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Fila format -
Tables - Excel (XLSX) Field names :
Q I Embedded field names ~
Header size
Sales 15 - a * o‘ —
EKEY Cost Customer Mum.__ Date Grosss. Irvoice D Irvaice Mum

3428 13

3429 185.93

3438 -88.87

3431 -43.12 : L

343 37498 318968
-49.37 318968
45.81 -G63.4389 318068
12.56 -67.3822 318068
-13.42 -16.1534 318068
846
2.13
76
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4.87
8,61
343 12.8125
3.19 12197
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« q Szlesrep.csv

Fila format
Field names Delimiter Quoting Comment
Delimited = =
Embedded feld nau + Semicolon - MsQ -
Header size Character set Ignore End-0f-File character?
- =] * 28598 (IS0 8859-9Latin5) =
Selectall fields QU Fitter fretds
Manager Manager Mum... Path Sales Rep Na... Sales Rep Na.. Sales Rep Na... Sa!EJ—

Amanda Honda 184 Amanda Honda-Amalia Craig Amalia Craig Ammanda Honda Amalia Craig
Amanda Honda 184 Amanda Honda-Cart Lynch Cart Lynch Amanda Honda Cart Lynch
Amanda Honda 184 Amanda Honda-Molly McKenzie Molly McHenzie Amanda Honda Muolly McKenzig
Amanda Honda 184 Amanda Honda-Shelia Heln Snelia Heln Amanda Henda Shella Heln
Brenda Giogon 189 Breénda Gibson-Dennis Johnson Dennig Johnson Brenda Gibson Dennis Johnson
Brenda Gibson 188 Brenda Gibson-Ken Roberis Ken Roberts Brenda Gibson Ken Roberts
Brenda Gibson 189 Brenda Gibson-Rabert Kirm Robert Kim Brenda Gibson Robert Kim
Brenda Gibson 189 Brenda Gibson-William Fisher William Figher Brenda Gibson ‘William Fisher
Carolyn Halmon 111 Stewart Wind-Carolyn Halmon-Cary 5t Wind i Cary Frank
Canglyn Halmon 111 Stewart Wind-Carolyn Halmon-Edw, E £ Stewart Wind Edward Sm)
Carglyn Halmon 111 Stewart Wind-Carolyn Halmon-Lee { Lee Chin Stewart Wind Carolyn Lee Chin
Carolyn Halmen 111 Stewart Wind-Carolyn Halmon-Ron: Ronald Milam Stewart Wind Carolyn Halmon Ronald Milg
David Laychak 118 John Greg-David Laychak-Amaefia Fig Amelia Fields John Greg Dravid Laychak Amelia F'ell|
David Laychak 11 John Greg-David Laychak-Deborah b Deborzh Halmon John Greg Dravid Laychak Deborah H
David Laychak 118 John Greg-David Laychak-Judy Row Judy Rowlett Jaohn Greg David Laychak Judy Rowli
Dennis Johnson 121 Brenda Gibson-Dennis Johnson-Ang Angelen Carter Brenda Gibson Dennls Johnson Angelen Cs
Dannis Johnson 121 Brenda Gibson-Dennis Johnson-Der Dennis Fisher Brenda Gibson Dennis Johnson Dennis Fisl
Dennis Johnson 121 Brenda Gibson-Dennis Johnson-Jud Judy Thurman Brenda Gibson Dennis Johnson Judy Thurre
Johin Davis 132 Stewart Wind-John Davis-Bima Male Bima Malek Aind John Davis Bima Malel
Jahn Davis 132 Stewart Wind-John Davis-Karen Clir Karen Clinton John Davis Karen Clint
John Davis 132 Stewart Wind-John Davis-TAGnolog, TAGnology t Wind John Davis TAGnology
John Greg 134 John Greg-David Laychak David Laychak John Greg David Laychak
Jahn Greg 134 John Greg-Kathy Clinton Kathy Clinton Jann Greg Kathy Clinton
John Greg 134 John Greg-Sandra Barone Sandra Barone John Greg Sandra Barone
Johin Greg 134 John Greg-\iginia Mountain Viginia Mountain Jahn Greg Viginia Mountain

thy Clinton 144 John Greg-Kathy Clinton-Cheryle Sir Cheryle Sincock John Greg Kathy Clinton Chaeryle Sir
Kathy Clinton 144 John Greg-Kathy Clinton-Janice Sco Janice Scott John Greg Kathy Clinton Janice Sco

=== Add dota
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Sales
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Qlik Sense DesktopOi| A =7t A2 AFH 2 MA 4E0f [E L T} Qlik Sense Enterprise 0| A=
Qlik Sense?} A X| =l M 2] 2F K| A|0f HE L|Ct. Qlik CloudAl M= AR Q1 22t X0 w2} CHE L C}.
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@z 225t Glo|E 2E HMEY|S MeBct
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o 20 20 W"—IEP

ET ThousandSep=",

SET DecimalSep="'."

SET MoneyThousandSep=","'

SET MoneyDecimalSep="."

SET MoneyFormat="'$#,##0.00; ($#,##0.00)';

SET TimeFormat='h:mm:ss TT';

SET DateFormat='M/D/YYYY';

SET TimestampFormat='M/D/YYYY h:mm:ss[.fff] TT';

SET FirstWeekDay=6;

SET Brokenweeks=1;

SET Referencebay=0;

SET FirstMonthofyear=1;

SET CollationLocale="en-uUsS';

SET CreateSearchIndexOnReload=1;

SET MonthNames="'3Jan;Feb;Mar;Apr;May;Jun;Jul;Aug;Sep;0ct;Nov;Dec';

SET

LongMonthNames="January;February;March;April;May;June;July;August;September;0ctober;Nov

>I

P LS =7t 278 S SASH0 HIO|H 25 HEY|

%)

ember ;December';

SET DayNames='Mon;Tue;Wed;Thu;Fri;Sat;sun’;
SET LongDayNames='Monday;Tuesday;Wednesday;Thursday;Friday;Saturday;Sunday';

O[M A3 EE A 20 = 18742] SET =0| UASLIL.

47 GO 2EE

oM 2E Glo|E| LU F7H8tm fT Blo| 22 HAStD F7he MHS HAMSLICHL U MHS AR
7| Mo A - EZ 2E8|0f gL Ct,
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7| EEE At&310] H|O|5 0] HZE HjO|H 2 7 of

Salesrep Sales Customer Cities
Sales Rep Number & Sales Rep Number # City Code »# p—8 City Code »
. Manager Customer Mumber » # Customer Number © City
Manager Mumber Item Mumber 2 Customer Region
. Path RKEY A | Latitude
| Sales Rep Name Cost Longitude
| Sales Rep Namel Date Desc
| Sales Rep NameZ Grosssales . | # |
| Sales Rep Name3 Invoice Date Item master
#) Invoice Number ftem Number #
[tem Desc Product Group
Margin Product Line
Order Number Product Sub Group
Promised Delivary Date Product Type
Sales ———
Sales Aty
#

O CIOIH 717} 2R E|R8 2 WS TS & JASLCL

H= AN
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UELICH ZAM 7|8t M2 ALESH0] HEZ|0|M A4S E B ==

4 = o

51 A|ETE7|
x4 9 Yofl = 6740) AlE 7t mEELIC,

Dashboard
Product Details
Customer Details
Customer Location

Insights

o gk w2

Manager dashboard

NS 4740 A|EE =502 ZHMetL|Ct H2 27 A|E = Insight AdvisorS AH238}0] 24 shL| T,

YZ Mo M2 2SI B W E SSL|CH

2. M AE TE7|E 283t Ct5 A E 0| & & Dashboard2 X|’ggfL|Ct

3. 4719 A|EE { 2HE 11 0|22 Product Details, Customer Details, Customer Location 3! Insights2
X ggtuct.
OlX| 25 5Lt Wil £35t= 5702| A|E7F UE LICH Manager dashboard A| E= O XH&AM 2| &2
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Year Customar Sales and Quantity
Guarter -
.
Marith 5
2 Acef
] o . .
Week e . ' "
.
. » -
] m ™ M 1 &M
Sad3
Custemer KPls
Customer * || ProductGroup ¥ | Produck Type ¥ Meazures
1. Manager
Riritage Salis par
Arrarda Honda Sales Quaniity Margin (%) & of Inwalces Imealce
Brenda Gibson © A-2-ISciutions | 5196 25849 1418 3841.7% 58 53,384,468
T AARVIN Lazer Resources 54,053.05 5 ITHLEN 13 531177
& A Superior System 5103, 718.12 a8 407484 167 562113
o ABB 582,120,690 91 A202.9% is £5,117.81
o ARG G1T,902.61 133 ATRE.0N iz §1,041.88
© ABRPartners $38,392.45 156 3209.8% & £5,085.01
O Al Datacom Supply 5259,500.52 5,830 4025.7% 111 5133873
o ali sas1e4 14 588378 -] 55013
© ALZ Salutiens $69,977.36 454 4123.1% 24 £744.448
0 AA-Wizard S04,200.44 a1y ELLUN 41 220079
© Andast £351,243.31 81 aTeray as £10,835.52
O Aaren D. Meyer & Associates 50004711 1,869 4404.1% 5B 51,551.01
& Aaron Products 54,501 66 28 256854 11 544563
o Abasus Mlagara 548,161.07 Lk AS00.9% a3 STEA.46
2 Abbotsbury 54.550.70 Iz AT1LN - S5069.59
o Abbott £15,035,77 a8 3sazay 26 £578,34
O Aberdeen 5310 38880 1431 432168 51 56,261.53
S ABITruTrac 514,882.35 L] 2538.3% 58 528165
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4 Region 2\ Customer Location
Germany A-2-Z Solutions

Japan A-ARVIN Laser Resources

Nordic ASuperior System

Spain AgE

UK ARG
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AL Datacom Supply
22i
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Oe
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Customer clustered by avg(Sales) and avg(Cost) (K-Means)

Bosto and Alpany Rairoad

avg Cost
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Bottom 3 product groups for sales
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Sales 2020-Jun

$ 3926.96

Sales 2020-May

$ 12203.11

Cluster
o
o2
o3

Meat

Sales 2020-Jun

$ 995.57

Sales 2020-May

$650.70

© Qlik. OpenStreetMap contributors

Seafood

Sales 2020-Jun

$1310.77

Sales 2020-May

$ 1337.94
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7 = HF Al E: Product Details
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AlE EZ Al Product Details A £

Product Details

Yeur Taotal Sales: 51684.9M
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Manth = M I: I 3 = - R R .

- HE HN Il:l e B B B B - G 5 ° 2
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7.1 EE S
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At I oM P2 S2stof DA #22 FLiCh
2. MNZ3E gL L
3. Period BE{ 2 AEE B0 AF A0 We I7[E ZFEL O}
= BIR A|E: Product Details (page 30) & 45 O|L{Of| =&HE!L|CT,
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&AM - ¥ BHE 7| - Qlik Sense, November 2022 30



7 &= HE| A| E: Product Details

1. YZ A ool Mg S 250l AHES Lt

2. WA NEE AERE B0 M Period 2H & 2EZ 0] HiX| 2L Ct.
3. Xl F7}E 2251 Product Group BEE MEARHL|CE

4. BEU FIE 225t FEU SZ0|M SalesE MEILICE

5. Y% XA TN P E 22s10] OtAE B2 Lt

6. FHUS FLICL

7. Margin 57872 YUY XMHEZ E10 T Q0| M FIHE MEIGL|CE
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