions found with
current selections.

(/¥ Quantity

Product Sub Group

No exclusions found with
current selections.

(7Y Quantity

AN IN4E T L AE
S5 T 2 R HE A e P 7 2 O DR

HH T8 I YEFE 19 F i 5 H

Add a dimension o

W AE R KPR
VL PR B R A A O KPR

R4 It4E sum().
X

& 9 sum(), {H 2 Bl R AN E HT T A v HfE B

Associative Insights -~ ¥ 21 KPI 77 /&7 -

Average Sales per Invoice of ltem Desc

50 of the 825 Item Desc values are excluded. For those 50 Item Desc excluded values, Average Sales per
Invoice is 837.5.

Item Desc Average Sales per ...
2.7k
Possible
775
pres
837.5
50 Excluded
825 2.7k
Allvalues: X
Count Average Sales per Invoice

I i
HEAT DA B 1
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o gk w

R TAER S, Pl BB B E D7 . & 1 £ Associative Insights [

B o

1 L AR P S B Pk R E .

BN T, NERETH . T EBoRTBUERIIE 7B 5 &80 MR H 17 Bk 3%
fH .

it AR R AR

R AE AT TR AR P o R R S A P B 6 T A RO v I 4 B R Y S

A E S E . NER MR RIE R,

iR L& FH A X 1 Associative Insights [ 5 £ {5 & .

& 7T £ Associative Insights 1 i i 3 47 505 2 B O 8 % . BEAT IR R, SRR B R ET . ROREAR
I 85 1) B 8 % TR ORT

Associative Insights 7 % : £ 15t i % 3%
PR e, AT 6 36 O ok R IR

HEAT DLR e 4F
1. BEAL AT IT TR BEBRA AT R 2 7 1O AL 1 o 7 [ 5/ X Beh, AT Bk 7

2.

CAN. US % K, RN HON & ARE B 0. /£ EmployeelD. EmployeeName il
YearlySales “z- Bt W (W5 9 A €&, R EATZ 7T e B - #7016 3L, A5 A0 CAN 1E #

KK
i 4E R BB 1% 411 1) T A8 AR
QK@ = . v e e Q EY- I )

AT AR B L AR BT, Qlik Sense i # 7 Associative Insights 7 2 7 F] A ¢ B s - AT E
F) CAN XFRATHIAE B B A DT R T 62.2%. FATIEALE R~ B B FRATM 7 T2 — 3 izt

B3 b HE B (55 EmployeName 1) 5%) - % 51 1%t AT (0 48 B 44 B o ik 1 37.8%.
SR RIS
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il — ™ 25 4 T A K A5 R -
Qlk@ ~ ol v e torytet ot Q
S —— =
Country o
Ca—

Eneh

3. AT R A, Qlik Sense [a) F AT Hi VA1 9 H0HE AL 18 - B AR BRI 5 6 AR T A
EHH Z D TTHR . % R TR E? JRATRIIE M T IRATT Y CAN 328 £ b B HE R o 3B HE

ik B 4L B 09
it 1 A0 I I A A
alik@ CHE - Rt a L )
3 = G B o [
EmployeeName contribution to YearlySales R

EmployeeName Sum of YearlySales
6.6M
22
19
55
] n
Allval 20 10.6M
values Count YearlySales

4. WATHAEE B — RS, P EoRA K Kasie 115

B, I\ EmployeeName 7 B HF 4 i 18 - 5ty
B BEHEBR B LUK Kasie E itk 3 300 5 o
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7 HE 5 18 1 20 1 I I A8

QK@ = ol

EmployeeName contribution to YearlySales

EmployeeName Sum of YearlySales

5. AR MBI E . Dk $F T Kasie. AT AT CAN Ik 5 f M8 & oS K

NEANTIAE B HERR .
AT RE M, R AR

& LLETHEBE 19 {8 19 Associative insights.
QK@ ~ o v shen Stoyteling Aasaciative Insights

6. H.ii EmployeeName &, 1&:¥5 & 2 5 8 10 WAE K 4115

SR
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Ll Kasie {1 2y 12 7 {8 19 156 25 M -

Qlik@ Catamanager

Selections contribution to YearlySales

Your selection Sum of YearlySales

6.6M
6225

Allvalues: 10.6M
YearlySales

2% Fi v F #2 7 0 1 Associative Insights

AL RSN AR &, AR R N R B, 72 B AR P 25 T Associative Insights.

PAT LT8R 1E:

i HTE

fE 8 X, B NAE T E
B R
il 38 2 A RE Y o

o gk w N =

Associative Insights # & (4
I T ¥ F 1 Associative Insights

GRS

PRI AAF 2 T % IR .

B BRE

HBEHENMAGEHUIBR,

W f# A vl H

GRS

Qlik Sense & 2k 5t & ZE # £ Qlik Sense ik 55 5% .

ETAERGEMEAT, sk w e mhh v B,

EL&F+, % N\ DISABLE _SELECTION_INSIGHTS.
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B BRAIE
Bl H O B 2. B R A Qlik Sense ik 55 #% IF H 1o 40 R IX A BE M vk i @, D) 5| 85 0T BE A7 7E 7]

I

RUERMER TR 177 B

T 1 J5L B

s R B R A, BN R R RRFR
2R
BB L, B ERRTR.
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6 AR AEER

B g2 Qlik Sense i) 42 i #8251 F, AT USRI AR o A £ AR R4 SR
FH AR o B R Bl 4 o P08 I S QM A 2R R 3 R A A R R R

1 F GEE R T B, JE AT LU AE (] T AF 2 18 2 J8 1 12 i FE 7 o 1 50 B B9 2

'r_'fl - Mo selections applied
. H 0 selections applied

Q|

0 BRI 5 (S A0 T 5 B2 A8 05 S

iR R LR EE T T AR, AR SR, IF B R

I SR o M A R b i B, T T A R A R B S5 B I OGO AE B O B b R AT
eI

&l i Insight Advisor 1 2 & T4F 3 o nl AL AL 4 1 B, mlad i o oy T AR R AL b 1Y Insight
Advisor >k Vi [7] & . Insight Advisor & AJ #2445 5 ) B4 48 2 A2 5T 19 Al LAk .

185t T A 30 9 TOUAN T AL AN (R M A 30 S AR ) PR

6.1 H#RK AL

10 B N8 R A W, Qlik Sense # R HHE T H . B AL Rk 7 BE I SR VLB H o 5 A &R
T

o TBUH
o MEFEE(MRBIE N TR HIIYEEH)

0 (SR F AT B R
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1% % 'John Vegetables sugar' [ 45 2R g #F 1~ vi] 4 jle — 1~ 1% 2 2F i o

Q john Vegetables sugar ° X

Sugar  Sugar Cookies

Product Sub Group Sales Rep Name2
Canned Vegetables , Frozen John Davis

Vegetables , Fresh Vegetables,

Sugar
Product Sub Group Sales Rep Namel
Canned Vegetables . Frozen John Greg

Vegetables, Fresh Vegetables .

Sugar
Product Sub Group Customer
Canned Vegetables , Froz Johnson and Higgins

Vegetables , Fresh Vegetables ,
Sugar

Product Sub Group Sales Rep Name
Canned Vegetables , Frozen John Davis . John Greg
Vegetables, Fresh Vegetables .

Sugar

Product Sub Group Manager

Canned Vegetables . Frozen John Davis . John Greg
Vegetables , Fresh Vegetables,

Sugar

Show me more

AR TE

LA A% 73 B 18 2R ] o R IA BE B2 B R uih, W 515, B0 “mountain bike”. 2 Y 114 R 74T
BN R TR

B: & FH 3%k 3 i

KRR MR I R G, AT R — AR

BB RELKERE LR,

C:Bith gm T 10 1 2% 45 3R 4]

£ T B 40 26 A 2 0098 20 W ST 4 D LA 5% A DL R

45 T3 S 907 45 2% o B eb A OO B0 P A K SR 4 2 o B R A LR B P R

XL AR 06 28 2 5 BRI T Sk R LB 1R “read” AN & 7 “bread™/E DY VL BC I, 1Ml “reader”
A “Reading”#f /& UL Bt Il o 2 % & MR R A t, DO IRILE . 2 A 75 A BL L 38 R i, w] &
S AE Y IX S g .

6.2 A% B 45 R T ik %
5818 R 4 R )

R R MR I, R 45 R Bon /8 Qlik Sense ¥4 1 i & B I VL BC AL & o &5 R A+ 5 BORHEK . JF
L5 F 4% VU e (0 45 28 30 £ UL R P HE e o 2R — S DA B L, U042 4 DR R & R e o L i DL R
T AT R HAl AN R T B
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20 085 1 B T 4 BN T 0 I S R A S BRI R, JF BELE Sk BB I 2 i s B A T AL SR
bR R T B R R AT (9 28000 john. Vegetables I sugar.

QL + No selections applied s lig Insights

Q john vegetables sugar X

Sugar Sugar Cookies

Product Sub Group Sales Rep Name2
Canned Vegetables , John Davis

Frozen Vegetables ,

Fresh Vegetables |

Sugar

Product Sub Group Sales Rep Namel
Canned Vegetables , John Greg

Frozen Vegetables ,

Frzsh Vegetables |

Sugar
Product Sub Group Customer
Canned Vegetables , Johnson and Higgins

Frozen Vegetables .
Fresh Vegetables |
Sugar

Product Sub Group Sales Rep Name
Canned Vegetables , John Davis , John Greg
Frozen Vegetables ,

Fresh Vegetables .

Sugar
Product Sub Group Manager
Canned Vegetables , John Davis , John Greg

Frozen Vegetables ,
Fresh Vegetables .
Sugar

Show me more

0 1L 7 5 2 T R S, 5B B AE T 5 B L A R

fos T SE o 4 2 BB A O T R A KSR IR R B W ek R AR LR LK R R

X B 48 2R U & 2 5 B0 FE A A i T Sk R . 8 K “read” s 2 R “bread”{E 4 U i I, 1 “reader”
F1“Reading”# 2 VG Bt T - 8 % 37 2> % LU LLE /R DU AED o 2930 /S A BA_E 16 38 R 4a] i), a) 5 42 ff
XL,

il FH R BE 8 R B B AT I

MR R RN AR P REE, HENGE R il 7k, BTN R R
Ja, ATUAR I R A R DUE S AT E R W R R A B NIER P AT R, B HHER N
R IF AT R B R E AT BRI L B DR R

1 E RE 1% 25 78 26 8 T “IX 3R 77 iy PRI 2
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Region Product Type
UKS (x] Typ (]

P4 o« Vegetables ‘% lq Insights
R

Q comor X

Comon ComChips ComOill ComPuffs Comed

Add to your selections

Item Desc
Bravo Creamed Corn, Golden Frozen Corn , Tell Tale Corn on the Cob , Ebony Corn on the Cob, Better Creamed Corn 5 more

W0 R AE T L PR, R B RO R AT 0 B DG I A5 R W RIS R T H B
A M AT R OREE, RE BIH T R AT P R R T RS BRIE B, KB B RIS R, T
A B RN E A

N RAE PR R, JF HLAE B0 R k£ (R K) IR B, s A = ai R .

Un SRAE 22 A 1 A 3 £ T b 2R AT A R OF LGB B A BT R R A R R, T
TR H 2 DL B4 ROk & 6 # 2r ULRC -

1 E Z P RIE fresh fruit' 1~ 2 X1 Fr G 18 2 i P2 4 45 217, Lk 58 T2 75 35 40 VT B2 7A] A

Product Type @

P4 o« ©®  vegetables ‘% lq Insights

Q fresh fruit X

Fresh Fruit Fruit  Fruit Roll

No matches found within your current selection.

Show partial matches

D SR AE e TP AT 4 R OF LS A R R 4 R, 2 B B R 2 T B R R B
FTULAR &5 R, fn R ik £ 00 O 8, AT BL 2% 8 i B FR OF AT BT R .

1 125 FE T 7 g B 1 5 'sugar' 18 A 45 R
A el . liq Insights
Q sugar X

Sugar Sugar Cookies

No matches found within your current selection.
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6.3 B AE A A 0 A bR o B

0 ST fat A B 17 0 9 R 455 7 Windows FT-{E. % F Mac OS, f#/5 Cmd #{¢ Ctrl
.

B RN
Ctrl+F %

Tab =Y [A] 4= 4

T /1) L 4 Sk

1Rk B

Tab %

[F] 7 g

Esc 4

Ctrl+F %

B RE 1 AR PR A B A PR
]
ITIF R REAY 28 o SR Ja J ] A\ 18 B4 R 0 87 45 .
IR EA KRB ERNE, R - DR R TSR E R T B
ERR TR BN ER TR RMERGERZABD).
FEMR AR BAT Z 8523
FERWNER TR RPINFEZ MBS
MU R TR 8 5 R R BRIk BRI E 8 R 7 B
R R MR R R
MG 7 S B 8 R AT B B R AT IR
HER IR 7 B
KAE B R (R R TENE) -
KM RETE R
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A4 4 4E Qlik Sense H AT A BT 73 B I AT 2% & A 1 1A

7.1 AV R AR A AT 45 B
T B 1) )5 B
R OBE T PR
B AR
AR e B TSR S AT T R
AT LA B e -
1. @ @ e ik pE
o ik B .
3. BT H IS %,

7.2 K 1EH Insight Advisor () #8 2 oK A= B AT (] 45 3R
G-
BAEEZRFEEZFZFENTE.

WK BAE
BN R E R H o BN E R R RE A ROR A HROF AR B TH 107 B

7.3 AGEER A AL

KR TR, T A % 5 R 5 M R T
T e IR

TR A AT B 8 B
Y

H IR G Qlik Sense & B 51, fiff 5 182 15 T 15 2148 W8 (10 20 7= B (0 U7 WBLRR , AT g 845 A ) AL
.
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