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OR # ZIZ 545 (")
1 1] OR & B4, 524 4% 3K I [ 5 45 4] 40 35 ) 48 R UL FiL P M
16/ OR #8517 R £ 44 %

2, Year

Q, (201212013/2014) x
2812
2813
2814

AND H# Rz 577 ("&")

i Fl AND & 5545, B &4 2080 18] 5 15 &) fh B 35 (9 Fr A 8 R UL BC 048 - i T 2 & 38 R O0R [ RS
UL, Nk is A E NS — A2 D E R R .

& AND #2238 5 17 i T R 5 1 &
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1] AND 14 % iz 577 19 B & 1% 2 19 B o 41

Q. Customer

Q, (*ABC* & *Inc*) X

Solutions ABC Inc

XOR # &g & 1T (")
il XORIZ 54T, & # & A5 3R 8] 55 58 — R8s — IR R UL RS A0 AE, (5 AN 2 7 & #R DL IS AR fEL .

E RN B, 38 20R 1] L7 BE Sk s L BE "h g5 R R, (E AN B RGN 454 DT IR Y
8 (tn "Josh") »

/1] XOR 1 K iz ST T R & 14 %

=

Q r~*h)

dohn

Smithl

17 451 A5 F XOR iz 545 fl 22 AN Il 75
1% ] XOR % % 15 5 15 19 B 1 1% 2 19 Bt o )

O Customer

Q, (*ABC**2*Inc*) X

ABE New Solution
ABC Solution
Neat ABC Company

Solution Company Inc
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AT DL B

1. U TR

2. {5 N A0 2 6 RS o, it AR AR

4.

I R B R 0T A 58 T
2 5L BT 1 v, 30k 8 A o B R AR .

T T DA 7 26 £ D 2 7] 71 18 1 % 2 (page 35)H A 4 B R IR A L I8 LA
oK A5 2R 7 406 J5 ) 3k 0

ifg A 8 FE I

B8 B I T

5.6

B E AN i Bl 1% % T

il P B 2 30T, nT AR 7 4 1 e B

Bl € I %
i 0 T 1 0 o, T B 8 B P O B . B T Ak % T A T
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U FE BT X B 8 GE 1T Germany Fil Japan.

Region

@ Click to unlock

MNordic
Spain
]9

USA

(’ T LU 75 2 £ 7 5 5 0 7 o 4 ) 2 B RS

fift B 395 FE T
7 iR TR B O oF R DS i ok B T b O i TR A AR B FETSUS AT L 47 o
o B K T

(’ 1 1 Qlik Sense 77 7 FH 2 I, 24 A 130 £ 80 5 45 7 (17« 45 2 7 TF S JL B0,
8 S 47 R

5.7 fEIE I 5 1B A AT B
FER FEIE BN, X S FE 004 5 A7 O R A% Bk B g I H .
A L0 8 56T ] e 1 5 s 35 o4 5L B0 47 2

F=3 F=3 F=3 Date.autoCalen... Product Group Region
L R L 20f3 Q Dairy Q T
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FEIE T A = A0 — A TAERFED EidxhRER, 5 —MH T, S="HTH
B B A 8 I AE B e IR TR, R DU BT R JE IR SR T, (H A AN B Al ik 0. SR AE I 3 0 S
WP LIE IR, W2 W 2 X A O

ot & 1T e FR O S A R R . AT DL R B B 4 0 A 5 A R 00 B A
R U, LT L i 0 R U2 A A R A . B 0 B U 4 4% B A L R R
K, OB e 4 Region.

B ok LA T/ R T R R B

Wil T, B T B ik B

5.8 fEMHELTH

G % TR AR AN T AR e o A 4 BE R B RBE B o B B 1 T ik M dE BE O VE AR 11 AL
P, T 8 AT R 2R i R A P ) 4 J5E R SR IR

64247 300 8], 3 o www LT 3 T
T4 396 5 50T L R 4 M R R L P RR R . SR BRI 4 4 A A A TR B

JSL P T8 P 4 BE 0 4 S O P A A R B o A 8 23 S 4 o BRI R AT HE S BRIAKE B R, R R R
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Selections

Q, Customer g X

Carden Jennings Publishing  +

E & Editsheet

Associativeinsights (9 X

Geac
llog
Alicante Packard Bell N
Atlanta SAS Distribution - -
Austi Unison Management Conc... : )
Baltimore A2 Solutions =
Barcelor A-ARVIN Laser Resources
cereen A Superior Syetem See the impact of your selections
on measures and dimensions in
Berlin ALB your data model.
omvaen e =
Bolton AER Partners
app dimensions [ show fields Q, Search dimensions and fields

Q) 9KEY a8 Q, City Code =] 0 Cost =] ), Customer Number =] Q, Dats

2353 51 -207.23 10009156 1/21/2012

2358 1 0 10013509 1/25/2012

2434 2 01 10017585 1/28/2012

2445 3 012 10000000 1/29/2012

2434 4 0.13 10000453 2/1/2012

2498 5 0.14 10000455 2/3/2012

2530 § 02 10000456 2/9/2012

2537 7 033 10000457 2/15/2012

2559 3 049 10000458 217/2012

2560 9 0.51 10000480 2/22/2012

2581 10 0.57 10000461 2/26/2012

4 O >

19 B RV B 0k £ i

AT L 4 0 @ BN R B T . ok V0 SRR B AN A (R Tk TR X B, DL A T G ik
T KR B A R R, e TR, Sk LA,

e BT, T L i QR E £ % B T A B % TR B

S E TR PN, 07 T R S TRA oh B R T OB BT HE DL RIS R B M R T 5
B e, H AT R B 91 2 T RS 2 L I MR L EL e L A S R

N R4 B R

NABFEEA MR, BEAEZ 4 MBI, XM EEERA N . G %7 B4 5 i
BHER. BRFETHEATUAST -k N0, iR 2 RE—F 0. BRAX > KNS, HR S
WoRSEAVLE M 7445 5 o # K numbers” A~ 2 R B & 7 7F & “number” () 7 B, (H1¥ & “mbe”" 2 i
N

£ 3% £ T A iR 3)
145 T DI 31 3800 2% BLKPARED — A4 o 2 HE— A RN, 5 — 5 R R

YREy RWA R %, T EEERS.
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A R WL
Associative insights 45 7= & 2085 1 9¢ 2 o Qlik %0 5188 S0 7 B £ v Al Bk 1 4B 48 2R 1 ) B
BAREH SR BoR X EE, AR EEAl.

it 3 U, 4 R TR A T B e 3t 3 o B T o 1 R R
W
T Y

R TR YRRy YRR, T DR B T R BORIZYEE . TS Y BT 4E A4S 4
JEfd

7 00 22 4 5 o AT BRI, R0 4 R 10 N IR AR BE A, e PR LG (0 R . 5 T i
55 4k IV {0 4 1 7 IS PR P 44 BE 40 o R

5.9 i#id Associative Insights ¥ & %5 1 ¥t 35
Associative insights # 7% £ 3048 1 (1 55 & - Qlik A &0 51 % 45 7 B 7 5 b HEBR 1018 18
R BRI L AR5 2 R B R IR B, T AR R T AT
T n] ot B O FE B A A 3 B A DT R R HE B B AE o FEAT T B AR b, 0 R TE B A I B AR
o, XA RILE S, IR T REIR I OC R

A X Af B Associative Insights & 38 £ 85 1 AT A0 A6 R FSE BOR 61, 76 2 WWBL R N %

» Jl it Associative Insights #& & % i B
 Qlik Associative Insights - fii . iiii <2 F 1) 75 5]

BEL 1
BA R A2 7 1038 2407 in) AR (7 52 #2 7 H P o] fd B Associative Insights. A7 4 20 3% #: & Qlik
Sense Enterprise 5% Qlik Core Jii 45 %% . fth 411 o 7%

o [EHZERREIRE.

s ANMHBERFHMFBREERE & NE

o BimHIEHED. .

Associative Insights i $ 75 41 [&]

FE2E LR, Qlik Sense & 1 ¥ 348 3 U 73 #7 18 Hodis 15 2 v HE BR B0 - 285 B R SR AROR AT
BE A PR IR R Bt o« B Bon e R A b, TR X A Ry AR B EE O PR AR AL 1A
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Associative Insights % # 17 # 4] .

Selections

Q city E Q
CTE—
o

Alicante

o

Austin

Baltimore

o

Bergen

Berlin

Birmingham

Bolton

o

App dimensions Show fields

Q %KEY g8

Q City Code

1796
1964
1966
2214
2856
2867
2874

2879

12 £ TR

15 2 i NP P 328 35 o THEET 47 R HE I s A

195 5 5T HE B 1) B4
I A8 I B 3 FE

Selections

Q city g 0

Albuguerque
Alicante
Atlanta
Austin
Baltimore
Barcelona
Bergen
Berlin

Birmingham

N2 FH 2 P 4

AR AR T BOAE DL T, AR R E U o e FE R T BB BRI T B

Q Cost

-180.09

-41.29

3267

Q Customer g

Bitstream
Edify

Home Automation (HAT)
Molson Breweries
Razorfish

Saturnus Multi produkten
Unisys

Zitel

E=—
A-2-Z Solutions

T —

Q Customer Number

16006805
16016897
16016548
16020413
16022725
16023783
16025558

16027575

g

10000060
10000453

[ |
10606456

Associative insights @ X
nsights based on your current selections
Measure
Calculated on 100% of data
sales v
city
(Your current selection)
Contribution to total
P sates
Insights from excluded values
Sales Rep Name
/53 0f 63 (84.1% excluded)
/
Contribution to total
76.1% [0
Q searchdim
Date
“ Desc
2812012 /970198 (99% excluded)
2/26/2012 Contribution to total
372012 BTy sates |
5/9/2012
5/18/2012 @
5/27/2012 /676 of 684 (98.8% excluded)
/
sl Contribution to total
6/20/2012 &
7512012
7/25/2812 =
8/8/2012
Add a dimension [+ ‘
9/5/2012

15 21 AT AR 308 396 0050 1B 10 K al o L A 1) R ME 7 HE O 2 AT
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I AG LA A 1 7 R A

App dimensions ([ Show fields

Q %KEY 8 Q City Code 8 Q Cost 8 Q Customer 8
86 70 -180.69 Bitstream
128 _ -38.87 Home Automation (HAI)
o o || s
1796 _ 645 Razorfsh
s R~
| R
v o

&

Q Customer Number 8

10006805
10010897
10016548
10020413
10022725
10023783
10025558

10027575

10080000

Qlik Sense T 28y UL fifk 1% £ 1) 2 & o S WA F S B B U &

I A8 L B 7 R A

app dimensions [ show felds

Q %KEY g Q City Code g Q Cost g Q. Customer 8
86 70 -180.69 Bitstream
« | ||
120 _ -38.07 Home Automation (HAI)
« R o | s
1796 _ 645 Razorfsh
v N on | ums
| R
| o

BHEHE
PR R L

GEAG B 6 1

City
(Your current selection)

Contribution to total

Sales

KB CHERR 1R LA

Q Customer Number g

10006805
10010897
10016548
10020413
10022725
10023783
10025558

10027575

10080000

Q, search dimensions and fields

Q Date 8 Q Date.autoCalendar.C
2/8/2012 218/

21262012 2/26/

3712012 37/

5/9/2012 519/

5/18/2012 5/18/

5/27/2012 5/27)

&/712012 /7

62942012 6/29/

7512612 15/

Q search dimensions and fields

Q Date g Q Date.autoCalendar.C
2/8/2012 28/

212672012 2/26/

3/112012 37

5/9/2012 5/9/

5/18/2012 5/18/

5/27/2012 5/27/

6/7/2012 6/7/

6/29/2012 629/

7/5/2012 5/

»

WA RoR B HERR M EEEEE LR Em . fEZER T, Bt — R T (EmployeeName), % i 1.
ANTEINE K (CAN), TTHR T 4 FE 8 411 37.8% (YearlySales). 5 o 15 7~ WL AR o B i - DL 7R WL A

TR .
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IO AT LA K 7 AHE I 19 16 1 AR -

Insights from excluded values:

Sales Rep Name
53 of 63 (84.1% excluded)

Contribution to total

FCRL7Y Sales

Desc
/97 of 98 (99% excluded)

Contribution to total

97.8% [REICY

S N 4 T i HE
S T P R HE A 9 2R 1 O AR

I PE T BLAE

Add a dimension [+

DU A = 1 40 A0 K
i R A T sum() BE R, TR A BDR ROR TEGE BT ER .
Associative Insights -+ i# 2 # A .

Backto selections

Customer contribution to Quantity

313 of the 684 Customer values are excluded. Those 313 Customer values contribute 863.3k to Sum of
Quantity. 953.1k of 1.8M values possible for Quantity.

Customer Sum of Quantity

possible value:

371 953.1k

54.2% 52.5%

313 863.3k

45.8% 475%

684 1.8M
All values: ;

Count Quantity

Select possible or excluded values from Customer to change your selection. This will clear

et Select possible Select excluded

e VK

Associative insights (3

Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity

Date.autoCalendarYear

(Your current selection)

Contribution to total

Quantity

Insights from excluded values
Desc
12.0f 98 (2% excluded)
| Contribution to total

| EEY Quantity

Customer

/313 of 684 (45.8% excluded)

Contribution to total

PR Quantity

Item Desc
/50 of 825 (6.1% excluded)

| Contribution to total

| P Quantity
-

Add a dimension

HRTIEFER R VEAR LI o ol R DL R AR M . R AR R W
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243 ji T 26 19V A 5 B

Customer Sum of Quantity

371 953.1k

542% 525%

684 1.8M

All values:
Count Quantity

A E R E
fes VT A P 450 3 O 2 R R R AR O AR
JE I FEACLE A9 -

Associative insights @ X

Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity v

Invoice Date.autoCalen...

(Your current selection)

Contribution to total

EEXI7 Quantity

K B CHEBR 1R 1 LA

XA RN HEBR B E o 48 AT R B AT DASE SR A R R R R

I PE T BLAE

Associativeinsights @ X

Insights based on your current selections:

Measure
Calculated on 100% of data

Quantity v

Invoice Date.autoCalen...

(Your current selection)

Contribution to total

FEEI Quantity

MR YEE R
fs 24 By L3 8 1 24 0 AT G € R
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24 HI 2 FE R

Customer

313 of 684 (45.8% exclud...

Contribution to total

Y7 Quantity

g oM - 7 L g
L3 7335 25 (8, {ELR2 0 1 110 DA o
ST T HILAR IS H A2

Analyzed - no insights v

Sales Rep Name

No exclusions found with
current selections.

(/.M Quantity

Product Sub Group

No exclusions found with
current selections.

[y Quantity

AN T S5 B AE
S5 T P % B HE A 9 2R 1 O AR
HH T8 IAEJZE 19 F 4 5 H

2dd a dimension @

L iR £ KPI ALK
TE AN AL B R AN 26 F T B KPLE &

&8 5% A JFF sum().
o HEEAN sum(), HEKIEB A AEH TS E.

L
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Associative Insights + iF 4ll KPI 77 ) -

Backto selections

Average Sales per Invoice of Item Desc

50 of the 825 Item Desc values are excluded. For those 50 Item Desc excluded values, Average Sales per
Invoice is 837.5. 2.7k of 2.7k values possible for 837.5.

Item Desc Average Sales per ...
Insights fi luded vals
Desc
2.7k o d)
or excluded value:
775 Possible ,_gk Average Sales per
93.9%

Customer

313 0f 684 (45.8% excluded)

For excluded values
Average Sales per

50 Excluded
6.1%
50 of 825 (6.1% excluded)
825 2.7k
Allvalues: 3 ) (R Average sales pe...
Count Average Sales per Invoice

Add a dimension
Select possible or excluded values from Item Desc to change your selection. This will clear °
ye

Select possible Select excluded
our current selection.

A R WL i
BEAT AR #R1E
1. NP LAER T, Pl 8. EEE 7. & N5 Associative Insights [
o
2. fENFAREFYERE Tk FE.
BRSO T, N BR FTH &SR BLR R 7B . 285 0 MoR i 7 B ik
FEAH
Ak AR L
R TE A 00 T AR R R o R R A R g R T A R I 4 R R
AT E SO R T P8 R B H & .
B R DL B A < 5 1) Associative Insights 8 £ {5 2.

o o bk w

{6 7 /¢ Associative Insights o [ i 1 17 5 5 o 11 000 7 % . 30847 16 4, AU S IR . R4
R4 1 B35 o 9
Associative Insights 7~ 1 : & i I 5 95
e A e, AT A D 6 3 O K R AR
HE 17 DL T B
VAR AT I T R I 0T F R PR R WL 7E B 0 Bk, R Bk T
CAN. US # (o )y ik K (1, [ )y 2y # £ % #8550 7 EmployeelD. EmployeeName Al

YearlySales 7 Bt M 8 A, OV EATR W REMME - #A)iE U, BT 5 AT CAN 1k
EEPN
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AR R B AR 15 41 1Y) Associative Insights.

Selections Associative insights X
2 Country o
us
App dimensions B show field Q
2 EmployeelD s 2. EmployeeNam. g 2 YearlySales g
101 Ayson 15000
102 Antoine 40000
103 August s0000
105 Chioe 100000
106 Chiistine 125000
107 Darin 150000
108 noch 185000
109 Erinn 190000
110 Gayle 250000

2 Ja 325000
2 isandra 250000
14 Mariam 400000

2. HIRAT AR B LA, Qlik Sense i % B /F Associative Insights /1 2 7~ (1 A7 5 B0 o 3411
E F) CAN X ERATHI FE A EH MR T 62.2%. FATIEAE £ F & B RATH 2 T2 — 8 M iZ
PR HERR (KT EmployeName W ) 5%) o Z it T BATT I B S A oT ik 7 37.8%.
AR R WAE
iff — i R I Associative insights

Selecti
lectio
2. Country )
us
Country
(Your current selection)
Contribution to total
[FRI7 YearlySales
Insights from excluded values:
EmployeeName
1020 (5% excluded)
App dimensions B stow field Q sec
Q EmployeelD B Q EmployeeName g Q YearlySales g
101 15000
102 40000
103 August 50000
105 Chice 100000
106 Chist 125000
107 Dari 150000
108 nos 185000
109 Erin 190000
110 Gayle 250000
m Holi 280000
112 0 325000
Add a dimension
113 Lisand 350000
114 Mariam 400000
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3. fEHATE SR A, Qlik Sense [/ B ATz H T 4 1 B4 ML - 8 s HZHEBR (19 53 0 5 4
BAA Z DTk 120 TRUE? RATRGE AT IATH CAN I 3 h # B . i B HE

B FR) L 1) B4
1 A0 ¥ 11 Associative Insights.

Back to selections X
EmployeeName contribution to YearlySales
EmployeeName Sum of YearlySales
possible values ontr ota
YearlySales
6.6M Insights from excluded values:
62.2%
EmployeeName
19 10f 20 (5% excluded)
95% ontri otal
YearlySales
-
1
5%
20 10.6M
Allvalues:
Count YearlySales
[ Reveal data for the excluded values
Add a dimension [+]

:e::;puss\ble ore:ﬁude(l values from EmployeeName to change your selection. This will e selectexcluded

4. TAVIAEE B — D ER, Hh BIRA K Kasie 1115 B, . EmployeeName 7 Bk 4 il o 5
o7 e B HERR I LUK Kasie 1 ik 8 T 3 .
iff HE B (8 7 40 ¥ B 19 Associative Insights.

Backto selections

EmployeeName contribution to YearlySales

EmployeeName Sum of YearlySales

EmployeeName Q sum(YearlySales)

v ontri otal
lose | 200000000
VearlySales

Insights from excluded values:

ontri otal
[ YearlySales
-

View possible 4N Return to the visualization

Add a dimension
ded values from EmployeeName to change your selection. This will e select xcluded
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5. WA A HEEBETE 1. QL T Kasie. A2 8T 1) CAN F % #5 4 E & OIS K
NEATIAE C R .
Bl R EFET, AR5 o AR R LA
1 7 LLAT HEBE B9 18 B9 Associative insights

Q EmployeeName )

Alyson
Chloe
Darin
Erinn
Gayle
.

Lisandra

App dimensions. Show fields

Q Country =] Q EmployeelD

m
o
7
5

g

us

4000000

15000

40000

6. .17 EmployeeName &, ¥ & | 58 (¥ WL fif R 445 S A0 .
Ll Kasie {F %y % i€ {6 ] Associative Insights.

Back to selections. X
Selections contribution to YearlySales tecion
For the current selection, the YearlySales contribution is 37.8%. 6.6M of 10.6M values are excluded. v
EmployeeName
(Your current selection)
Your selection Sum of YearlySales Contribution to fofal
YearlySales
EmployeeName
Kaste li
Insights from excluded values:
4M Country
o) / of 2 (50% excluded)
’r“ C ibution to total
YearlySales
62.2%
10.6M
Allvalues:
YearlySales
Add a dimension [
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A% Fi S FRE i v 1) Associative Insights
A S AR, SR T L R, 7R R H AR 45 Associative Insights.

PAT AT R AR

1 TAER G R T, Mol % 7 i 4 e o B2,
LINLTS )-8

TE4&FK T, % N DISABLE_SELECTION_INSIGHTS.
158 L, BN AT AT E .

HL R

Jill 37 7 AR P

o Uk~ W =

Associative Insights # & HE 4%
& L7k FE 3 Associative Insights

T B Y R B
A A B A ] T % D fE -

2 W B A

W5 S R G AR
U g A AT

T 8 i) JR A

Qlik Sense & 4 5 & i% # £ Qlik Sense Ik 55 25 .
B BRIE

Wk B O R B . FxE M Qlik Sense fil 55 &5 JF 5 i o U1 JIX AN BEME ok 170 8L, WU 5| 2 7] BE A7 AE 7]
Al

RARKERE IR 7 7B

I B8 i R B
BHRES L, HARATEEERFR.
B UL R AE

FEERFET A L, EFEERFR.
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6 fEHEAEER

B e 4 32 Qlik Sense H1 i 4 5 48 3R TR, TR A AN FTAR J7 # (94 0] AR AR AR R R
FIRE Fp o (B A B B . AT I o LD T AR 3R o Y e 5 TR o Y R E A R .

1 F GEE R T B, JE AT LUMAE (] T AF 2 18 2 J8 19 I Ji R 7 o 1) 50 B B 2

1Q o« Mo selections applied

Q |E;-:-':'_':_.-'::.-::

0 BRI B S A E T 52 A 18 %05 S

IR R N EE T AR, RS R, I N e

an SRR Sy M AR R B R B, 0 AT A8 R R AR A R o B A5 A B IS A R OCERIEE B O i B kAT
.

&A@ i Insight Advisor # 2 & TAE & b ar g4 A O i, il o il TR R AL B i Insight
Advisor KV 7] & . Insight Advisor i 7] #2 4/ %5 i) 240 8 2 A8 BT 8 AT ML AL .

185 th m] A 3k 5 TR R AL AN (G SR A A 0k 4 AR ) R R

6.1 HMERIEAMELRE

RN R BN, Qlik Sense % R BRI H B REHY R I ik 7 BUEJF BoR LI H . B e R
T3k

o FRE
o HERZMH (AN TR H YR HE)
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## % 'John Vegetables sugar' [] 45 1 A # 1~ id] 24 ik — 1~ 1% K 2 i)

Q john Vegetables sugar ° X

Sugar  Sugar Cookies

Product Sub Group Sales Rep Name2
Canned Vegetables , Frozen John Davis
Vegetables , Fresh Vegetables ,

Sugar

Product Sub Group Sales Rep Namel
Canned Vegetables . Frozen John Greg
Vegetables . Fresh Vegetables .

Sugar
Product Sub Group Customer
Canned Vegetables , Froz Johnson and Higgins

Vegetables , Fresh Vegetables ,
Sugar

Product Sub Group Sales Rep Name
Canned Vegetables . Frozen John Davis . John Greg
Vegetables . Fresh Vegetables .

Sugar

Product Sub Group Manager

Canned Vegetables . Frozen John Davis . John Greg
Vegetables , Fresh Vegetables,

Sugar

Show me more

A RTR

DL RS 7p e 18 2] o B A BE R B R Tk, WA 51, Bl “mountain bike”s FE W 1% 2R AT
FRRERR TR
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